What you should know in buying linens 


How a blue-collar laundry operates 


How fo solve small-plant layout problems 


Mass-production techniques are applicable only 
where volume will warrant them. Read how the 
Deluxe Laundry of Kansas City, Missouri, which turns 
out 25,000 shirts per week, sets the tempo for 
mass production. Story on page 10 
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Your 
shirts are 
your 
showcase 


Wide 


Is he modeling your shirts day after day? 


We don’t know about the young lady’s ability as a 
photographer, but we are sure of one thing—you’ll 
wind up with a mighty sweet profit picture if he 
models your shirts day after day! 


That’s why it’s good business to give his shirts the 
finish they need and he wants... the VELVET RAINBOW 
feel and finish. With this high-quality starch you 
can be sure of a perfect job every time. Collars and 
cuffs come out crisp, yet pliably comfortable... bodies 
handsomely smooth, yet wonderfully soft. 


VELVET RAINBOW STARCH 


GUARANTEED 50% 


THE HURON MILLING COMPANY. Executive Office: 3101 N. WOODWARD, P. O. BOX 9, ROYAL OAK, 
MICHIGAN. Sales Offices: 9 PARK PLACE, NEW YORK 7; 161 E. GRAND AVE., CHICAGO 11; 383 BRANNAN ST., 


VELVET WHEAT 


Best of all, you can produce these results for less than 
one penny for every five shirts. Call your jobber 
today for a trial drum of dependable VELVET RAINBOW 
. . . the starch that helps bring back steady repeat 
business. 
e = az 

Ask your laundry supply jobber about Huron’s free 
newspaper mats and other promotional material 
designed to help you sell your professional laundry 
service to the public. 





SAN FRANCISCO 7; 607 SECOND NATIONAL BLDG., CINCINNATI 2. Factory: HARBOR BEACH, MICHIGAN. 





CHECK THESE 3 FEATURES 


BEFORE YOU BUY ANY FEED RIBBONS 


CONSTRUCTION: Patented, reinforced 


to minimize stretching and narrowing: This 
produces uniform performance and true 
running on the ironer. 


a 


. 
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WORKMANSHIP: 

No flaws ...no crooked ribbons... all ribbons 
uniform in length and width... all carefully 
hand stitched! 


“ty 
wee’ 


ERB ONE i 
OT ad NOR. 
wt Os 
3 Ys LONG LIFE: Check with other laundries 
4 in the industry for their amazing reports of 
satisfaction and fine service. 


NEVERSTRETCH 


sven endless ribbons ... the 
only feed ribbons on the market 
that combine these three features. 


+] 
A 
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SOUTHERN MILLS, INC. 


585 WELLS STREET, S. W., PHONE JACKSON 4-1991, ATLANTA 3 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 

1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 

4924 Greenville Avenue, Phone Emerson 8-4377, DALLAS 6 

233 Broadway, Phone Beekman 3-9260, NEW YORK 7 


Every laundry should keep an extra set of feed 
ribbons on hand to prevent costly work stoppages 
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Some Racket! 


There’s no question in our minds that a lot of hard 
work goes into the management of a laundry plant. 
Nor do we wish to detract from these labors. But 
someone should be made cognizant of the fact that 
writing about laundry operations isn’t the easiest 
task in the world, either. 

Getting the facts is one thing, but putting them 
down on paper is quite another. For one thing, there 
is always the possibility of making a typographical 
error with just one little slip of the finger. Like quot- 
ing some plant’s volume at $12,000 per week in- 
stead of $1,200. Or saying it turns out 600 shirts 
instead of 6,000. 

And then there’s the small matter of terminology 
which can create difficulty and lead to misunder- 
standing. As a case in point: Everyone has “part- 
time employees.” But occasionally we credit some 
plant with the unusual distinction of having a “part- 
time man” on the payroll. 

The plant call office is always a very respectable 
place until the ole typewriter slips again and we 
catch it referring to the fine young ladies who work 
here as “call girls.” And once over this hurdle, we 
always have to watch our prepositions. Let’s see 
now, are girls on the counter or at the counter? Of 
course, we could take editorial license and say they 
“man” the counter. But then what would you call 
a two-girl shirt unit that’s operated by two members 
of the male sex? 

We've long since given up using such terms as 
“bosom press” in front of laymen friends. But we’ve 
got to think up a few more synonyms for some of 
those departments in the back of the plant, too. We 
don’t mind the “tumbling department” so much but 
many people we try to impress think it odd that we 
should find so much of interest in laundry “wash- 
rooms.” 

You see, the trade paperman’s job isn’t a field 
of high level suds, after all—Henry Mozdzer 
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GIBRALTAR 


“SELF SERVICE” rwi Paps 
and DATEX” DACRON COVERS 


¢ for beautiful ironing 


e for fast drying 


e for economy 


° easy to put on and take off 


* OT elcel i rolammsl-Lans\-10 716 -  AA oelo Mole Misl-Mle(-tel Maeluleliarelivels 
For all FW ironers 


GIBRALTAR “DATEX’’ 


Dacron Duck Covers 
oC SI1 IM ola-xel diate Mell 
records 


of Nylon and Cotton. When used with “’Datex” Dacron Duck 
Covers, you get finishing quality just like in the “good old 


days’—and they only have to be put on twice a year. 
Their smooth surface pro =a : 
Wate f-3-wam of Tol Uhabavl Mai aodaliare B y a \ 
Their toughness adds life - OER NA SIDE OUTSIDE 
' F CcoTTO y NYLON /PAD 
to any padding; they’‘re - ees 
pre-shrunk, too. (’’Gibral 7 LY 
tarized’”’). Guaranteed for SVLOM =| 
LEAD CLOTH 








18 weeks, they'll last twice 
orm Kel are) 


GIBRALTAR FWI TAPES 
the most widely used 
tapes in the industry 

Run for months before re 

placing; available in Dac- 

ron or Nylon. Free samples 


Factory assembled and sewn, “Self Service’ Assemblies 
come with simple instructions, ready to install. Attach by the 
method you prefer, when you prefer; no service man required. 


See your jobber for descriptive literature and prices, or write 


on request: specify number 


of rollers on ironer us giving make, model number of ironer and number of rollers. 


GIBRALTAR FABRICS, inc. 
254 36th STREET, BROOKLYN 32, N. Y. 
GIBRALTAR PRODUCTS ARE THE FINEST IN INDUSTRIAL TEXTILES 


We lavomm daltiicte Pk Mm Ololadels Mn (tit a Clachiuliilcl Grip Nets e’’Datex’’ Dacron Duck FWI Covers 


ind Pads e FWI Tapes and Cordse Shroud Lines e’’Resintex” Press Cloths and Covers 
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Effective the 
World Over 





NORTH, SOUTH, EAST, WEST 


There is a definite place for LESTOIL in every 
plant in every section of the country. Use it for 
effective removal of grease and oil in heavy 
work clothes, shirts and trousers — embedded 
soil in blankets, drapes and linens — use it 
for skirts, dresses, uniforms, even fragile hand 
washables. Whatever the climate, — hot or 
cold — whatever the job, — heavy or light — 
LESTOIL is guaranteed to perform to your 
satisfaction. 


NO NEED TO TRAVEL 


We will send you a generous free sample of 
LESTOIL — the special blend of wetting, pen- 
etrating. dissolving and dispersing agents 
developed especially for commercial plants. 
Try LESTOIL in your own machines under 
normal working conditions for as many classi- 
fications as you wish. LESTOIL improves the 
quality of work in regular or one-shot formulas 
when added to the break at the rate of 5 
ounces per 100 pounds of work. 


A WORLD OF DIFFERENCE 


LESTOIL performs with maximum efficiency in 
hot or cold, hard or soft water. It is equally 
safe for natural and synthetic fabrics. You can 
look for bright white washes and sparkling 
colored work. In many cases, your washing 
formulas can be shortened. Yes, LESTOIL 
makes the difference between run of the mill 
work and professional quality results. You and 
your customers will both appreciate this dif- 
ference. 


‘ier Information 


Call your nearest supplier 
or write for a generous free 
sample of Lestoil for laundering to: 


PAN ©} —3 Oh Od gt 1 107-0 ae 2) ia Ny ad 


HOLYOKE, MASSACHUSETTS 


Serving the Laundry Industry for twenty-three years. 
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ONE LOOK 
iS WORTH 


It’s hard to describe superior ironer per- 
formance—you’ve got to see it to believe 
it. That’s why we invite you to see the 
complete new line of Chicago Flatwork 
Ironers at the National Institute of Dry- 














cleaning Exhibit and Convention, March 
8 to 10, at Atlantic City. We'll see you 
at Booths 765-769. If you can’t come, 
contact your machinery distributor or 
write for literature. 


CHICAGO DRYER COMPANY 


2212 NORTH PULASKI ROAD @ CHICAGO 39, ILLINOIS 


FLATWORK IRONERS ¢« WASHERS e EXTRACTORS ¢« DRYERS 
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Speed Queen Introduces New Washer and Extractors 


A new line of Simplex open- 
end washers (left photo) and 
four new extractors (illustrated 
at right) are being offered by 
Speed Queen, a_ division of 
McGraw-Edison Co., Algon- 
quin, Tl. 

The washers, which are avail- 
able in 25-, 50-, 75- and 100- 
pound sizes, are equipped with 
Dodge reducing mechanism to 
give maximum power. The 25- 
pound and 50-pound special 
washers are available in man- 
ual, semi-automatic or fully 
automatic models. These two 
sizes also come in de_ luxe 
models with either baked 
enamel or stainless-steel cab- 
inets. The 75-pound Senior and 
the 100-pound Century are 
available in manual or fully 
automatic models. 

The four new models of ex- 
tractors come in the following 
sizes: Model 24, 15-pound ca- 
pacity, stainless-steel curb; 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











Model 100, 25-pound capacity, 
stainless-steel curb; Model 200, 
25-pound capacity, fiber-glass 
curb and cover; Model 400, 50- 
pound capacity, fiber-glass curb 
and cover. 

These extractors feature auto- 
matic (dynamic) self-balancing 
which is said to reduce vibra- 
tion and minimize the impor- 
tance of precise loading. Other 
outstanding features include 
high-speed extraction at 1,725 
r.p.m. on Models 24 and 100 
and over 1,625 r.p.m. on Models 
200 and 400. 

Automatic balance and high- 
er rotative speed result in great- 
er extraction in shorter time, 
the company claims. 

All models have mechanical 
and electrical interlocked safety 
features, These new Simplex ex- 
tractors cannot be started with 
the cover open nor can the 
cover be opened until basket 
rotation has stopped. 


Air Compressor Bulletin 


A new data sheet listing con- 
struction details, specifications 
and models of air compressors 
in the %-20 hp. range has been 
issued by the Brunner Manufac- 
turing Company. This bulletin 
provides data useful in selecting 
the right compressor for a spe- 
cific job. 

Brunner air compressors, sin- 
gle and two-stage, are available 


either for electric motor or guso- 
line engine drive. Simple com- 
pressors, single or two-stage, 
are also available with or with- 
out flywheel. Air outfits for con- 
tinuous operation in laundry 
machinery are described. 

The guide is offered to those 
who write Brunner Manufac- 
turing Company, 11 Fisher St., 
Utica, N. Y., specifying Data 
Sheet 653R. 


Solvay Alkali Book 


A comprehensive new book 
containing detailed information 
on the entire line of Solvay 
alkalies and chemicals has been 
announced by the Solvay Pro- 
cess Division, Allied Chemical 
& Dye Corporation. 

“Products Book,” as it is 
called, includes informative data 
on the uses, physical properties, 
packaging, handling and storage 
of the Solvay line. Also in- 
cluded is a listing which groups 
the products by consuming in- 
dustries or manufacturing pro- 
cesses. The book is illustrated 
with photos of buildings and 
manufacturing operations at the 
various Solvay plants. 

To obtain a free copy of this 
book write to Department PB, 
The Solvay Process Division, 
Allied Chemical & Dye Corpo- 
ration, 61 Broadway, New York 
6, N. Y. 


Chevrolet Designs New 
Truck Chassis 


Chevrolet Motor Division is 
now in production of two new 
2-ton truck chassis designed 
especially for the heavy-duty 
multistop delivery field. The 
new models are forward-con- 
trol chassis with a capacity up 
to 18,000 pounds gross vehicle 
weight. 

Built to accommodate roomy 
and easily accessible bodies and 
cabs, the two new forward- 
control chassis have the advan- 
tage of shorter over-all length 
and greater maneuverability in 
traffic, narrow alleys and other 
delivery situations. The units 
are engineered so that cabs and 
bodies available from many 
body manufacturers can be tail- 
ored to fit specific needs. One 
model has a 129-inch wheel- 
base (illustrated), the other 
153-inch. 


A 148 hp. Jobmaster 261 six- 
cylinder engine is standard 
equipment, Other features are 
a 30-gallon gasoline tank, spe- 
cial arrangement of chassis 
components to allow many vari- 
ations in body design, and 
optional generators, batteries, 
tires and axles for extra heavy- 
duty work. 

Further information is avail- 
able from Chevrolet Motor Di- 
vision, General Motors Corpo- 
ration, Detroit 2, Mich. 


Alton Air Washer Cooler 


A specially designed cooling 
unit for use in laundry plants 
has been developed by Alton 
Manufacturing Company, 1112 
Ross Ave., Dallas, Tex. 

Known as the Alton Air 
Washer Evaporative Cooler, the 
unit operates without the use of 
a refrigerant to provide effec- 
tive cooling with temperature 
drops from 10 to 25 degrees 
experienced. Cooling is accom- 
plished by the evaporative prin- 
ciple, modified to provide a 
washing and filtering of the air 
as it is cooled. 

Prominent features include 
fully galvanized construction 
that is further protected by a 
special high-gloss paint to pro- 
vide long life and low mainte- 
nance. A double set of remov- 
able odorless filter mats elim- 
inates water pull-through and 
permits cleansing of incoming 
air. Five standard models of the 
coolers are now being manu- 
factured with air-handling ca- 
pacities ranging from 4,000 to 
12,000 c.f.m. 


New Tilt-Back Tumbler 


Speed permitted by overhead 
loading is one of the advantages 
Continued on page 87 
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If you can 


FLIP a SWITCH 
you can operate... 


% 


THE NEW 
AUTOMATIC 
BRAUN 50-LB. 
UNIT WASH ‘J 





BRAUN UNIT WASH 


Combination 
Washer-Extractor 


The Machine That Washes...Extracts...Shakes Out...in one Automatic Operation 


LABOR COSTS CUT... 

Half the handling and all the fussing is elimi- 
nated with a Braun Unit Wash filling your 
laundry needs. One man with a Braun can out 
produce up to four men using comparable-sized 
conventional equipment. 


EASY TO OPERATE... 

Braun takes the muscle out of washing clothes 
... even a woman can do the complete job easily. 
And Braun’s automatic, pre-set controls take all 
the guesswork out of operating. Just set the dial 
for the formula you’ve decided is best, and the 
machine takes over, even feeding supplies auto- 
matically. 


BETTER WASHING QUALITY... 

A unique washing action that supplies the 
gentle impact of a big-drop, with a scrubboard 
action and squeeze, gives you phenomenally high 
whiteness retention with no appreciable loss of 
tensile strength. 


EXTRACTION OF 85% OF WATER 


BY VOLUME 

The Unit Wash automatically shifts into high 
speed centrifugal extraction. With the clothes 
spread in a thin layer around the surface of the 
cylinder, the water is swiftly and efficiently re- 
moved. In a seven minute extraction cycle, the 
Braun Unit Wash retains just the right amount 
of moisture for fast ironing or fluffy drying. 
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COMPLETE AUTOMATION ... 

Load it, flip the switch . . . come back in fifty 
minutes (or less) to remove the completed load. 
The Braun automatically washes, rinses, extracts 
for a pre-set duration, in a pre-set sequence. It 
even adds supplies automatically. 


SAVE WATER, SUPPLIES... 

Compare the 4 to 5 gallons of water per pound 
of dry wash consumed by ordinary washers, with 
Braun’s average of 2.2 gallons, and you’ll realize 
why Braun can cut fuel, supplies and water costs 
in half. 

You’ll get extra years of dependable operation 
from Braun Unit Wash. Ruggedly constructed, 
it is backed by an expert, factory-trained service 
staff. Small in size, but high in performance, the 
Braun Unit Wash is available in 35, 50, 100 and 
200 pound capacities. 


Write For Full Information to Dept. 22 
CG. A. BRA UN, INC. 
Cro Howeov iw Aulomaliow 


461 E. Brighton Ave., Syracuse 5, N. Y. 
10 Duke St., Toronto 2, Ont. 





Starchroom Editorial 


Does Everybody Know? 


A recent advertisement put out by Wallachs clothing store chain 
in New York City points up the fact that even people you'd ordinar- 
ily expect to be informed know relatively little about professional 
laundry service. 

The all-copy ad appearing in the New York Herald Tribune under 
the headline “No Starch, Please,” started with this condemning sen- 
tence: “Why is it that laundries are so passionately addicted to 
starch?” 

The ad went on to suggest that the customers’ pleas for no-starch 
shirts were totally ignored. And that the laundries were apparently 
dominated by a “powerful starch trust.” It ended up by passing along 
bachelor’s advice “that the best solution is the Chinese laundryman.” 

Although the article was written in a humorous vein, it did invite 
the laundries to provide an explanation or a solution to the starch 
problem. In short, it put the professional laundrymen on the defen- 
sive. A disadvantage which every high school debater will readily 
recognize. 

Fortunately, a group of interested metropolitan laundryowners 
and representatives of the American Institute of Laundering did sit 
down calmly with Wallachs’ advertising director the very next day 
and explained the facts of laundry life. 

The outcome of this session was that a subsequent ad admitted 
Wallachs’ ignorance of professional laundry practices but acknowl- 
edged that it was willing to learn all it could. An invitation was ex- 
tended to the clothing chain’s staff to visit typical professional laun- 
dries in the area. And the management gladly accepted the invita- 
tion. (We will report their progress as it is brought to the public’s 
attention. ) 

The thing that bothers us is the number of would-be customers 
there are who are still convinced that laundries have no respect for 
their wishes or their laundry. They might be just as eager to learn 
otherwise. But have we given them the opportunity? Does every- 
body know what the problems are and how we as an industry are 
ever striving to overcome them? We think not. 


On the go: Ever wonder what be- 
came of some of those steady cus- 
tomers who don’t come in any 
more? Well, there’s a good chance 
that they moved. Population flow 
charts maintained by one national 
trucking concern indicate that 1 
out of 4% Americans changed 
addresses in 1956. 

And when they move these 
days, they just don’t move around 
the corner. Allied Van Lines, Inc., 


a cooperative of 700 moving com- 
panies in 520 cities, also reports 
that last year’s exodus broke all 
haulage records for long-distance 
moving. 

The folks from central New 
England seem to have the great- 
est tendency to pack up and go. 
And the states of California and 
Florida again have gained the 
most new residents. 

These findings seem to be borne 


out by other data that recently 
came to hand, Hartford, Connect- 
icut, as a case in point, is experi- 
encing its biggest boom: Indus- 
trial salaries are at an all-time 
high, home building is up and re- 
tail sales are on the rise. But 
there’s a shortage of plant and 
office help. The Greater Hartford 
area was, in fact, recently desig- 
nated by the U. S. Labor Depart- 
ment as a “Group A” labor short- 
age area, one of the few in the 
nation. 

Down in Florida a survey of 
building permits for the first six 
months of 1956 shows a tremen- 
dous boom of another kind. Per- 
mits were issued for 24 new ho- 
tels, 516 apartment houses, 134 
motor courts and 285 restaurants. 
Plainly, the Everglade State is ex- 
pecting company. 


Shopping sites: Laundryowners in 
search of new shopping-center lo- 
cations for feeder outlets may find 
the opportunities slimmer _ this 
year, While a greater number will 
still continue to be built there are 
two factors that some business- 
men feel may slow rapid construc- 
tion, They are tight money and 
the fact that some areas have 
more rental space then they can 
support. 

Insurance companies that ad- 
vanced the money for regional 
centers are being extremely selec- 
tive about going into new ven- 
tures. And, on top of this, build- 
ing and construction costs have 
gone up tremendously. 

Top retailers say there are no 
more than 25 cities that have a 
sufficient number of residents to 
support regional shopping centers. 
Many have already been estab- 
lished in these areas. Among the 
areas that seem to have enough 
shopping-center facilities after an- 
nounced building plans are com- 
pleted are Long Island, New York, 
Bergen County, New Jersey, and 
areas surrounding Detroit, Chi- 
cago and Milwaukee. 

The shopping-center age hasn’t 
passed yet. Their number will 
multiply as population continues 
to increase in the suburbs. 
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10-Bin Unit 
B29 -1010 H 


Save 51000 Annually 


(and 50% of sorting time) 





Re pana: 


per Shirt Unté / 





’ SHIRT-BIN UNITS 
for Any Loft System 
A SIZE FOR EVERY BUNDLE LOT... 10-BIN, 15-BIN AND 20-BIN 









TWO 10-BIN TYPES 4 15-BIN 20-BIN a ae 
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three bins wide five bins wide ' from 13" above floor... to 37" above floor from 13" above floor... to 37" above floor 





OLDER-SORTING SHIRT-BIN UNITS ARE ADJUSTABLE TO ANY TABLE HEIGHT 


mi 
i 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 

SS er. your folders sort as they go—without loss of folding production, with 

. 4 ——_ 44 fewer sorting errors—and cut hours per day from bundle-processing time. 
10-Bin-Unit “=~ ; : oe : : 
B29-1010W | ' 

; MODELS 


; 
‘= 


FOR SHIRTS ONLY (BINS 10” WIDE, 15” HIGH, 18” DEEP) 


10-Bin Unit, Model B29-10108 
10-Bin Unit, Model B29-10101 
15-Bin Unit, Model B29-15101 
20-Bin Unit, Model B29-20101 





FOR SHIRTS & WEARING APPAREL (BINS 13” WIDE x 15” x18”) 


10-Bin Unit, Model B29-10138 
10-Bin Unit, Model B29-10131 
15-Bin Unit, Model B29-15131 
20-Bin Unit, Model B29-20131 


©1956 BOF CO. 


Bishop David Freeman Co. 





Production staff numbers 56 employees with 36 on laundry side and 20 on drycleaning. Plant covers 15,000 square feet including second- 


floor storage area and call office 


How DeLuxe Sets the Tempo 


For MASS PRODUCTION 





Kansas City plant applies radical ideas 


that have tripled its business volume 


AGGRESSIVE MERCHANDISING 
with an eye toward changing con- 
sumer trends has helped the DeLuxe 
Laundry and Cleaning Service plant 
of Kansas City, Missouri, to increase 
its sales volume from $4,000 to $12,- 
000 a week in five years time. 

The plant was taken over by the 
Paul family five years ago and re- 
vamped to offer a fast service at prices 
that would appeal to the mass public. 

As management sees it, businessmen 
must consider consumer acceptance 
and this acceptance has changed con- 
siderably within the past 10 years. 
Says general manager Mel Paul: 
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By HENRY MOZDZER 


“Class distinction has practically 
disappeared. Millionaires live next 
door to the office clerk who makes 
$5,000 a year. The standard of living 
is suburban and everyone has a tele- 
vision set, an automobile and a host 
of electrical appliances. Everyone lives 
on a budget and is price conscious 
about everything except these ‘neces- 
sities’ of modern living. Under these 
circumstances, the plant operator out 
to make a profit cannot put quality 
of service ahead of everything else.” 

When it comes to laundry and dry- 
cleaning service, DeLuxe manage- 
ment believes the general public wants 


fast service at a reasonable price. It 
also believes that a high-profit, high- 
volume operation cannot concentrate 
on quality and adopt production-line 
methods at the same time. For quality 
slows production and increases costs. 
The DeLuxe formula for success 
aims at minimum standards which will 
still produce revenue. Then manage- 
ment concentrates on getting the 
greatest per-operator production possi- 
ble that will meet these minimums. 
Instead of bothering with minor re- 
pairs, elaborate hand pressing and 
brushing, DeLuxe does only what is 
necessary to maintain high production. 
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The management is fully aware of 
the fact that most plants will not ac- 
cept this formula, but it points to its 
own volume which has tripled in a 
few short years. 

Recognizing the fast pace of mod- 
ern living, DeLuxe management set 
out to make everything as convenient 
as possible for its customers. The plant 
features fast, one-stop service and 
publicizes it extensively with borax 
advertising, to make certain it gets 
attention. 


Fast service 


Everything (laundry and dryclean- 
ing) coming into the plant between 
6:00 and 11:00 a.m. is ready the same 
day. Everything brought in after 
11:00 a.m. can be picked up the fol- 
lowing day. One-hour “emergency” 
service is also available on request at 
no extra charge. 


Weekly specials 


The bulk of DeLuxe’s business is 
attracted to the plant by its “Weekly 
Specials.” These specials are never 
higher than 79 cents for a plain suit 
or dress and they go as low as 29 cents 
on half-piece items, such as sweaters 
and skirts. 


Sideline services 


DeLuxe also believes in offering its 
patrons a complete line of sideline 
services, even if the work has to be 
farmed out. Management reasons that 
if the customer can get everything he 
wants at one stop, he doesn’t have to 
go elsewhere. 

In addition to laundry and cleaning 
service the DeLuxe customer can get 
his shoes repaired, his pillows cleaned 
and take advantage of the firm’s stor- 
age vault. (Last year the plant stored 
1,500 coats in its basement vault.) 
These services are all handled by the 
plant. Hat and suede cleaning, mend- 
ing and dyeing services are jobbed 
out, 

Although the profit structure on 
some services leaves much to be de- 
sired, DeLuxe management feels justi- 
fied in making them available because 
they help create traffic. And _ traffic 
breeds more business. Instead of 
marking up the low-profit services, 
management passes them on to the 
customer almost at cost to build vol- 
ume. 


Advertising 


DeLuxe goes all out to promote its 
services by means of radio, television 
and newspaper advertising. 

While some operators consider an 
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Deluxe wash department consists of three 300-pound washers, one 100-pound, a pony 
and a 25-pound wheel. Harry Plessar, production manager, checks washing formula 


7 COORDINATE work flow 


Should be placed with hb 
‘omaeemere a” BO 
8 Have each girt LEARN more than one 


Deluxe decalogve fronting on plant supervisor's balcony office emphasizes production aspects 
of management function, placing quality last on list 


Plant’s philosophy of putting production before quality is credited with tripling volume to 
$12,000 per week. All sales are cash-and-carry; Deluxe maintains no routes 
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expenditure of 5 percent of sales for 
advertising exorbitant and dangerous, 
DeLuxe plows back up to 9 percent 
of sales to maintain a continuous, 
high-pitched selling campaign. 

Since weekly specials constitute the 
bulk of the company’s business, it is 
essential that the public be made 
aware of them. To attract the greatest 
number of people, DeLuxe skips di- 
rect mail and the use of bundle inserts 
and puts most of its budget into news- 
papers, Of the $1,000 spent weekly 
on advertising, 60 percent is ear- 
marked for newspaper advertising and 
the rest goes for radio and television 
commercials, 

This faith in the printed word was 


borne out, management feels, when a 
recent newspaper strike in Kansas City 
curtailed publication for a number of 
days. During the course of the strike, 
the plant’s volume was cut in half. 

In checking customers’ addresses, 
management finds its newspaper and 
radio ads have a far-reaching effect 
on consumers outside the local metro- 
politan area, The ads apparently at- 
tract people from as far as 50 miles 
away who make it a point to take 
advantage of the advertised specials 
when they come to town, DeLuxe has 
quite a following among farm folks. 

The impact of these specials is also 
evidenced by the number of mail or- 
ders that are received, Since the plant 


does not want to encourage this busi- 
ness (takes too much time) mail or- 
ders are not accepted. 

Management also believes in the 
use of extravagant posters and pack- 
aging materials to publicize itself and 
create customer comment. All shirts 
are cellophane-wrapped and_ boxed 
and the dryclean orders are packaged 
in distinctive bags. 


Open Sundays 


To equalize the pressure of the 
week DeLuxe opened its call office for 
business on Sundays. The doors are 
open from 9:00 to 2:00 in the after- 
noon, The practice was begun six 





How To Speed Counter Service 


DeLuxe call-office system enables it to use 


counter help after only two hours training 


THE TYPICAL DeLuxe customer can 
leave his soiled bundle at the counter, 
get a receipt and be out of the office 
in less than 30 seconds, If he picks up 
his finished work at the same time it 


takes him just 3 minutes longer. The 
unusual part of this is that the cus- 
tomer can get this kind of fast service 
from part-time counter girls who 
learned their jobs after only two 


= Sry 


by 
, 


hours of instruction, at the maximum, 

The training period is cut to the 
minimum because DeLuxe has 
trimmed the counter girls’ duties to 
the barest essentials. 


Separate counter setup and policy of not selling anything at counter cuts shopping time to minimum. Information desk handles complaints 
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months ago to hold business but sales 
figures show that the policy has actu- 
ally increased business. The traffic 
keeps getting bigger each week. 
Strangely enough, all the heavy bun- 
dles (40 to 60 pounds) seem to come 
in this day. 

Management sees Sunday shopping 
as a trend since more and more fami- 
lies seem to go shopping together. 


Claims 


Since DeLuxe built its business on 
the foundation of turning out work at 
a quality and price acceptable to most 
people, it feels justified in adopting a 
claims policy which says in effect “The 











customer is always right, so long as it 
doesn’t cost the company anything.” 
Where there’s a doubt, DeLuxe will 
take the benefit. 

Obvious errors are corrected, of 
course, But losses are replaced from 
old stock. If the customer is short a 
shirt that cannot be replaced, the 
company offers $2 as a maximum 
settlement, no more. Claims paid out 
last year are said to have amounted 
to less than $20. 


Production costs 


Management's idea of successful 
operation is to build a plant that will 
do $3,000 a week and get $5,000 











worth of business into it. By this meas- 
ure it seems to have succeeded. 

The 15,000-square-foot plant turns 
out approximately $5,000 worth of 
laundry per week with a laundry staff 
of 36 people, and about $7,000 worth 
of drycleaning with another 20 peo- 
ple. 

Productive cost including supervi- 
sion never exceeds 30 percent on the 
laundry side. On the productive side 
of the drycleaning department, labor 
including supervision never exceeds 
20 percent. 

DeLuxe management’s entire pur- 
pose is to set the tempo for mass pro- 
duction and to maintain it in all 


phases of its operation. OM 








Office procedure 


The girls at the receiving, or incom- 
ing, counter simply fill out an invoice 
with the customer’s name and address, 
tear off the customer’s receipt and 
place the remaining portion in the 
bundle. (The contents of the bundle 
are not itemized until they reach the 
marker.) The bundle is then placed 
in one of three hampers which are 
designated for bachelor, family and 
drycleaning work. 

The girls at the outgoing counter 
take the customer’s stub and hunt up 
the order in the back room themselves 
or turn the stub over to a stock girl 
who hunts up the order for them, de- 
pending on the number of customers 
to be attended. The idea is to keep no 
customer waiting with stub in hand. 

As the work is brought from the 
stockroom, a key girl (known as the 


Validator’s station is key to Deluxe's cash control system and one reason why part-time counter help can be employed with very little training 
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validator) checks the order and the 
stub to catch errors. Then she tabu- 
lates the price of each service (bach- 
elor, family and drycleaning) on her 
register. No money changes hands at 
this check-out point. The counter girl 
takes the order to the customer, col- 
lects the money and turns it over to a 
cashier who handles the cash register 
for all the girls. At the end of the day 
the cashier’s record is checked against 
the validator’s record. The counter 
girl’s task is solely accepting and giv- 
ing out orders. Yet the management 
has a check on each transaction. 


Part-timers preferred 


DeLuxe has as many as 20 girls 
handling the counter during rush pe- 
riods when there may be 60 to 70 
customers in the office at one time and 
the least help (eight girls) during the 








lighter early hours of the afternoon. 

This flexible arrangement is made 
possible by the fact that the company 
prefers to hire girls part-time by the 
hour rather than on a full-time basis 
by the week. 

The company purposely seeks cour- 
teous young married women who can 
put in only a few hours a day. They 
appreciate the chance to make a few 
dollars and the company can stagger 
hours to suit its needs, The company 
has a waiting list of girls applying for 
jobs. 

The call office is open from 6:00 in 
the morning until 9:00 at night. There 
are two peak periods during the day— 
one between 7:00 and 9:00 a.m. and 
the biggest one between 4:00 and 
7:00 in the late afternoon and eve- 
ning. When the weather is warm the 
peak period tends to stretch out until 


closing. 
















Spectacular signs are designed to attract attention and traffic to Kansas DeLuxe plant. Start- 
ing from scratch volume here has grown to $7,000 a week in 18 months 


New Plant Verifies 


DeLuxe Formula 


Kansas branch follows set pattern, 
hits $7,000 per week in 18 months 


THE SECOND of DeLuxe Laundry’s 
two plants is located across the river 
in Kansas City, Kansas, While it has 
been open only 18 months, its weekly 
volume has already climbed to the 
$7,000-a-week mark. 

About 40 percent of the volume is 
in laundry and the rest in drycleaning. 

Mel Paul, general manager of the 
Kansas plant, finds that it takes a long 
time to build up laundry volume, but 
feels the effort is definitely worth it. 
Because, in his opinion, laundry cus- 
tomers tend to become regular cus- 
tomers. The straight dryclean cus- 
tomer, on the other hand, is more 
finnicky in his shopping habits and 
switches around more. 

“Anyone can get drycleaning,” says 
Mel Paul, “but the laundry customer 
is harder to please. He has to get good 

value for his money.” 

One way in which the plant at- 
tracts customers to its laundry service 
is through its shirt service. DeLuxe 
shirts are regularly priced at 20 cents 
each in straight shirt orders and only 
12 cents in family bundles (10 pounds 
for 99 cents). The plant also pre- 
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mends, checks buttons and turns worn 
collars free. 

The over-all number of shirts in 
family bundles has increased 30 to 40 
percent in the past nine months, And 
the plant does about $500 a week in 
family wash not counting shirts. The 
average family bundle weighs be- 
tween 15 and 20 pounds. 

The laundry department has a ca- 
pacity of 350 pounds per washing 
cycle using seven automatic open-end 
washers. Two extractors (a 30- and a 
26-inch) and three twin-cylinder tum- 
blers take care of the drying opera- 
tions. 

The pin system is used to identify 
family work and stapled tags are used 
on bachelor work. The plant uses a 
20-bundle lot and averages 16 lots per 
day. 

Finishing equipment includes a two- 
roll return feed ironer, two wearing 
apparel units, and three conventional 
two-girl shirt units. 

The employees are paid on a piece- 
rate basis wherever it’s applicable. 
Shirt unit operators get 3 cents on 
business shirts and 34% cents on sport 


shirts, During the regular six-day work 
week they produce about 7,000 shirts 
or an average of 68 shirts an hour per 
unit. 

The wearing apparel operators get 
so much depending on the item fin- 
ished: 2 cents on shirts, 5 cents on 
trousers and blouses, 7 cents on 
dresses and uniforms, The minimum 
hourly rate is 86 cents an hour plus 
incentive. 

With a staff of 13 employees, in- 
cluding a working supervisor, produc- 
tive payroll amounts to 31 percent of 
sales on the laundry side. (Counter 
girls are included in the drycleaning 
department and the staff here num- 
bers 20.) 


Specials are advertised 


The Kansas plant shares the bene- 
fits of the advertising carried on by 
the mother plant in Missouri, since it 
bears the same name and the ad- 
dresses of both locations are given. 

Continued on page 16 





HIS WEEK'S DELUXE SPECIALS 


ARY GOA 


Dry Cleaned and Pressed 


LADIES’ 
e 
FUR TRIMMED 
ZP-IN LINING 
OVERCOATS 
RAINCOATS 
_ Any @oaTI 


B  SAME=DAY: 
S es XTRA CHARGE! 


Loundry & Dry Cleaning ct Its Finest 
including Seturdey! 4 


ang ) 
by 


iit 
MEN'S OR LADIES’ 


Any SHEATER 


Beautifully Dry Cleaned 
end Hond Blocked 


individually Sealed in . 
DuPont Cellophane 


e 
REG. 95¢ VALUE 


When Included in Defure 


FAMILY BUNDLE 10. 99: - 
OPEN TODAY w 2% |g 


(MISSUURI ONLY 











DRIVE IN... , Open Defy 6:00 A. M. to 9:00 P. M. 


39th ond Baltimore, © 
927 Minnesota Ave., K. 


Weekly specials are plant's biggest drawing 
card and newspaper advertising is considered 
Deluxe's most effective medium. Plant spends 
$1,000 weekly to promote sales 
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EASTERN CYCLONE 
SPECIALIZED LAUNDRY EQUIPMENT 


Improves your laundry quality - 


Speeds processing - 
| Saves money! 








LAUNDRY IS JET-PROPELLED WITH E/C o> 


LOADING HOPPER. CUTS “LOAD’’ TIME TO 
50 SECONDS 


For use with Pullman or Y Pocket wash ma- 
chines. One man operates easily. 


Unloads full wash machine capacity. Saves 
costly time wasting, hand loading jobs. No 
need for carts, trucks. Gives a near-continu- 
ous wash cycle. 


Starts saving the day used. Low cost of oper- 
ation. More wash cycles per day. 


<@m YOU GET COMPLETELY LINT-FREE WASHES 


Yor 
Overcror 


i 


{2 
‘a 
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WHEN YOU HAVE THE E/C LINT COLLECTOR weet 
orld’s 


Largest Mfr. of 
Loading Hoppers— 
Lint Collectors and 

Circulating Soap Systems 


100% effective lint trapping. Used by more 
than 40 Institutional, Commercial, Industrial 
Laundries! Cuts ‘“down-time.” Boosts tum- 
bler output to 30% more. Pays its cost in 
months. 


For any capacity tumbler from minimum of 
4—36” x 30”, or 3—44” x 42” tumblers. In- 
stalled floor, ceiling or outside plant. Keeps 
plant clean. 


For more information: Contact any of the LEADING Laun- 
dry Machinery Manufacturers (our Representatives). 


YOU SAVE 10% OR MORE—ON SOAP COST m> 


. SIMPLIFY THE HANDLING PROBLEM 
WITH AN E/C CIRCULATING SOAP SYSTEM! 


Not only can soap formula be held to a con- 
stant standard, but can be varied to meet 
soil conditions. 


Unit Capacities: 360—480—900 gal. De- 
signed to deliver up to 60 gals. per minute. 
Eliminates “‘bucketful” of soap at a time. 
Washes are consistently better. Soap goes 
into immediate solution. Used by leading 
laundries everywhere. Reduces costs! 


Send for Catalog No. 10—describes all 
E/C Laundry Equipment. Or call E/C direct. 





EASTERN CYCLONE 


876 Van Houten Ave., Clifton, New Jersey 


Laundry department offers complete line of services to attract laundry customers who are considered the backbone of the business. Productive 


payroll amounts to 31 percent of sales 


Counter sales reach peak between 4:00 and 8:00 p.m. Note variety of services offered to encourage one-stop shopping. Plant manager Mel 


Paul lends a hand at extreme right 


Continued from page 14 
Besides contributing to this, the Kan- 
sas plant uses radio commercials and 
advertises in the community news- 
paper and a local shoppers’ guide. 
About 6 percent of sales is allotted 
for this purpose. 

This plant offers the same services 
and weekly specials at the same 
prices. The effectiveness of the special 
is evidenced by the results of a pillow 
cleaning special which was offered 
one week last October. 

During the average good week, De- 
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Luxe will get 100 pillows between its 
two plants. The pillow special in- 
cluded sterilization, new ticking, cello- 
phane wrappings and same-day serv- 
ice for $1.50, That week the two 
plants received a total of 700 pillows. 
The store operation at the Kansas 
DeLuxe is very similar to that of the 
Missouri plant, except that the former 
has no validating station and the 
counter arrangement is different. 
Instead of having two separate 
counters for incoming and outgoing 
work, the Kansas DeLuxe makes use 


of a long L-shaped counter. Orders 
are received along one side and re- 
turned on the other. 

There are at least 2 girls tending 
the counter during slow periods and 
as many as 10 at peak periods. About 
90 percent of the store business comes 
in between 4:00 and 8:00 p.m. The 
Kansas office is open from 6:00 a.m. 
to 9:00 p.m. at the present time, All 
sales are checked through one cashier. 

Management's plans for the imme- 
diate future call for the opening of 
another store this year. OO 


STARCHROOM LAUNDRY JOURNAL 








difference 


cleaning’s cleaner with a HOFFMAN “JET” 


We haven't run a leopard through a Hoffman “‘Jet"’— 

chances are he'd be minus most of his spots. Because 

owners of “Jets” tell us how the most soiled garments 

come out almost spot-free, thanks to the Jet’s open 

cylinder (no hampering partitions!) which gives every “Pere” Units for 

garment a full-drop cleaning action. Why don’t you Cold or “Dry-to-Dry” 
Petroleum Washer-Extractor 


knock the spots off your spotting costs with a “‘Jet’’? ; 
P y P 9 7 Manual or Automatic 


Call your Hoffman distributor today, or write: Single or Two-Bath 


U.S.HOFFMAN MACHINERY CORPORATION 


105 FOURTH AVENUE, NEW YORK 3, N. Y. . 
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Eliminate the danger 
you just can’t harm 


Eliminate the danger of broken carboys 
and spillage with liquid bleach. It is as 
obsolete in professional laundries today 
as the old-fashioned hand iron. 


New, modern, easy-to-use Hatox can’t 
harm fabrics ever, even if it comes in 
direct contact with them. Use Hatox for 
all your bleaching needs. 
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fabrics with HALOX 


Wyandotte Hatox* is the revolutionary 
new bleach—safe on all fabrics! But even 
more important, Hatox is the modern way 
to use, handle, and store bleach. Every 
laundry, large or small, can profit by turn- 


ing to Hatox now! 


It increases fabric life, ends “graying”— 
gives whiter whites; and it stops tensile- 
strength loss due to bleach. Hatox releases 
chlorine as it is being used—a little at 


a time; can’t harm fabrics . . . ever! And 


it eliminates the dangerous handling of 


strong bleaches. 


Easy to use, there’s no danger of spillage 
with Hatox, because you add it to the 
wheel dry! What’s more, HaLox contains 
components which aid stain removal, and 
it strips soap and sequesters iron in the 
water supply. Remarkably stable in stor- 
age, HaLox does not present the hazards 
of ordinary bleach. And Hatox saves soap, 
as none need be added to the bleaching 


operation. 





help you in other ways: 





Call a Wyandotte representative for a survey of 
your entire operation! 


For additional information, get in touch with a Wyandotte representa- 
tive. He will gladly demonstrate Hatox to you. While there, he can 


e Proper use of laundry supplies. 

e Quality washing results. 

e Increased laundry production through short formulas. 
* Improved washroom control. 


Contact him today! Wyandotte Chemicals Corporation, Wyandotte, 
Michigan. Also Los Nietos, California. Offices in principal cities. 








*Reg. U.S. Pat. Off. 


yandotte CHEMICALS 


FORD DIVISION 


J. B. 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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Frequent cleaning of luminaires reduces 
light loss by dirt. Fumes and dirt absorb 
approximately 2 to 4 percent of the availa- 
ble light from a direct-type luminaire in the 
laundry each month, Reflectors which can be 
washed on the floor are more effective than 
those which must be cleaned from ladders 
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What You Should Know 


About Light 


@ Can it really improve production? 


@ /s daylight better than artificial ? 


@ /s fluorescent superior to incandescent? 


@ Where you can get illumination advice 


GOOD LIGHTING is often cited as a 
method for improving work environ- 
ment, The reasoning here is that if an 
employee is made happier at his or 
her job, the condition is reflected in 
more efficient production, fewer acci- 
dents, less absenteeism and lower turn- 
over. 

While it is difficult to pinpoint all 
the values of good illumination di- 
rectly, industrial surveys show produc- 
tion increases ranging from 8 percent 
to 27 percent with increased illumina- 
tion. The actual increase varied with 
the type of work being done. But since 
the cost of these improvements in 
lighting, in terms of production, was 
less than 5 percent, a net gain in prac- 
tically all types of work, including 
laundering, may be expected. 


How much light? The amount of light 
required depends on the visual task 
to be done. Obviously, more light is 
needed in production areas than in 
hallways and corridors. Going a step 
further, the repair girl would need 
more light than a presser because she 
must look at the garments more closely. 

Brightness is not the criterion of 
good lighting practice. Rather, there 
should be a minimum amount of con- 
trast. In most plants, an over-all illu- 
mination level of 50 footcandles is 
recommended, This should be supple- 
mented by additional illumination of 
between 70 and 150 footcandles (or, 
on the average, 100 footcandles) on 
tasks needing more detailed inspection. 


Daylight vs. artificial light: All in all, 
artificial light is preferred to natural 
light. Daylight, varying with the 
brightness of the sun and the sky, 
cannot be controlled. Artificial light, 


on the other hand, can be controlled 
for intensity, direction and color. 


Fluorescent or incandescent? The 
popularity of fluorescent lighting is in 
large measure due to the belief that it 
is less expensive than incandescent 
lighting. This isn’t necessarily true. 
While fluorescent lamps burn longer, 
they do not give as much light. This 
means that more lamps are required 
to maintain a given level of illumina- 
tion. Furthermore, fluorescent lamps 
need auxiliary fixtures which raise the 
initial price and increase the cost of 
maintenance. 

Incandescent lamps, on the other 
hand, give more light . . . but do not 
last as long. While fewer of them are 
needed, they do not provide as uni- 
form a level of illumination as does 
the continuous-row fluorescent system. 
Hence, harsh shadows often result. 
The compactness of standard incan- 
descent lamps allows greater accuracy 
and flexibility of output, And the ab- 
sence of auxiliary fixtures makes this 
lighting system low in initial cost. 

In the long run, each of these light- 
ing systems costs about the same. Both 
have a place in the modern laundry 
plant. Fluorescent lighting can be 
used for over-all illumination of the 
premises and incandescent “spots” to 
give additional lighting where needed. 
For example, to highlight displays and 
in critical areas such as marking, re- 
pair and inspection. 

The only thing that would prevent 
a plantowner from using both systems 
is the type of electrical current he has 
in his plant. The plant must be oper- 
ating on alternating current (a.c.) if 
fluorescent lighting is to be installed. 

Continued on page 22 
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SEVEN AJAX SUPERMATIC SHIRT UNITS GAVE 
CHICAGO SHIRT SERVICE A 20% INCREASE IN TOTAL 


dices senidlli dhien VOLUME IN A ONE-YEAR PERIOD °© 25% 
Gives both sleeves superb SAVING IN PRODUCTIVE LABOR COSTS 


finish in one automatic lay. 
de a sem GREATER OUTPUT PER SQUARE FOOT OF FLOOR 
the exclusive AJAX “‘“MAGIC 


EYE" seam indicator. SPACE THAN ANY OTHER UNIT, AS WELL AS MORE 
PRODUCTION PER OPERATOR. 
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COLLAR AND CUFF PRESS 

One speedy lay completes 

both cuffs and collar with 

handsome soft-sheen finish. 

High velocity heads give ; SHIRT UNIT 
extra fast drying, years of ea ag wo can do, 
trouble-free performunce. sre 


CABINET BOSOM 
BODY-YOKE PRESS 
The exclusive expanding 
bag lets you finish front, 


/ oe 
back and yoke automatic- MPANY 
ally in one lay. Eliminates 
wrinkles, overlay-press and 
leave-off-spray marks! en ee ee ee 
, UTAH 
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CHOOSING THE RIGHT LUMINAIRE 


— 





In selecting the luminaire best suited for 
your general lighting needs, the follow- 
ing facts should be considered: When 
the fixture is to be mounted directly to 
the ceiling (A) the depth of the louver 
is important. The deeper louvers have a 
greater shielding angle and provide more 
visual comfort by reducing glare; the 
shallower louvers, on the other hand, 
make for a more efficient use of light 
since they permit a wider spread of light, 
laterally. When the fixture is to be sus- 
pended from the ceiling (B) the work sur- 
face is more efficiently lighted when the 
light is reflected downward, When no 
reflector is used, the light escaping up- 
ward is wasted unless it is desired to re- 


© 2 00% 0 
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A~- ATTACHED LUMINAIRES 
duce contrasts between the fixture and 


ve 
(2 Ovo Q) 
soe 
5 the ceiling, or to create the feeling of 


ys greater spaciousness. When the fixture 
is to be recessed in the ceiling (C) the 
spacing between lamps should be con- 
sidered. Close spacing decreases effici- 
ency because more light is trapped in 
the unit. Thus, lamps spaced at equal 
distances in a 16-inch fixture are more 
efficient than lamps of equal wattage 
spaced similarly in a narrower fixture. 





NO REFLECTOR 
Oo OVD 0 





B~ SUSPENDED LUMINAIRES 
CEILING 
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C- RECESSED LUMINAIRES 











directed toward the ceiling, it is said 


Continued from page 20 
Types of lighting fixtures: The use to 
which light is put will influence the 
selection of lighting fixtures. These 
fixtures (or luminaires) are more than 
just lamp holders. Their purpose is to 


direct the light where it is wanted 
and, at the same time, distribute it to 
illuminate the surroundings. 

When the fixture directs all the 
light downward, it is said to be “di- 
rect” lighting. When all the light is 


Lamps Affect Appearance of Colored Materials 





Color 
Empha- 
sized 


Effect on 
White 
Materials 


Lamp 


Usual Psychological 
Effect on 
Environment 


Colors 
Grayed 





Standard cl 
Cool White a Except 
Fluorescent wis: Reds 


Uniform, 


Cool, neutral 





Standard 
Warm White 
Fluorescent 


Yellow Yellows, 
Tint Oranges 


Warm—like 
incandescent lighting 





De Luxe 
Cool White 
Fluorescent 


Clean 


White Uniform 


Clean, neutral 
(like natural 
daylight) 





De Luxe Ww Yellows, 
Warm White ar 


Fluorescent Reds 


Oranges, 


Warm—like 


B . sar 
ae incandescent lighting 





Yellow Reds, 


Incandescent . 
descen Tint Yellows 














Blues Warm 











All lamps are not the same. Some have a distinct blue tinge cast, others yellow, etc. Each has a 


different effect on the colors it illuminates .. . 


either dulling or brightening them. These dif- 


ferences can alter the effectiveness of the color scheme in your call office as well as affect the 
number of rejects in the inspection department. Use the right light for the job you want done. 


Your local utility can offer the best advice 
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to be “indirect.” Semidirect light com- 
bines in varying proportions the ef- 
fects of direct, diffuse and indirect 
lighting—downward light for specific 
working areas, horizontal light for 
wall surfaces, and upward light to 
brighten ceilings. 

Direct lighting is generally used in 
production areas and represents the 
most efficient (and inexpensive) way 
of getting light on work, While it is 
apt to produce glare, this difficulty 
has been largely reduced by the intro- 
duction of fluorescent lamps. 

The fixtures in this group (as well 
as those in the semidirect group) can 
be further divided into two classes— 
(1) those that distribute the light, 
and (2) those that concentrate it. 

Distributing fixtures give the most 
uniform illumination when they are 
spaced so that the distance between 
units is approximately equal to their 
mounting height above the floor. As 
a general rule, they should be used 
where the width of the building is at 
least four times the mounting height 
of the lighting system. 

Concentrating fixtures are designed 
to direct as much light as possible 
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The Only Net Featuring... 


GROMMETED EXTENSION TAPE * 








AY 


JAYSONET - 


Available in the 
following styles” 


pees . 
+ etatelgtyl it Pose see: 
+ 





WASHINGS iis) ‘ i 
oe is 1S 
Good-bye Pinning Tears. 94 ry 1) 


Grommets give /00% pinning 
protection. (Not partial.) Pins 
never touch net eliminating snags 
and tears. 





Nylon Extension Tape. Maintains 
straight and uniform pinning. 
Even weight distribution in load- 
ing nets. No excessive strain on 
any portion of net. Longer 
net life. 


Net replacement cut by 35% to 
40%. 6% gross of JAYSONET® 


will do the work of 10 gross of 
any other net because of our 
exclusive Grommeted Extension 


Tape*. Save money and unneces- 
Meet us at Booth 130 sary waste. 


N.1.D. Convention > 
Atlantic City *Patent Pending IMPERIAL 


JAYSONET =" 


CONSULT YOUR LOCAL SUPPLIER 
For additional information write 
Mfg. by JAYSON’S—Division of Jayson Silk Mills 
Office: 2144 N. 57th St., Phila., Pa. Plant: 1535 N. 60th St., Phila., Pa. 
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Lengthwise arrangement: Empha- 
sizes depth of store 
































U-shape: Brightens rear wall; 
draws attention to rear of store 





TYPICAL LIGHTING FIXTURE PATTERNS 
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Crosswise pattern: Tends to add 
apparent width 



































L-shape: For asymmetric layout 
of plant equipment 














Square fixture: Architecturally 
suitable for office interiors 














Grid pattern: Fluorescent with 


incandescent downlight 








into a restricted area. Their use is 
recommended where the building 
width is equal to or less than the 
mounting height of the units. Where 
this is the case, it is desirable to space 
the units closely to overlap the beams 
and minimize harsh shadows. The 
space between units should be no 
more than three-fifths of the mounting 
height. 

Indirect lighting is the least efficient 
system and quite costly, Glare is elimi- 
nated but a great deal of light is 
wasted in transit from ceiling to work 
surface. It can be used effectively as 
a decorative feature in the call office. 
For best utilization the ceiling should 
be painted a flat white to reflect a 


higher percentage of light striking it. 

White surfaces reflect 80 to 85 per- 
cent of the light falling upon them. 
Medium gray reflects 20 to 40 percent. 
Light green and sky blue reflect about 
40 percent of the light they receive. 

Semidirect lighting is more widely 
used in low-ceiling plants. The fix- 
tures in this class direct from 60 to 
90 percent of the light downward and 
the rest up toward the ceiling. Some 
of this ceiling light is reflected to the 
walls; the result is a clean-appearing 
space with low brightness contrast. Al- 
though of somewhat lower efficiency 
than a direct lighting system, the 
over-all effect is quite pleasing. To 
get the most out of this semidirect 


system, the walls and ceilings must 
have a light finish. 


Where to get help: If you are plan- 
ning to bring your lighting system 
up to date consult your local utility. 
Very often it provides a helpful serv- 
ice for its commercial customers. On 
request it will make a thorough light- 
ing study of the premises and rec- 
ommend what you should have in the 
way of fixtures and appliances to 
achieve most effective illumination. 

While the utility company normally 
will not make the installation itself, it 
will on request submit a list of regular 
electricians and contractors available 
near you to do the job. OOO 
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HIDING THAT CEILING 


CEILING 











- 


























SPOTLIGHT 


It’s easy to conceal those unsightly 
ceilings, pipes and fixtures with the 
help of a suspended louver ceiling. 
Not only is it attractive, but easy to 








| 


SHIELDING > 
ANGLES 30-45° 


maintain and alter without too much 
difficulty. (For example, the level of 
illumination can be increased by in- 
corporating spotlights in the louver 


without ruining the smooth unbroken 
louver effect.) The louvers are availa- 
ble in flat-white-finished opaque ma- 
terial, translucent material or etched 
aluminum. 

Factors governing use: Small louver 
cells create a texture; large ones a 
structural effect. The deeper the cells, 
the better their concealing properties, 
but the lower the lighting efficiency. 
The usual shielding angle is 35 to 45 
degrees. Where spotlights are used 
above the louvers and aimed straight 
down, the loss in candlepower will 
be minute. If the spotlight must be 
aimed at an angle, it is best to install 
the spot flush with the bottom of the 
louvers. The ceiling above the louver 
should be painted white. This in- 
creases the lighting efficiency and 
adds to the concealment properties. 
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Put your name on this map 


to save time, money 


use FROY FLEXIMATIC air jet’folders 


It’s no accident why users of Troy Fleximatic Air @ timing and measurement of as many as four 
Jet Folders across the country are speeding up flat- pieces in each lane simultaneously, only Troy 
work finishing and cutting labor costs, Consider has it 
these exclusive Fleximatic features: 

® two points for lubrication, only Troy has it 
@ positive air folding, only Troy has it 
from 1 to 5 independently operating lanes, only These time and money saving features point to this: 
Troy has it Before you invest another dollar in folding equip- 
: ep : ment, investigate Troy Fleximatic Folders, Visit 
lint-proof electric timers assure automatic opera- with the man who operates one. There’s an installa- 
tion, only Troy has it tion in your area. And send for free, illustrated 
single or quarter fold performance, only Troy bulletin for complete information. Check and mail 
has it coupon today. 


Troy 


LAUNDRY MACHINERY 


Division of 
American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 
“Worlds oldest builders of power laundry equipment" 


TROY LAUNDRY MACHINERY, Dept. SLJ-257 
Division of American Machine and Metals, Inc, 
East Moline, Illinois 


Yes, please send Catalog YF-31-55 with full information on 
the Fleximatic Air Jet Folder. 
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Young Men’s Conference 


Plans readied for two-day meeting 


of laundry executives under age 40 


THE EIGHTH ANNUAL Young 
Men’s Conference of the American 
Institute of Laundering will feature 
21 successful and progressive leaders 
in the laundry industry, Sixteen of the 
men will speak on the program and 


the other five will preside at the differ- 
ent sessions. 

The idea of a Young Men’s Confer- 
ence originated in 1949 when Fred 
W. McBrien of Holland Laundry, 
Philadelphia, while serving as AIL 


FEATURED SPEAKERS 


CHARLES M. SMITH 
Montgomery, Alabama 


DUANE NOBLE 
Elkhart, Indiana 


PHILIP L. LEWIS 
Newark, New Jersey 


RICHARD T. McBRIEN 
Ardmore, Pennsylvania 


G. ROLFE SCOFIELD 
Rochester, New York 


ARNOLD J. SMITH 
Gloversville, New York 


president, proposed that young men 
of the laundry industry should have a 
management conference of their own. 
Based on this suggestion, the first con- 
ference was held in Chicago in March 
1950. It immediately preceded the 


JAMES F. MILHOLLAND 
Dallas, Texas 


KENNETH E. WEISER 
New York, N. Y. 
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PROGRAM 


Eighth Annual AIL Young Men’s Conference 
Haddon Hall, Atlantic City, New Jersey 
March 5 and 6, 1957 


TUESDAY, MARCH 5 


9:00 a.m. 
10:00 a.m. 


Registration, Rutland Room 


Management conference, morning session, Rut- 
land Room 

Cecil H. Lanham, American Institute of Launder- 
ing, presiding 

Subject to be announced. Don Eldredge, Acme 
Laundry, Chatham, Massachusetts 

“Three Laundries Under One Roof,"’ Jack Chin, 
Chin's Laundry, Mobile, Alabama 

“*Quality—How, Oh How, Do We Get It?’ Du- 
ane Noble, Hoosier Cleaners and Laundry, 
Elkhart, Indiana 

Open Forum: Question-and-answer period 


Management conference, afternoon session, Rut- 
land Room 

Ward A. Gill, AIL, presiding 

“Tools of Management,’ Charles M. Smith, Ill, 
Capital City Laundry, Montgomery, Alabama 

“Suddenly We Had To Move,"’ George Y. Kline- 
felter, Jr., Elite Laundry Company, Washing- 


To be announced. Kenneth E. Weiser, M. R. 
Weiser and Company, Accountants, New York, 
New York 

To be announced 


WEDNESDAY, MARCH 6 


9:30 a.m. 


Management conference, morning session, Rut- 
land Room 

George H. Johnson, AIL, presiding 

“Our Changing Sales Market,’ James F. Milhol- 
land, Zenith Cleaners and Launderers, Dallas, 
Texas 

“The Story of St. Mary's,”’ Richard T. McBrien, 
St. Mary's Laundry, Ardmore, Pennsylvania 

“Preventive Maintenance Pays Dividends,"’ Ar- 
nold J. Smith, Robison and Smith, Inc., Glov- 
ersville, New York 

Open Forum: Question-and-answer period 


Luncheon meeting, Vernon Room 
Richard L. Corby, president, New Jersey Laundry 
and Cleaning Institute, presiding 


ton, D. C, 


Banquet, Vernon Room 


try,” 
Newark, New Jersey 





“‘Routemen Can Sell,’’ Charles B. Shacter, Jr., 
Brighton Laundry, Brooklyn, New York 
Open Forum: Question-and-answer period 


Reception, Vernon Room 


G. Louis Dodge, president, AIL, presiding 
“Looking Ahead,’ a panel discussion of 1957- 
58 prospects for the laundry industry 
“Research and the Laundry 
Johnson, general manager, AIL 
‘‘Automation's Challenge to the Laundry Indus- 
Philip L. Lewis, management consultant, 


“Washington and You,” 
ager, Washington office, AIL 


Industry,"’ Albert 


Adjournment 


Management conference, afternoon session, Rut- 
land Room 

Albert Johnson, AIL, presiding 

Subject to be announced. G. Rolfe Scofield, Cres- 
cent Puritan Laundry, Rochester, New York 

“The Betty Best Program,” 
phia, Pennsylvania 

“Scheduling—lIt 
Kroll, Jr., Tribune Laundry, Philadelphia, Penn- 
sylvania 

Open Forum: Question-and-answer period 


Harold K. Howe, man- 


Betty Best, Philadel- 


Can Be Done!’ Raymond F. 








national convention of the National 
Institute of Drycleaning. Since that 
first conference in Chicago, popular 
demand has called for a scheduling of 
the event each year. Attendance has 
averaged about 200 at each meeting. 

Programs are planned around the 
idea that every laundry in the country 
has at least one man on its staff who 
will benefit from the two days of 
practical discussions, Every speaker 
on the program talks about a phase of 
laundry management in which he has 
actually attained outstanding success 
during the past years. 


Accent on youth 


Although birth certificates are not 
required, the conference is aimed at 
laundrymen under 40 years of age 
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who are actively engaged in the laun- 
dry business or its allied trades. 

Speakers scheduled for the program 
generally have not reached their forti- 
eth birthday. However, to present a 
well-rounded program it is sometimes 
necessary to stretch the “under 40” 
factor and invite guest speakers who 
can discuss subjects related to the in- 
dustry. 

The annual meeting is often called 
the industry’s “pep meeting for the 
future.” It boasts an atmosphere load- 
ed with ideas, optimism, enthusiasm. 

This year’s meeting is scheduled for 
Tuesday and Wednesday, March 5 
and 6, in Haddon Hall, Atlantic City, 
New Jersey. The conference is sched- 
uled to precede the convention and 
exhibit of the National Institute of 
Drycleaning. Dates coincide so that 


persons attending the AIL Young 
Men’s Conference can also attend the 
drycleaning convention and _ exhibit 
during the same trip to Atlantic City. 

The two-day meeting will include 
a luncheon and banquet as well as 
regular business sessions, All sessions 
are scheduled to allow time for ques- 
tion periods and discussions. 

Hotel reservations for the Young 
Men’s Conference only can be made 
through Haddon Hall, Atlantic City, 
New Jersey. If plans include attending 
NID’s convention and exhibit, hotel 
reservations should be made through 
the Atlantic City Convention Bureau, 
Atlantic City, New Jersey. 

Registration fee is $25. Advance 
registration should be sent to AIL’s 
Membership Department, American 
Institute of Laundering, Joliet, 11.00 
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Working display gives some idea of many garments and cloths handled by industrial laundries such as Columbus Overall Laundry Inc. 


How a Blue-Collar Laundry Operates 


Case history of successful Ohio operation 


shows importance of diversified services 


VARIETY OF SERVICES offered is 
one of the principal reasons for the 
success of the Columbus Overall Laun- 
dry, Inc. This Ohio firm, with Albert 
J. Shade as its general manager and 


By HENRY MOZDZER 


president of the board, boasts of a 
$15,000 a month volume in rental 
and commercial work for factory and 
home—an impressive volume for a 
firm as young as this one is. 





The 1954 Census of Business re- 
leased by the U. S. Department 
of Commerce shows that there 
were 584 industrial laundry estab- 
lishments in the nation and that 
together they did $157,203,000 
worth of business that year. 

These figures are not astonish- 
ing in themselves but the census 
goes on to say that sales receipts 
for this industry had increased 106 
percent since the 1948 census, 

One reason for this tremendous 





increase, of course, may be the 
nation’s spectacular industrial 
growth. Another is the increase in 
the number of laundry plants serv- 
ing this market. But what are the 
elements that make for the success 
of an individual establishment? 
STARCHROOM visited an indus- 
trial laundry man in Columbus, 
Ohio, to find some answers to this 
particular question. The results of 
the interview are printed here. 








Rental services 


Columbus Overall offers a range of 
uniforms as well as various cloths and 
covers for use in printing shops, ma- 
chine shops, furniture stores, filling 
stations, bakeries, factories, moving 
and transfer companies, construction 
operations, building maintenance, etc. 

Work uniforms (including shirts, 
trousers, coveralls, mechanic coats, 
etc.) are furnished on a weekly rental 
basis which depends on the number 
of changes desired. Two CAW 
(changes a week) of shirts and trou- 
sers would cost the individual $1.75; 
three CAW, $2.30, etc. 

Most of the factory accounts are 
serviced on a twice-a-week schedule. 

Continued on page 30 
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...for drying 
“small bundles”’ 


faster...more efficiently...more economically 


When it comes to drying diapers, fluff-dry towels, bachelor bundles, etc. ... 

no dryers do a better job than Huebsch Twin-Cylinder Laundry Tumblers. Each cylinder 

has a capacity of 15 pounds (dry-weight) ... just right for the purpose. 
And a Huebsch “Twin” is only 27% inches wide—a real space saver, whether 


you use them alone or in batteries. 


\ 








giook Ne. 
1st Copy to Payroll Depte 
2nd Copy to Col. ‘Overall 


Number of changes wanted a week 


Shirts 


Name 


Address 


Circle your choice 


1 LP) 


— 


Kalu 








cade L EL 


_ kt 


Name over pocket 


(iu> orey 


Waist es Length 30 





I authorise 


Date h- 26-56 








to deduct from my regular earnings each pay, laundry 
charges in an amount agreed to by me and the Columbus Overall Laundry, Inc. 
Should any question come up regarding amount charged, such questions are to 
be handled by the Columbus Overall Laundry, Inc, This authorization will 
remain in effect until cancelled by me, 
ere not my property and agree to return them when service is discontinued, 


No Cuffs 





cuffs 
Rdaslise 


I fully understand that the uniforms 


gnature o oyee 








Sample of blank used to sign up new employee for laundry service in plant. Charges are de- 
ducted from earnings and paid to laundry, saving time and effort 


Continued from page 28 

And in most cases the bill is charged 
to the company, which deducts the 
cost from the employee’s pay check. 

In one plant, Columbus Overall has 
installed a locker consisting of 16 com- 
partments—one for each man. Each 
compartment is 4% inches high, 15 
inches wide and 16 inches deep. 


Large enough to hold three pair of 
pants and three shirts for a four-CAW 
customer. Each employee has a key 
for his own compartment and _ the 
man servicing the account has a mas- 
ter key. All the latter has to do is re- 
move the soiled uniforms, replace 
them with clean ones. This service is 
set up on a company charge basis. 


Glove repair is one of Columbus Overall Laundry's specialty services. Adhesive used for 
patching resists laundering and drycleaning, took two years to find 
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There are several advantages to 
this particular arrangement, it is found: 

1. All new orders are written up 
by the factory’s office personnel. If 
a new employee wants the service he 
simply goes to the office and signs a 
blank for it. The charges are auto- 
matically deducted from his salary. 

2. The routeman delivers the work 
clothes to one location and doesn’t 
have to go into the plant itself to 
hunt up his customer, 

3. Each locker bears the employ- 
ee’s clock number and each man has 
his own uniform with his own num- 
ber on it. 

Coveralls and mechanic coats are 
available in white, tan and blue in 
sizes ranging from 34 to 52. Shirts are 
of different colors in sizes 14% to 18; 
trousers range from 28-39 to 48-52. 

Columbus Overall used to rent 
work clothes of 6-ounce herringbone 
material for trousers and 4-ounce for 
shirts. It now rents twill material— 
8-ounce for trousers and 6-ounce for 
shirts—finding it more attractive and 
more serviceable. 

A suit costs the plant about $5. So 
that a two-CAW customer represents 
an investment of about $15 since 
there are actually three suits involved 
—one the man has on, one dirty, and 
one coming back clean. 

Another service feature includes 
sewed-on labels on different types of 
garments including personal and com- 
pany names such as “Bill,” “George,” 
“Esso,” etc. 

If for some reason the employee 
cannot be contacted on the job, the 
company will also make delivery di- 
rect to his home as an added service. 


White shirts: Workers as well as 
businessmen who have to wear a 
white shirt but who don’t want to 
carry a large inventory of them may 
avail themselves of Columbus Over- 
all’s shirt rental service. 

The rental charge is 33 cents per 
shirt and the minimum order is three 
shirts (99 cents). A deposit of 50 
cents per shirt is required on the first 
service at a home stop. No deposit 
is required on a company stop. 

The shirts are picked up and de- 
livered once a week by the route 
salesman. They are washed, main- 
tained and replaced when worn out 
at no extra cost. 

These white brand-name shirts are 
all identified by number. No personal 
or company names are put on them. 

A customer obliged to wear a white 
shirt every day requires 15 shirts, His 
inventory would consist of 7 soiled 
shirts, the one he happens to be wear- 
ing and 7 clean shirts. 

When he signs up for the service 
he agrees to pay for a set number of 
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Here's how to— 
Cut Flatwork Labor Costs - - 
- - - Speed Up Production 





Pocock’s Corner 


Are you one of 

those rare laun- 

dry operators 

who train their | 

feeders? If not, 

I highly recom- 

mend that you 

join the “feeder 

training’ fra- M. A. Pocock 
ternity. It will 

pay off in increased ironer pro- 
duction. In plants where I have 
undertaken the job of training 
feeders, I have first reduced 
the ironer speed and instructed 
the girls on making lays and in 
securing close feeding of like 
kinds of goods. Gradually, as 
they pick up ability, I have 
speeded the ironer up a notch 
at a time. On sheet production 
this training has developed 
crews capable of placing 18 
sheets a minute on ironers mov- 
ing at 110 feet a minute. 


With towels and slips the 
same procedure has been used, 
sometimes feeding of two rows 
by one girl or at higher speeds 
using four and five feeders, 
one to a row. 


On family work, I do not 
recommend excessive speed. I 
would prefer to slow down the 
ironer a little in order to secure 
greater apron coverage and 
reduce the amount of retouch- 
ing. This slowdown, with the 
extra care in handling by a 
properly trained girl, actually 
fends to result in increased 
ironer output on family work. 


UW. A. Pocock 
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Wages have gone up, everywhere, due to the Minimum Wage Law and 
higher union-management contracts. But if yours is a laundry handling 
1,200 or more sheets and spreads per day, you can compete in this higher 
labor market and make more money than before. How? By installing a 
labor saving SAGER SHEET SPREADER. 


More Profits With a Sager 





With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 
tion. You can’t afford to be without View of Sager “B” Spreader. Handles 
a SAGER SHEET SPREADER in 1200 to 3000 sheets and spreads per day 
these competitive times. A SAGER 
quickly pays for itself in labor 
saved and faster production. 

With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”. 

Write today for full facts and the 
names of progressive laundries all over the world which have reduced 
their flatwork ironing costs from 40% to 60% with these labor saving 
machines. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


Dept. 27 
1236 Central Ave., N. E. 


Mi iH 13, Mi 





Firm___ 
Street__ 
| ences 
State__ 


Print your name 





Wiping cloths are tied ovt 50 to bundle for 
easy handling. Dyed a distinctive color, they 
quickly identify an account at a glance 


shirts whether he uses them or not, 
unless he changes the order with the 
driver beforehand. However, credit 
is given if a customer is sick or on 
vacation. 

Some customers cut down their 
summer shirt requirements, preferring 
to wear their own sport shirts, This is 
perfectly all right with the company 
so long as advance notice is given, Co- 
lumbus Overall, however, also stocks 
and rents short-sleeve shirts with col- 
lars in white and gray for summer 
wear for those requiring them. 

The Columbus plant estimates the 
life expectancy of a shirt at about six 
months. 


Wiping cloths: Columbus Overall 
also rents 18-by-18-inch cotton wiping 
cloths. The customer pays 2% cents 
apiece for orders of 100 or less, (The 
minimum is loosely set at 100 wipers 
but the company will accept smaller 
orders for customers subscribing to 
other services.) As the size of the 
order increases the rental charge per 
100 is scaled down. On orders of 500 
or more wipers, the charge is $2, For 
1,000 or more $1.75 per 100, A 5- 
cent charge is levied on lost wipers. 

The company also offers a commer- 
cial service on wipers owned by a 
factory or plant, charging 75 cents per 
100 wipers to wash, dye, package and 
deliver them, The dyeing process is 
designed to identify the wiper. Each 
firm’s wipers are dyed a different color 
except where they may be identified 
by printed matter on them. 


Dust cloths and mop covers such 
as are used in apartment and office 
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buildings may also be rented. These 
are handled on an even exchange ba- 
sis at 15 cents each for the former 
and 25 cents each for the latter. They 
are treated to be lintfree in the wash- 
ing formula. 


Fender and seat covers such as are 
used by automobile garage men are 
also available for rental. Fender cov- 
ers rent for 25 cents each and seat 
covers 35 cents. These are made of 
Dynel which is found to last longer 
because of its resistance to acids. A 
32-by-60-inch cloth cover of this ma- 
terial costs the company $4.25. The 
covers are rented on the same policy 
as the shirts; the garage signs up for 
so many covers a week and pays 
rental whether they are used or not. 


Commercial services 


In addition to its wiper service, as 
mentioned earlier, Columbus Overall 
also offers a commercial service on 
drop cloths, oven pads, rags, mop cov- 
ers, as well as work uniforms and pro- 
tective garments such as_ welder’s 
aprons, plastic aprons, asbestos gar- 
ments, boots, gloves, etc. All commer- 
cial work is identified as NOG, which 
means “not our goods.” About half 
the plant’s volume is rental and half 
NOG. 

Goods that are not suitable for 
laundering are drycleaned, and then 
repaired and delivered. Protective 
gloves offer a good example of the 
services the plant offers. 


Work gloves: Columbus Overall 
specializes in handling canvas, asbes- 


tos and leather gloves used for pro- 
tection in many industries. These 
gloves are washed (or cleaned), 
paired and patched at a flat rate of 
16 cents per pair when it isn’t nec- 
essary to segregate the damaged 
gloves. 

The gloves are patched with adhe- 
sive which won't come off whether it 
is washed or drycleaned, It took the 
management two years to find an ad- 
hesive that had this property to resist 
both water and solvents. Although the 
gloves are expensive, no more than 
three patches are applied to a glove, 
for safety reasons. After patching, the 
gloves are stretched and dried on 
glove forms, Then they are packaged 
six pairs to a bundle. 


Other services 


A natural by-product of industrial 
laundering is rags, which the plant 
sells by the pound, But in addition to 
its industrial accounts Columbus Ov- 
erall also offers a regular home pick- 
up-and-delivery service on laundry, 
drycleaning and rug laundering. With 
four route trucks the firm does an 
average volume of $15,000 per month. 

While a variety of services un- 
doubtedly accounts for at least part 
of the firm’s success, the fact that the 
management has had years of experi- 
ence in the industrial laundry field 
cannot be overlooked. 

Columbus Overall Laundry Ine. 
celebrated its first year as such last 
September. Besides Mr. Shade its of- 
ficers include Richard F. Veltschy, 
vice-president, and Carlton S, Dar- 
gusch, Jr., secretary. OJ 


Ollie Overall, firm's trademark, was designed by wife of general manager Albert Shade. 
He is shown handing order to one of plant's four route salesmen 
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A plan means a place for every piece of equipment. 

A plan is a living thing, which takes into consideration the passage of time 
and your continuing growth. It is a right now thing, since new equipment 
must begin paying for itself immediately. It is a far seeing thing, making sure 
that new equipment can be smoothly integrated with future improvements. 


American’s Planning Service begins with your present, studies your past, and 
maps out your future. It consists of helpful suggestions based upon the ex- 
perience of American’s Man from the Factory. Carefully detailed drawings, 
worked out by an engineering team whose business is efficiency. Making the 
best use of your present equipment, thoughtful selection of new equipment 
whose basic design is drawn from over 89 years of experience. 


A plan that works, that contributes to your success, that is most practical 
and economical for you, is another way you can expect more from American. 


You can expect more from... 


merican 


The American Laundry Machinery Company, Cincinnati 12, Ohio 





Testing laboratories can help determine ‘‘good buys’’ but actual handling of materials, 
formula control and ‘‘test bundle’’ analysis will set standards in purchasing linen goods 


What To Look For 
In Buying Linens 


By HARRY COHEN 
Laundry Management Consultant 


LAUNDRY PLANTS doing both fam- 
ily work and linen supply are imme- 
diately faced with the problem of 
purchasing linens. This duty usually 
falls to some member of the staff, 
usually the plantowner. 

The choice of linens will depend 
largely upon the customer’s require- 
ments and the uses to which they will 
be put. But the final selection must 
be made on the basis of construction, 
size, durability, cost, etc. It follows 
then that if the purchasing is to be 
done wisely, a knowledge of some 
basic textile terms is essential. 


Sheeting terms 


A sheet is a plain woven. cotton 
cloth made in. several weights, usually 
from carded yarns, and from combed 
yarns in the better quality sheeting, 
either unbleached or bleached, and 
in a wide range of constructions. 


The weight of sheeting will generally 
indicate its durability. The heavier 
the weight, the longer it will last, pro- 
vided the twist and fiber length are 
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adequate. The weight will vary from 
3 yards to 3.7 yards per pound, 


Combed vs. carded cotton sheeting: 
Before cotton fibers can be twisted 
into a yarn suitable for weaving into 
sheeting, they must be straightened 
out from a tangled mass, This is done 
by running the fibers through rollers 
fitted with tiny wire teeth. This proc- 
ess results in carded cotton. If the 
process is continued, the result will be 
longer fibers, and a better yarn called 
combed. Obviously combed yarns will 
cost more than carded yarns, The 
combed yarns, however, will be more 
desirable, as they are smoother, 


stronger, finer and will twist more 
tightly. 


Percale sheeting is a plain woven cot- 
ton cloth. The plain weave means that 
the yarns going across a fabric (fil- 
ling) go regularly over and under the 
lengthwise yarns (warp) one by one. 

Combed percale is smoother than 
carded percale, because of longer fi- 
bers and higher twists of yarn; it has 
a cool, crisp feel; the yarn is smaller 
because of a higher twist, so that more 
yarns can be packed into the weave; 
it has a much higher luster than card- 
ed percale. 

Carded percale has less twist in the 
yarn. The yarns are of a larger diame- 
ter than combed percale and have less 
luster in the fabric, feeling soft and 
bulky. The average count is 96 by 108 
with combed yarns, in the warp and in 
the filling. The standard finished 
widths of the goods are 48 inches, 54 
inches, 63 inches, 72 inches, 81 
inches, 90 inches and 108 inches. The 
weight varies from 2.5 to 3 yards to 
the pound. 


Thread count refers to the number of 
warp (lengthwise) yarns, plus the 
number of filling (widthwise) yarns 
in a square inch of fabric. (This is 
not the same as a pick count. Pick 
count is the count of the pick yarns 
per linear inch.) Standard-ceunts_are 
as follows: 


Combed Percale: Thread count of 
200 or Type 200 

Combed Utility Percale: 
count of 180 or Type 180 

Carded Percale:Thread count of 
180 or Type 180 

Heavy-weight Muslin: Thread count 
of 140 or Type 140 

Medium-weight Muslin: 
count of 128 or Type 128 


Thread 


Thread 


Textile manufacturers may de- 
scribe their products by the total 
thread count “warp plus filling” per 
square inch, or by the type number 
as in the table below. The type num- 
bers are derived from the sum total 
of the warp and the filling yarns per 
square inch, in the unbleached sheet- 
ing. 

Continued on page 36 





Warp breaking strength in pounds 
Filling breaking strength in pounds 
Weight in ounces per yard 
Maximum added sizing 





Minimum Accepted Standards for Sheetings 


Combined thread count warp and filling per inch. 200 180 140 128 


Type 
Type « 180- Type Type 
200— Combed 140— 128— 
Combed or Carded Carded Carded 


60 60 70 55 
60 70 55 

3.60 4.60 4.00 

2% 4% 6% 











Continued from page 35 
Bleached and unbleached: The dif- 
ference between the bleached and the 
unbleached cotton sheeting is that un- 
bleached is a cream shade in color, 
still retaining the natural wax and 
other ingredients found on the raw 
cotton fiber. After bleaching with 
chemicals and rinsing, the color of 
the fabric becomes blue-white. 

Hospitals and institutions use un- 
bleached sheeting for draw sheets, 
whereas bleached sheeting is gener- 
ally used by hotels, hospitals and for 
household purposes. 

An expression frequently used in de- 
scribing standard construction for un- 
bleached sheeting follows: 36”—3.50 
—64 x 68. Here’s what it means. 

36” is finished width of the cloth. 

3.50 means that there are 3.50 yards 
of cloth in one pound. 

64 x 68 means that there are 64 
ends and 68 picks per inch. 

A plain woven cloth such as sheet- 
ing is composed of a set of threads 
running lengthwise called “ends,” over 
and under which another set of 
threads passes from side to side, called 
“picks.” 





Standard Size Bleached 
Sheeting 


Length Width 


36” x 99” 
we x 99” 
IS x 108” 
81” x 99” 
81” x 108” 
63” x 99” 


Laundries usually buy bleached sheet- 
ing finished in the above sizes. The 
size of the sheeting purchased de- 
pencs upon the customer's require- 
ments. 











Testing linens 


Hems and seams are sewed with 
lock or overlock stitching of not less 
than 14 stitches per inch. 

Tests for stitching on hems and 
seams are usually made on five sheets 
or pillowcases taken from separate 
cases and lot numbers. Each sheet or 
pillowcase should be tested in four 
places, two at each end and not less 
than 6 inches from the corner, The 
over-all average of these tests should 
conform with standard requirements. 

These tests are made by labora- 
tories equipped to do this type of 
work and are not usually done in 
the laundry plant. The purchasing 
agent can, however, get specific infor- 
mation on all tests from any reliable 
testing laboratory. There are many 
tests made to determine the ability 
of a fabric to withstand laundering, 
such as tests for shrinkage, abrasions, 
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fading, etc. However, the importance 
of laboratory testing is not as much 
the prime consideration as are the 
eventual handling, formula control 
and periodic “test bundle” runs, sent 
out for periodic analysis. It is this 
evaluation of the original fabric, when 
purchased, and the subsequent results 
of all pertinent tests that should be the 
determining factor in arriving at a 
decision to purchase. 


Tensile strength or breaking strength 
is defined as the ability of material to 
resist breaking tension or the break- 
ing load of a textile material ruptured 
in a tensile test. It is generally meas- 
ured in pounds, 

Breaking strength may be deter- 
mined by the grab, raveled-strip or 
cut-strip method and on dry or wet 
material. The grab method is gener- 
ally used and requires specimens 4 
inches wide and 6 inches long. For 
the raveled-strip method, specimens 
are raveled to 1 inch in width. This 
test is often used in research and 
when it is necessary to limit the size 
of specimens. The cut-strip method is 
intended for bonded, heavily sized or 
coated fabrics which cannot be tested 
by the raveled-strip method. 

All these tests are made both in 
the warp and filling direction on a 
tensile testing machine with clamps 
set 3 inches apart. The wet breaking 
strength of rayon and acetate fabrics 
is often required to determine the loss 
in strength produced by wetting. For 
most woven fabrics, the warp break- 
ing strength is higher than the filling 
breaking strength. 


Abrasion resistance is the ability to 
resist wearing away of a material by 
rubbing it against another surface. 
Abrasion may be of a frictional or 
cutting type and occurs during wear 
and in laundering. Abrasion tests are 
susceptible to a great deal of varia- 
tion, and unless correlated with field 
tests, cannot be used for predicting 
wear life. 

Several machines are available for 
abrasion testing and all differ in oper- 
ating characteristics. Results obtained 
on different types of machines cannot 
be compared. It is not unusual to ob- 
tain contradictory results in the rela- 
tive abrasion resistance of two mate- 
rials when tests are run on different 
types of machines. A laboratory can 
tell the type best suited to the fabric 
to be tested. 


Shrinkage in textile materials must be 
considered when purchasing fabrics. 
Actually, shrinkage is influenced chief- 
ly by water temperature and the de- 
gree of mechanical action to which 
the fabric is subjected, and is not af- 


fected by the type of detergent used 
in the laundering process. 


Linen finishes 


Sanforizing is a well-known treat- 
ment to reduce shrinkage. It is a me- 
chanical shrinkage process of Cluett, 
Peabody Co., after which the residual 
shrinkage does not exceed 1 percent. 
By “residual” shrinkage we mean the 
shrinkage that will result from subse- 
quent washings. “Sanforized” fabrics 
should not exceed 1 percent in shrink- 
age; however, the term “preshrunk” 
does not indicate any residual shrink- 
age. In order to have any significance, 
the word “preshrunk” must be fol- 
lowed by an indicated percentage, ex- 
pressing shrinkage after laundering. 
Woven cotton fabrics which have 
not been preshrunk or stabilized gen- 
erally will shrink 5 percent or more in 
washing. Woven rayon fabrics shrink 
as much as 10 percent and some have 
been found to shrink 20 percent. 
Sometimes shrinking will occur in one 
direction and stretching in another. 


Vat dyeing: There are many occasions 
where customers request colored o¥! 
dyed tablecloths and napkins. The 
problem of color fastness can be con- 
trolled with vat-dyed cotton fabrics. 

Some plants use a fugitive type 
dye and merely tint the table linen 
according to the customer’s require- 
ments, and then bleach the linen more 
heavily when it is returned. 


A mercerized finish on cotton table- 
cloths and napkins is often requested 
by customers. Basically, it is a caustic 
soda treatment completed in the mill. 
There are many advantages in using 
mercerized fabrics, since the treat- 
ment increases the strength of the fi- 
ber, improves the luster, and imparts 
a smooth surface to the fabric. 

Most plants use mercerized fabrics 
for their 22-inch napkins and large 
tablecloths. 

There are, however, new chemicals 
on the market that are added to the 
last washing operation, that have the 
ability to add a smooth finish similar 
to that found on mercerized fabrics. 

There are many finishes that can 
be applied to fabrics. They may be 
durable or renewable. 

When a manufacturer claims to 
have impregnated a fabric with a du- 
rable finish to withstand laundering, 
it is advisable to test this claim by 
washing the article at least 10 times, 
using the regular washroom formula, 
as specified for the corresponding 
classification, The washed article to- 
gether with an original sample should 
then be sent to a laboratory and tested 
for the retention of the finish, O00 
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SENDING A BOY 
IN TO DO 
A MAN’S JOB? 











Sometimes we make a mistake by 
sending a boy to do a man’s job. 
And, it’s rather sad to see a few 
half-hour laundry operators make 
the mistake of using ordinary 
home laundry equipment to do a 
day-in day-out commercial job. 


Only Westinghouse builds a 
proved 9 pound commercial 
washer, engineered exclusively for 
continuous rugged use. Over 6,000 
Laundromat operators know that 
only a heavy-duty commercial 
jog ong Washer will give 
them the lowest possible mainte- 
nance costs... that only Westing- 
house’s patented washing action 
satisfies critical public demand 
for really clean washes. 


Replacing your present wash- 
ing equipment may make good 
business sense. Your present 
equipment is probably fully de- 
preciated and a new, up-to-date, 
redesigned store with commercial 
model Laundromats will attract 
new business, help you keep up 
with competition and lower your 
service costs. 


ALD can help you redesign and 
renovate your present store... 
help you finance the equipment 
you need. Write, wire or phone 
today for full details. 
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Laundry 
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3549 N. Clark St., Chicago 13, Il. 
8208 Chancellor Row, Dallas, Texas 
7402 Sunset Blvd., Los Angeles 46, Calif. 
| OF OBB DP 1 OY O- Ue 1355 Market St., San Francisco, Calif. 
ALD The Prudential Bldg., Room 1704, Jacksonville 7, Fla. 
ee i ALD New York, Inc., 511 W. Coldspring Lane, Baltimore 10, Md. 
"8 Deo Owens COROE—3D ALD New York, Inc., 10-32 47th Road, Long Island City 1, N.Y. 













Revamping plant to face on property formerly owned by chemical concern destroyed in explosion gives White Line new features and much- 


needed off-the-street parking facilities 


About Face for More Profits 


Disaster strikes but White Line 


gains a new drive-in call office 


EXPLOSIONS are generally consid- 
ered disasters, and they are, But to 
White Line Laundry, St. Louis, Mis- 
souri, an explosion gave a new outlook 
on the business world. 


By HARRY YEATES 


When a blast and fire in a chemical 
firm located next door to the laundry 
destroyed part of the production de- 
partment it opened the way for im- 
provement in property and workflow. 


Shirt department was placed at front of plant near call office to stimulate interest and to 


capitalize on display value of new equipment 
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Ground on which the chemical build- 
ing had been located plus a residential 
lot beyond it where the blast wrecked 
a brick house were purchased by the 
laundryowner. 

The property measures 100 by 70 
feet. It was cleared, paved and ar- 
ranged as a customer parking lot for 
approximately 25 automobiles, Acqui- 
sition of the new ground, together 
with special arrangements with own- 
ers of adjoining property, made it 
possible to widen and improve the 
driveway leading out the rear of the 
plant to another arterial street. 

The main entrance to the call office 
was moved from the front of the plant 
on the street to the reconstructed sec- 
tion facing the parking lot, At the 
same time the second-floor section of 
the new office area formerly used for 
storage in the laundry was remodeled 
to house the law firm in which August 
W. Jaudes, president of White Line 
Laundry, has his offices. 

Since the explosion and subsequent 
remodeling the plant has concentrated 
on boosting its cash-and-carry busi- 
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THIS IS MODERN DRYING .. . the Cissell Tumbler 
does the work for you! It’s a fact — Cissell Time and Temperature 
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ness. This has been accomplished by 
gearing production to faster output. 
Several changes in original layout and 
installation of new equipment to pro- 
vide fast service did the job. 

The flatwork ironer located along 
the wall separating the laundry from 
the chemical plant was temporarily 
damaged by the explosion, After it 
was completely reconditioned the unit 
was moved to the center of the plant. 


In turn, the finishing department for 
drycleaning was relocated closer to 
the washwheels at the rear of the 
plant. 

Where the flatwork ironer had been 
the plantowner installed a separate 
washroom with finishing equipment 
along the new glass wall overlooking 
the parking lot. The plan was to take 
full advantage of the new department 
by having it in full view of the park- 
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About face: Before and after sketches show how White Line revamped its plant to front 
on new parking lot—an advantage well recognized by drive-in-plant operators 
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ing area. To make it even more eye- 
catching, glass partitions were con- 
structed between the call office and 
the production department. 

The equipment consists of one 100- 
pound washer, one 50-pound washer 
and two three-girl shirt finishing units. 
This installation now takes care of the 
additional shirt volume that the rede- 
signed cash-and-carry call office has 
provided, Volume from the shirt de- 
partment has now reached between 
$4,000 and $5,000 per week as a re- 
sult of this increase in production fa- 
cilities. 

The laundry within a laundry en- 
ables the plant to handle more work 
in less time and in smaller lots. There- 
fore, the plantowner does not rely on 
the facilities of the main washroom 
to process shirts in the plant. All 
starched shirts are processed in one 
washer, the unstarched lots are 
washed in the second unit. Since the 
high-capacity shirt machines were in- 
stalled the girls are producing 117 
shirts an hour from each unit. Each 
unit processes one lot consisting of 
10 bundles. The average bundle con- 
tains eight shirts. 

All shirts processed through the 
plant are marked in at a desk in the 
cash-and-carry call office. The mark- 
ing department for family bundles off 
the routes is located close to the main 
washroom at the back of the plant. 
Drycleaning from the cash-and-carry 
call office is trucked to the cleaning 
department and returned on slickrails 
to a central assembly area. 

The storage-assembly department 
for all shirts, fatwork and drycleaning 
is located at the front of the plant. All 
finished work flows from back to front 
and converges at one point. It has 
been arranged as close as possible to 
the call office for greater convenience. 


Conveyor speeds flow 


A conveyor belt was installed at this 
point to speed the flow of finished 
bundles back to the call office. Shirts 
are packaged in an area adjacent to 
the conveyor for faster service. Then 
they are placed on the belt and trans- 
ported to the call office. 

After the reconstruction and pur- 
chase of new equipment, which 
totaled approximately $100,000, White 
Way Laundry did not rely solely on 
the improvements to do the job of 
building volume for the new call 
office. An extensive advertising cam- 
paign was carried out to promote 
service. According to Edwin Felten, 
general manager, the plant spent al- 
most $50,000 during a 36-week period 
to advertise cash-and-carry facilities 
on radio and television to the house- 
wives in the St. Louis area. OO 
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The new C/L Stainless Steel Washer is so rugged, so superbly engineered, that it simply 
won't break down! On the six points which most frequently causé trouble on ordinary 
washers, our guarantee insures you against maintenance problems 6n C/L Washers: 


THE C/L EVERTITE CYLINDER DOOR LOCK 
The cylinder door jock that won't loosen under 
the-heaviest pounding! Absolutely foolproof! 
THE C/L SEALOMATIC TRUNNION SEAL 
Leakproof . . . corrosion proof! Gives you full 
life of trunnion bearings. 

THE C/L ONE PIECE STEEL TRUNNION 
Cast in one piece of solid alloy steel . . . elimi- 
nates permanently the danger of loosened 
or broken trunnions. 

THE C/L RIGID FRAME 

Unique cradle suspension gives you prac- 
tically noiseless, vibration free 

operation! Completely rigid! 

THE C/L COMPRO-SEAL SHELL DOOR ASSEMBLY 
A really splash-proof shell door assembly 

even when cylinder is rotating at high 

water levels! 

THE C/L STAINLESS STEEL CYLINDER 
Sturdy, simple, arc-welded through- 

out of extra heavy stainless 

steel! Pinch proof and 

foolproof doors! 


WITH THE INDUSTRY’S ONLY 


-YEAR GUARANTEE ! 


Write, wire, phone today for complete details on the fabu- 
lous C/L Washer and the unprecedented 5-Year Guarantee. 


CUMMINGS-LANDAU 


Laundry Machinery Co., Inc. 
305-17 Ten Eyck Street, Brooklyn 6, N. Y. HYacinth 7-1616 
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Complexity of modern machinery requires maintenance men to be more skilled in mechanical and electrical sciences. Plants may be obliged to 


pool talented personnel to keep costs in line 


Machinery Maintenance Program Essential 
For Greater Production and Profits 


By WILLIAM P. BEATTIE 


Technical Consultant, Laundry and Cleaners Allied Trades Association 


THE ADVENT of larger and larger 
capacity machines, the inclusion of 
mechanical labor-saving devices, and 
the addition of automatic timing and 
sequencing controls make it increas- 
ingly important to insure competent 
maintenance for continuous and trou- 
ble-free plant operation. 

In the past, where a plant had a 
large number of relatively small ca- 
pacity individual machines, one unit 
or even more might be shut down for 
repairs without seriously interfering 
with the total] plant output. 

However, at the present time when 
a single washer may provide 25 per- 
cent or more of the washing capacity 
of the plant, or where a single large 
unloading-type extractor may provide 
a large part of the total extracting 
ability, it is easy to figure the serious 
effect on production of even one ma- 
chine being placed out of service 
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for any considerable length of time. 

Similar losses in production may 
result from the failure of some one of 
the accessories controlling the auto- 
matic operation of the unit. Although 
in many cases provision is made for 
manual operation should the auto- 
matic features fail, it still means a de- 
crease in output and lower profits. 

To avoid such down-time and ob- 
tain the benefits of uninterrupted op- 
eration, management should see that 
the plant personnel includes a compe- 
tent and efficient maintenance crew. 
It should provide them with the need- 
ed tools and equipment, as well as the 
proper operation and maintenance in- 
structions needed to handle repairs 
quickly and correctly. 

When buying a new machine, the 
buyer should insist that the manufac- 
turer furnish with each individual ma- 
chine, in duplicate, the following: 


1, An operating manual detailing 
the proper procedure for using the 
machine. The manual should include 
specifications, giving size, capacity in 
pounds (dry weight), machine speed, 
etc.; if the machine is motor-driven, 
the horsepower and speed of the mo- 
tor; voltage, phase and cycle of the 
electrical service connection; serial 
number of machine, motor, controller 
and accessories. 

2. Repair part lists indicating the 
reference to be used in ordering me- 
chanical and electrical replacement 
parts and instructions as to where and 
how same should be ordered. 

3. Wiring and connection diagram 
covering motor, control, all electrical 
accessories furnished with the unit. 

4, Piping diagram showing place- 
ment and connection of water, steam, 
etc., valves with type and size indi- 
cated. Continued on page 44 
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It Takes a Matched Team to Get Best Results ! 
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That’s why you get Cleaner Clothes, Greater Production 


and Lower Washing Costs with MTD 


(MATCHED TEAM DETERGENCY ) 








By teaming up two specially matched cleaning agents, 
MTD’s “crossfire cleaning action” gets clothes cleaner and 
whiter than any other single agent washing method! Here’s 
how it works: 


You loosen and suspend heavy soil with an entirely new 
first suds detergent— Bilt—a soap base break designed for 
the plant where the heavily soiled family bundle is the rule 
rather than the exception. Then, by following with a deter- 
gent made expressly for high temperature washing—Orvus 
Hytemp—you take advantage of two basic types of clean- 
ing agents, each with its own special ability to remove dif- 
ferent types of soil. 

Matched Team Detergency boosts rinsing efficiency, too. 
Many laundries report—in addition to cleaner, whiter 
clothes—that MTD helps them cut rinsing operations up 
to 50%. Think of the tremendous economy in time, water 
and steam that can mean! 

Give MTD a 30-day trial in your plant today. Both you 
—and your customers—will be glad you did! 


Orocterr+Manllhe- Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 
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Part lists should be standard accessory with each individual machine. If possible duplicate 
copy should be obtained to simplify and speed replacement of worn parts 


Continued from page 42 

When the new machine is installed 
and ready for operation, management 
should give one copy of the above to 
the maintenance supervisor and make 
sure that the machine functions and 
operations are fully understood. 

The manuals left with the mainte- 
nance crew should be kept on file for 
ready reference when needed. 

The second copy of the manuals 
should be kept in the plant manager’s 
file, and on receipt he should prepare 
a card record of the machine and file 
same with the manual. 

Such a card record should show 
basically the following information: 


1. Type, size and trade name of 
machine including serial number. 

2. From whom purchased, when, 
and cost of unit. 

3. Space for chronological record 
of failures and shutdowns, 

4. Space for chronological record 


of repair parts ordered, and their cost. 
5. Ultimate disposition of machine 
if moved or replaced. 


Such card records are invaluable 
as a complete record of machine per- 
formance and are also of value in fig- 
uring depreciation, obsolescence and 
like accounting details. 

While seemingly the procedure out- 
lined is burdensome, in actual prac- 
tice, with the cooperation of the main- 
tenance crew, it has been successful in 
eliminating delays due to receiving 
wrong parts, mistakes, and adjust- 
ments, and helps the personnel in 
many ways. 

While on the subject of personnel, 
the modern machines cannot be suc- 
cessfully maintained by the “jack of 
all trades” as in the past, any more 
than the present-day automobile can 
be serviced by any Tom, Dick or 
Harry unemployed at the moment. 

You as the owner of a present-day 


automobile are proud of its appear- 
ance and its operation, and you have 
it taken care of by the most compe- 
tent technicians available. 

The modern drycleaning or laundry 
machine is a wonderfully designed 
and fabricated structure, and usually 
costs much more than your car, And 
did you ever stop to think that it’s 
the production from the machines that 
makes possible the ownership of the 
automobile? 

Don’t you think the machines de- 
serve as much and maybe a little bit 
more attention than your automobile? 
And the servicing is not difficult. 
Simply have the maintenance man 
follow carefully the instructions given 
in the manuals by the manufacturer, 
and troublefree operation will result. 

The general rules are few and easy 
to follow: 


1. Keep bearings properly lubri- 
cated, using the type and grade of 
lubricant specified. 

2. Keep machines clean and free 
from accumulated muck, particularly 
around and about valve seats. 

3. Be sure electrical service wires 
have sufficient capacity to insure full 
voltage across motor terminals. 

4. Be sure to keep electrical con- 
tacts clean and contactors operating 
freely and without binding. 

5. Where brakes are _ involved, 
make sure brakes are not dragging 
during the machine running cycle. 

6. In case of stoppage of machine, 
using the connection diagram, check 
control circuits to insure overloads 
are closed, and that all contact fin- 
gers and push-button contacts are 
making proper contact. Check main 
line and feeder fuses. 


If the suggestions above are heed- 
ed and operators realize how much 
depends on proper and effective 
maintenance, we will have taken a 
long step toward the higher produc- 
tion and greater returns that modern 
drycleaning and laundry equipment 
can provide. (10) 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Dec. 29-—4.6% more than last year 


M. R. Weiser ¢> Co., New York 


New Jersey 


four weeks ended 
Dec. 29-—6.2% more than last year 


M. R. Weiser ¢ Co., New York 


Southeast 


Nov.—4.0 % 


more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


Dec. 8—3.7% more than last year 
Dec. 15—2.3% more than last year 
Dec, 22—8.4% more than last year 
Dec. 29-—5.2% more than last year 


Carruthers & Co., Boston 
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¢ A TUMBLER THAT 
DOES THE worK or 3! 


oe MITH wherever you look... 





Now, the first major improvements 
in tumbier design within the last six years! This advanced, 
high-speed performer actually does the work of three conventional machines 
by conditioning 2,400 Ibs. per hour (dry weight), or completely drying and tumbling 
800 Ibs. per hour. And, it’s all done automatically through push-button controls 
and pre-set timing cycles. Your initial investment can be 
returned many times over . . . and fast! 


Smith-Grantham offers you these exclusive, money-making features 


EVEN A WOMAN CAN operate it... and Af only rs 
= 


without loss of drying efficiency . . . lasts longest. 
@ Basket tilts back 23° for speedy overhead loading. 
@ Tumbler saves floor space two ways: door automatically 
swings up and over machine, out of aisle; direct-heating burner 
located on top of unit . . . no floor servicing space needed. 
@ Low pivot point tilts basket forward and down for 8 second unloading. 
e Automatic control protects starched goods — allows desired 
shake-out time before heat enters basket. 
@ Lift-up sampling window. Write or phone for full details 


e Basket is made of perforated metal to withstand shock loads fr 
& 


THE T. L. SMITH COMPANY Sa 


Milwaukee 1, Wisconsin « Lufkin, Texas by the Laundry Division 





AFFILIATED WITH 


Since 1900, the pioneer designer and foremost maith eames 
manufacturer of the world’s finest mixers nim, € 


A7—4006—1 P 
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Bus billboard serves as rolling salesman for Connecticut launderer covering busiest arteries of travel 18 hours a day 


Mobile Billboard Goes to Town 


Stamford plant uses bus spectaculars 


to carry its name before the public 


MOTORIZED MESSAGES are at 
least partly responsible for White 
Mountain Laundry’s 5 percent  in- 
crease in sales last year, according to 
plantowner Sol Younger. 

This Stamford, Connecticut, firm 
advertises its services with radio spots 
and newspaper ads occasionally, and 
movie trailers at the local outdoor 
drive-in theater nine months of the 
year. But when it comes to making a 
maximum number of visual impres- 
sions on the public at large, manage- 
ment believes that the billboard-on- 
wheels is one of its best salesmen. 
The buses bearing its advertising ply 
back and forth into the heart of the 
city from 6 in the morning until 12 
midnight. 

White Mountain first began using 
this advertising medium a year ago 
last December when the public trans- 
portation system inaugurated the prac- 
tice of carrying advertising on the 
outside of buses. 

The sign is hand-painted on the 
left-hand side of the vehicles only (be- 
cause it is easier to read these large 
ads from across the street than from 
close up). It costs the laundry $52.50 
a month on a one-year contract basis. 
The bus company will paint any 
color (s) desired and promises to main- 
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tain them by washing the carrier fre- 
quently. 

White Mountain has taken space on 
two buses—one going to the north 
of the city and the other south. Since 
the city of Stamford may be described 
as a tall, thin city when viewed on a 
map, the laundry’s management feels 
this routing gives it the best coverage. 

Each of the buses goes to the heart 


A Lh dal, 





Neon sign atop plant is | k, 
advertising duties in section of city not cov- 
ered by bus bi!iboards 


of the city and may stand at the 
busiest intersection anywhere from 5 
to 10 minutes. In the course of a day 
it may be seen by thousands of people. 

One of the buses used to be routed 
past the plant itself, but the manage- 
ment requested a change in routing 
since it believes its location is already 
well known to the residents in the 
area, The plant is on a main street and 
is topped with a silhouette neon sign 
believed to be the largest in town. Its 
light can be seen for a distance of 
three miles at night, according to Mr. 
Younger. 


Sales on upgrade 


White Mountain’s advertising ex- 
penditures amount to approximately 
3 per cent of sales. Last year sales ran 
5 percent ahead of the year previous. 
Since there were no price increases 
during this period, the use of bus spec- 
taculars is thought to be one reason 
for the gain. So many customers have 
commented on seeing the bus signs 
that the management has renewed its 
advertising contract with the transit 
company for a second year. 

White Mountain employs 55 per- 
sons and its six routes cover a 15-mile 
area around the plant. O10 
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28 APPROVED 
FORMULAE FOR: 


THOUSANDS PRAISE 


SELF-SERVICE LAUNDRIES 
DRY CLEANERS 


COMMERCIAL LAUNDRIES 
HOSPITALS 


MOTELS e HOTELS 
SCHOOLS e CLUBS 
AUTOMATIC CAR-WASH 
MILITARY INSTALLATIONS 
LARGE ESTATES 

YACHTS AND SHIPS 
RANCHES e LODGES 


SEE YOU AT NID, 
ATLANTIC CITY, MARCH 8-10 
BOOTHS 618, 619, 620 


CE Baal 


ls THOROUGHNESS 


E 


j sue nrg 


SINGLE, FOOLPROOF DIAL 
IN COMPLETE CONTROL! 


Cook's exclusive one-dial washing-cycle control renders the Washette so 
flexible that it is actually 28 washers in one! To change to any of 28 cycles, 
simply change dial. It takes just 15 seconds — about the time required to 
wind a watch. And it's as easy as putting a key in a lock! 


Cook Washettes are available in four sizes — 25 lb., 50 Ib., 75 lb., and 
100 Ib. (dry weight capacity); and in seven models, including the fabu- 
lous Washette Twin. Styling includes both the exclusive Cook cabinet and 
the conventional pedestal types. There is a Cook Washette for every laundry 


situation! 


FACTUAL FOLDER 
on REQUEST 


Comes completely plumbed 
and wired — simply attach 
hot and cold water, drain, 
and electric power. Only one 
adjustment point — a nut- 
and-bolt arrangement for 
maintaining V-belt tension. 
Machine otherwise is pre- 
cisely adjusted and permoa- 
nently pre-set at factory for 
yeors of trouble-free, main- 
tenance-free, profitable serv- 
ice! 


ANYONE 
CAN INSTALL 
OPERATE 
& SERVICE 


eRe Eee EE ew ee ee ee ee ee 


COOK MACHINERY CO., Inc., 
@ Dallas 26, Texas 


a 
COOK fj Please send descriptive literature on COOK WASHETTES. 


MACHINERY COIN = 


DALLAS, TEXAS 


4129 Commerce St. 


, Signed 
Address 

i 

i City and Zone 


(Dp: 





Unique Dye Operation in Topeka 


Grass dyeing was a recent project of Ripley’s Drive-Thru 
Branch and “little laundry” at 10th and Topeka, Topeka, 
Kans, Frank Smith, manager, is shown above just starting 
to spray the dormant Bermuda grass front lawn. The opera- 
tion resulted in a bright green spring lawn—and numerous 
traffic jams caused by incredulous motorists who wanted to 
investigate the situation. 

Green grass in the winter not only attracts the attention 
of passersby, but provided the subject for a full column in 
the Topeka State Journal. 


Double-Duty Pipes 














Sem « eo nea 
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. 
Tne 3 1/2" PIPE 











Long 3%-inch pipe serves double duty as guides for 
counterweights and guards for unloading doors at the Read- 
ing Laundries in Reading, Pennsylvania. Several bays are 
used for unloading trucks. Each bay is closed off by its in- 
dividual door from the marking room. These doors open by 
sliding upwards, which is made easier by counterweighting 
them. 

The counterweights are lead-filled cannisters that move 
up and down in pipes to the side of each door, These pipes 
are set into the alley between the doors and the marking 
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room so that the doors move in the curve between pipe 
and wall. They project enough to keep racks and hampers 
from bumping into the doors, particularly the door edges, 
and chewing them up. 


Irons Big Curtain Hems 





BLANKET HEM 


























Too much hand ironing was being done on wide hems 
on curtains, in the opinion of one laundryowner, so he de- 
vised an electric hem iron for that specific purpose. The_ 
electrically heated copper ironing head is a cylinder 15 
inches long and 5 inches in diameter. On it an operator can 
finish the bottom and side of a large curtain in the same 
time she’d need to hand-iron just the hem at the bottom. 

A device to iron blanket hems is similarly composed of 
two ironing heads that are only half as long as the curtain 
iron. The pair of ironing heads are side by side and about 
6 inches apart. A finishing girl will pull one end of a blanket 
hem over the first iron, then under the second iron to catch 
the opposite side of the hem. As soon as the end of the hem 
is past the second iron she can draw on it steadily, ironing 
the two sides of the hem at the same time. 


Backward Spelling Makes Sense 


No, they're not backward at Warren Laundry and Dry 
Cleaners, Fort Lauderdale, Florida. The truck lettering is 
printed in reverse for a good reason. 

Visiting plantowner Walter Spallholz (left), Universal 
Laundry, Portland, Maine, guesses that the backward print 
is used to arouse curiousity. 

Host John A. Monahan (who is a member of the board 
of directors, American Institute of Laundering) explains that 
a motorist in front of the truck has no trouble reading the 
company name this way in his rear-view mirror. 
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a conversation 
overheard 

at the convention 
by Fablok’s 
candid 





cartoonist 


that’s high... we cut 

What's ourcoststo 

your yearly if less than 1% H | thought 
net cost? sf with Fablok knitted i Fablok’s 
nylon nets : pylon was more 
. . our jobber ; expensive 

worked out _. that’sa 

the plan H big saving! 


oe about 15% 


hooth 56 at the 
++. and 
a; hea |S 
resist snags go coe Foe 
and allow / that’stemmn, | F to booth 56 
: fic showed me : pg 
greater soap ; ++ Where some new : peng 
Penetration do | see ideas for net : 
systems =; WY nited for vou wwe 





* if you weren't there, ask 
your jobber’s salesman to show 
you the Fablok range of 


designs and color systems Dest 
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Irvington, New Jersey 





Attendance at National Institute of Rug Cleaning convention and exhibit in New Orleans las: month numbered approximately 625. Part of crowd 
at annual business meeting included (lower left) vociferous and behatted California delegation 


New Orleans Convention a Success 


By GERALD WHITMAN 





NIRC Officers and Directors 


Chairman of the Board: 
Harold H. Eigensee 
President: William J. Schaefer, Sr. 
Vice-President: Bernard Roth 
Treasurer: Paul Williams 


Directors 
District #1: Lincoln Fraser 
District #2: Roy Wigle 
District #3: Lloyd Mathieson 
District #4: Raymond Reilly 
District #5: James Keshishian 
District #6: L. H. Geovkalayjian 
District #7: Cecil Treadway, Jr. 
District #8: M. J. Van Dyke 
District #9: Fred Christensen 
District #10: Albert Alexander 
District #11: H. M. Amirkhan 
District #12: Joseph Wolfe 
District #13: A. L. Alexanian 











ONE OF THE MOST enthusiastic 
if not the largest annual conventions 
ever staged by the National Institute 
of Rug Cleaning was held in New Or- 
leans January 19-22. Headquarters for 
the meeting sessions and allied trades 
exhibits was the Roosevelt Hotel. Ap- 
proximately 600 rug cleaners, their 
families and allied tradesmen were on 
hand from nearly every state in the 
Union and Canada. A combination of 
stimulating convention sessions, inter- 
esting exhibits and the unparalleled 
attractions of New Orleans proved a 
tasty dish to all of the convention- 
goers. 
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The affair abounded with numerous 
highlights and features. Looking at 
them in chronological order, the meet- 


ing opened with a talk on “Your Most 
' Important 


Customer” by Kenneth 
Haagensen, director of public rela- 
tions for the Allis-Chalmers Co., West 
Allis, Wisconsin. Mr. Haagensen 
pointed out that company efficiency 
more often starts from the bottom, 
not from the top. It is wise to tell your 
employees as much as possible about 
your firm and its problems since their 
personal experiences can help manage- 
ment, To understand people, he said, 
is the fundamental of every problem. 
Put yourselves in the other fellow’s 
shoes, Mr. Haagensen advised, for it 
will enhance your ability to be a 
leader. 

“How To Get On-Location Busi- 
ness” was the subject of a talk by W. 
Wallace Darling, president of Renotex 
Corporation in New York City. Mr. 
Darling, whose firm specializes in 
cleaning wall-to-wall carpets in com- 
mercial establishments, believes in di- 
rect selling and emphasizes properly 
addressed sales letters. His principal 
growth has come from recommended 
and repeat business. Personal contact 
is best for giving your sales pitch, he 
claims, followed up by top-quality 
performance, The principal objective 
is to sell large commercial jobs on an 
annual maintenance contract basis. 

The last speaker of the afternoon, 
before the showing of NIRC’s film 
“Three Easy Rules for Rug Beauty,” 
was Tom Collins, publicity director for 
the City National Bank, Kansas City, 


Missouri. In an address entitled “The 
Ape and the Shotgun,” Mr. Collins 
stated that modern machinery is only 
as good and progressive as its owner’s 
ability to handle and understand it. 
Just as the ape would not know what 
to do with a shotgun, people do snot 
find machines useful if they are not fip 
to using them. Do not mechanize your; 
plant, he said, unless you think you 
can make the most of its productivity. 

One of the features of the next 
day’s annual membership _ business 
meeting was the election of officers 
and direetors for 1957. The current 
slate of officers was reelected for an- 
other term, They are: president, Wil- 
liam J. Schaefer, Sr., Stamford, Conn.; 
vice-president, Bernard Roth, Pitts- 
burgh, Pa.; treasurer, Paul Williims, 
New York City; chairman of the 
board, Harold H. Eigensee, Columbus, 
Ohio. New directors elected by mail 
ballot were James Keshishian, Wash- 
ington, D. C., in District #5 and Cecil 
Treadway, Jr., Chicago, Ill., in Dis- 
trict #7. 

Plaques for meritorious service to 
NIRC over a period of years were 
presented to Paul Williams, Gene 
Brehm, Elizabeth, N. J., and Bill Gage, 
Chicago, III. 


Future projects suggested 


Three suggestions were made from 
the floor for consideration by the 
board of directors. These included the 
establishment of a_ traveling rug 
cleaning school under the direction of 
NIRC_ Research Director Colonel 
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Unvihenr Engunecung F/RST by Hammond - 





The HAMMOND MIRAGLE-MATIC WASHER EXTRACTOR COMBINATION 


OPEN POCKET 
TYPE 


cylinder 
dividers 


does the work f 
SEVEN SMALL 
MACHINES 


a Tole fe] mal. [c} 
DOWN 


no sf 3! tloorin 
required 


HAMMOND LAUNDRY-CLEANING MACHINERY CO. 
HAMMOND BUILDING WACO, TEXAS 


BAMVON ) Please send all information about the 
LAUNDRY - CLEANING HAMMOND WASHER-EXTRACTOR COMBINATION 


MACHINERY COMPANY Address 
Name. 
HAMMOND BUILDING waco TEXAS SPARSE ER Ss RAP Os POT aD UT AE State 
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Top: Officers and directors of NIRC shown here include, left to right, seated: Bernard Roth, vice-president; Harold H, Eigensee, chairman of the 
board; William J. Schaefer, Sr., president; Paul Williams, treasurer. Standing: Richard Powell, NIRC managing director; Fred Christensen; Aris 
Alexanian; James Keshishian; Cecil Treadway, Jr.; Raymond Reilly; Roy Wigle; L. H. Geovkalayjian; Lincoln Fraser, and Albert Alexander. Bot- 
tom: Headgear fashions were exhibited by some of the ladies during the cocktail party. The chapeaux were designed from materials garnered 


from their plants’ repair departments 


James W. Rice to provide instruction 
in various parts of the country, The 


other idea dealt with providing great- 
er cooperation and tie-in between the 
national and local rug cleaning asso- 
ciations, and the setting up of regional 
or zone associations with their own 
programs and meetings. 


Informal confabs 


One of the meatiest portions of the 
convention took place that evening, 
consisting of informal “bull sessions” 
for cleaners in various volume cate- 
gories, Set up in four different rooms, 
the sessions covered problems perti- 
nent to cleaners in each volume class 
and covered topics ranging from pro- 
duction to sales to management. R. L. 
“Bill” Ayers, Jr., Covington, Va., was 
chairman for the group doing under 
$25,000; Charles Ramser, Youngs- 
town, Ohio, led the $25,000-$100,000 
group; F. E, Glass, Indianapolis, Ind., 
led the $100,000-$200,000 session, 
and Bill Gage, Chicago, IIl., was in 
charge of the over $200,000 group. 

The next day’s meeting was led off 
by Paul Williams, NIRC treasurer and 
chairman of the Insurance Committee, 
who announced a new _ insurance 
guide for rug cleaners. This is a com- 
prehensive manual of insurance rec- 
ommendations for professional 
cleaners. 

“How To Do It Better” was report- 
ed by Ray Reilly, Cincinnati, Ohio, 
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who suggested that automatic equip- 
ment can mean both better quality 
and increased productivity. He rec- 
ommended such aids as sizing rolls, 
electric hoist or automatic dryrooms, 
prevention of shrinkage with rug 
weights, automatic rolling and wrap- 
ping machines, pallets to speed load- 
ing and unloading on trucks and laun- 
dry-type equipment for washing cotton 
rugs. 

Richard Powell, NIRC managing 
director, reported the ideas stemming 
from several industry “think” sessions 
during the past year. Out of several 
thousands of ideas thrown out during 
these sessions, nearly 150 were con- 
sidered good, usable ideas. They cov- 
ered such problems as reducing com- 
plaints, getting more on-location busi- 
ness and how to obtain more rugs per 
truck stop. 

Bernard Roth, NIRC vice-president 
from Pittsburgh, Pa., reported good 
results from a recent membership eval- 
uation survey in which members were 
asked for their comments on the vari- 
ous NIRC services. In most instances 
members indicated overwhelming sat- 
isfaction with current services, al- 
though some suggested ways in which 
they could be even further improved. 

The third day’s session closed with 
a talk on “Carpet Laying—How To 
Do It, How To Sell It” by Harold 
Eigensee, NIRC board chairman from 
Columbus, Ohio. 

The following morning—the last 


day of the convention—opened with 
a seminar on mothproofing during 
which NIRC Research Director Rice 
told how to do it, followed up by 
James Masters, Tonowanda, N. Y., 
and W. J. De Correvont, Chicago, IIl., 
respectively, on how to do and sell 
plant and on-location mothproofing. 
All three later formed a panel of ex- 
perts to answer questions from the 
audience. 

The sessions were officially closed 
by Truman Doyle of Los Angeles, 
Calif., who talked about upholstery 
cleaning. With the aid of one of his 
employees who tickled the audience 
with his comic acting, Mr. Doyle dem- 
onstrated his method of cleaning up- 
holstered furniture and told how to 
go out and get the business. He point- 
ed out that a great potential exists in 
this direction, but that unlike rug 
cleaning, upholstery work is more in- 
dividual and methods must be tailored 
to suit the various fabrics. It is too big 
a field to be considered merely a side- 
line, he said, and once the cleaner 
overcomes his fear of handling up- 
holstery it can provide a substantial 
portion of his income. 

The annual dinner and dance held 
later that evening were said to be 
among the best in the history of 
NIRC_ conventions. The following 
morning, a number of cleaners took 
advantage of the official plant tour 
and visited several prominent estab- 
lishments in the area. [0 
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w © Quick-Service Laundries 
Can Now Give Customers 


ea 


THE We THe SUN! 


My 


HO) \/\ Detergent 


ae pecs sea Detergent 
Especially Formulated for Tumbler and ee sg te — 


New Colgate “‘Low Foam” gives just the right 
amount of suds for clean, clean washes—not enough 
suds to interfere with mechanical action. You get 
top-grade washing at low suds level, perfect rinsing 
and a color of finished work that is excellent and 
improves with successive washings. 


For customer satisfaction—for economy 


—order Colgate “Low Foam” Detergent—today! " \ with Mechanical ago 





Forms 
NDENSED and SPRAYED Jb. drums 2 and 100-lb. cloth bags. 
In co ble in 25, 50 and 100- Se ay )- 
Condensed form eee aper bags (not available wes 
rm in 
— Both give you all these advantages: falta 
ft om W ter * Help domme oe g Suds or Over- 
So wg ion, Ov 
*& Work in Hard or ing = soca ee 
Washable Fabrics heated piss 
Special Launery ry 
. ae oe ipa : ae ae customers the WHITEST 
" NI 
* Leave No Hard Water or Soil Scum OIASHES UNDER THE su 
chine 
on Clothes or Ma 





+ Safe for All 








FREE! Latest Edition Handy Soap 
and Synthetic Detergent Buying Guide. Tells you 
the right product for every purpose. Get a copy 
from your Colgate-Palmolive representative, or 
write to our Industrial Department. 


* 
Colgate-Palmolive Company 
300 Park Avenue, New York 22, N. Y. 
Atlanta 5, Ga. + Chicago 11, Ill. - Kansas City 5, Kans. - Berkeley 10, Calif. 
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Guest speakers at New Jersey convention included, left to right, top: Albert Johnson, Leonard Schorr, Betty Best, ‘‘Mike'’ Dodge. Bottom: Richard 
Corby, Jr., William Browne, Dr. Joseph Wiebush and Harold Buckelew, executive secretary of New Jersey Laundry and Cleaning Institute 


Garden Staters Scan Industry Horizons 


PLANTOWNERS and managers had 
a full day attending the thirty-fifth 
annual convention of the New Jersey 
Laundry and Cleaning Institute at the 
Essex House, Newark, New Jersey, 
January 26. 

Dr. Joseph R. Wiebush, director of 
research at the National Institute of 
Drycleaning, kicked off the speakers’ 
program with a rundown on recent 
studies being conducted at the Insti- 
tute including work on redeposition 
and synthetic solvent reclamation. 

William L. Browne, NID director 
of public relations, urged the assem- 
bly to take more interest in the cus- 
tomer’s personal clothing problems 
and preferences in his talk on “Fresh- 
en Your Sales Approach.” 

Albert Johnson, general manager, 
American Institute of Laundering, 
gave a comprehensive outline of some 
of the pressing problems confronting 
the laundry industry, venturing some 
guesses as to its future prospects and 
what could be done about them. 
While laundry sales (which follow 
retail sales) promised to go up 4 or 
5 percent this year, he foresaw in- 
creases in labor costs which had no 
reflection on increased production. Mr. 
Johnson warned of the possible exten- 
sion of minimum wage legislation and 
pointed out the magnitude of so- 
called “fringe benefits” which amount- 
ed to nearly 9.5 percent in the aver- 
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age plant doing between $6,000 and 
$8,000 weekly. He recognized the 
need for research and pointed out 
some of the formidable obstacles af- 
fecting this pursuit, principally the 
cost and the need for direction, While 
he admittedly could offer no “pink 
pills” or panacea to correct conditions, 
he urged plantowners to become bet- 
ter managers, to mechanize where 
possible, to encourage route sales- 
men and to investigate cash-and-carry 
operations, 

At the luncheon attended by 200, 
A. Louis “Mike” Dodge, president of 
the AIL, saw better laundry quality 
as the key to greater laundry volume. 
“People don’t mind paying to get 
what they want.” 

The afternoon session was turned 


over to several groups who explained 
various plans currently available to 
plantowners interested in management 
counseling, cooperative advertising 
and route sales promotion. 

The Executive Guidance group ex- 
plained the functions of its specialized 
five-man team of management consul- 
tants whose purpose it is to analyze 
and speed up the decision-making 
process. The panel consisted of the 
following Guidance men: Arthur J. 
Pasternak, executive director; George 
Stryker, director of automation; Ar- 
thur Z. Goldman, director of public 
relations; Erwin Marlin, director of 
industrial psychology, and James D. 
Armstrong, director of systems ana- 
lysis. 

Continued on page 56 


Management sessions attract nearly 200 plantowners to one-day convention at Newark 
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how 


STAINLESS STEEL 


saves money in the laundry... 


You know how small profit margins are in commer- 
cial laundries . .. how equipment must be purchased 
with an eye to efficiency and long service life. And 
that’s why stainless steel is a natural. Here’s what 
the manager of a New England laundry told us: 
“Just recently we disposed of a washer that must 
have been over 25 years old. It had a stainless cyl- 
inder that was as good as new. The cylinder could 
have gone on forever, but the rest of the washer was 
in bad shape.” 

Long life is just part of the story. The smooth, 
tough surface of stainless babies the most delicate of 
fabrics ... resists the attack of soaps or detergents 





...can’t cause troublesome rust stains. It’s the an- 
swer to faster, cleaner wash-loads. 


Stainless steel is the best choice for all parts of the 
washer — frame, shell and cylinder — as well as for 
extractors... tumblers... tubs and trucks... tables 
— anywhere metal comes in contact with the wash. 


Next time you consider new equipment, look care- 
fully at the profitable advantages of stainless. For 
more information, write for a free copy of “Making 
the Most of Stainless Steels in the Laundry Indus- 
try” to Crucible Steel Company of America, The 
Oliver Building, Mellon Square, Pittsburgh 22, Pa. 


| CR U C ‘ § LE} first name in special purpose steels 





Crucible 
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Steel Company of America 
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Continued from page 54 
The Professional Laundry Founda- 
tion, sponsor of Betty Best, was 
represented by Leonard Schorr, vice- 
president of Feigenbaum & Wermen, 
Philadelphia. He traced the progress 
of the cooperative advertising program 
during the past two years which 
spread from the mid-Atlantic Sea- 

board to two Midwestern states, 
Joseph Plonski, vice-president of 
Columbian Laundry, Newark, out- 
lined the New Jersey Institute’s Oscar 
Award plan which is designed to 
stimulate route sales by giving recog- 
nition to outstanding salesmen in par- 

ticipating companies each year, 
These distinguished salesmen were 
later that night honored at a banquet 
attended by more than 400 persons. 
Richard L. Corby, Jr., is president of 

the New Jersey Institute. 

—Henry Mozdzer 


M.Y.L.E. Looks to Future 


THE REGULAR MONTHLY dinner 
meeting of the Metropolitan Young 
Laundry Executives was held at Cava- 
naugh’s restaurant in New York City, 
January 22. Thirty members attended. 

Guest speaker of the evening was 
Henry Mozdzer, editor of STARCH- 
ROOM LAUNDRY JOURNAL, who gave 
his observations of the present state 
of the laundry industry and its pros- 
pects for even greater success in the 
future. 

The talk was followed by a ques- 
tion-and-answer period during which 
time the members discussed such top- 
ics as automation and research, work 


quality, consumer education, and the 
prospects for a national advertising 
campaign. 

Robert Mazlish of Rite Way Laun- 
dry, Brooklyn, reported on the Wal- 
lachs “No Starch, Please” advertise- 
ment and how this situation was met 
by the cooperative efforts of Metro- 
politan plantowners and the American 
Institute of Laundering (see editorial 
page). William George, president of 
the group, presided. 

The next meeting will take place 
March 4, George Johnson, vice-presi- 
dent of the American Institute of 
Laundering, will speak. OO 


Ripley’s Answers Captious Columnist Boyle 





When John W. Rip- 
ley, owner of Ripley's 
Laundry & Dry Clean- 
ing, in Topeka, Kans.,° 
read Hal Boyle’s col- 
umn and found a slur 
on laundrymen, he de- 
cided to answer back. 
Mr. Ripley’s reply to 
Mr. Boyle, quoted in 
full below, appeared 
in a Topeka paper 
with the reproduction 
(left) of Mr. Boyle’s 
column. The ad is 
now used as a bundle 
insert. 

“Dear Mr. Boyle— 

“Assuming that you 
are right about laun- 
dries and shirt buttons, we must be guilty of contributing 
to the abnormalcy of thousands of men over 40. 

“Week after week these unsuspecting fellows have been 
sending shirts to Ripley’s. And week after week we have 
been returning their white shirts, freshly laundered, without 
a button missing. Well—hardly ever.* 

“About a year ago, to relieve the monotony of our almost 
button-perfect shirt service, we offered to launder free one 
shirt if ever we missed a button. What happened? We were 
accused of unsportsmanlike conduct because hardly anyone 
collected. 

“So we hiked the offer to two shirts, then three, then four. 
Now it’s five for free if we miss a button. But we hardly 
ever miss except when we do it for one very particular cus- 
tomer. 

“This fellow called us a few weeks back to ask if we 
would please NOT replace the missing collar buttons on his 
sport shirts. Seems that he always cuts off the collar buttons 
from his sport shirts. He insists that they serve no good pur- 
pose. Since we couldn’t think of any good argument we re- 
luctantly gave in. But rightly we should charge extra for not 
sewing on buttons. 


BUTTONS & BOYLE 


HAL BOYLE 
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* Of the last 100,000 shirts laundered, 99,987 returned button-perfect. 
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“Now, Mr. B, if you still maintain that your over-40 read- 
ers, with a few buttons missing, are quite normal, you are 
certainly entitled to that opinion. But we may call your at- 
tention to the undisputed fact that Ripley’s shirt customers, 
under and over 40, are the ones who happen to have all 
their buttons. You are welcome to join us.” 


RIPLEY'S 
Laundry & 


Dry Cleaning 
Since 1881 


Loeal Launderer 
Promotes Home Town 


Thousands more people will be conscious of Burlington, 
Vermont, thanks to Empire Launderers and Cleaners. 

Instead of carrying the conventional firm advertising, the 
company’s newest truck is paneled on both sides with a full- 
color view of Lake Champlain and Burlington from the Old 
Mill, along with the message: “Welcome to Burlington on 
Lake Champlain.” 

Mark Rosenthal, manager of Empire, conceived the idea 
with Thomas Schermerhorn, secretary of the local Chamber 
of Commerce, to help further the city’s publicity. 

Because Empire serves many hotels, motels and tourist 
homes in the area, this form of advertising will be especially 
effective—as well as a concrete example of the public spirit 
of a leading launderer. 
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LOW HAULING COSTS COME RIGHT 





FROM THE “HEART” OF A ‘3/7 CHEVY 





Many of the things that make a 
Chevrolet truck more economical to run are 
seldom seen by the owner. They're 
hidden features, deep in the truck’s design. 
Here are just a few of them, to 
prove a Chevy’s engineered better and built 
better for bigger savings! 


1. Forged steel crankshaft—It’s extra sturdy, precision ma- 
chined and balanced, the foundation for dependable, long- 
lasting power! 

2. Aldipped exhaust valves*—Special aluminum treatment on 
valve surface protects valves against pitting; engine wears 
less, costs you less to run! 

3. Hydraulic valve lifters—for longer valve life in V8’s, 
fewer engine repair jobs. 

4. Chevy V8 piston—Thanks to short-stroke V8 engine design, 
this piston travels a shorter distance, wears less. Short-stroke 
efficiency aids fuel economy, too! 





5. Oil-bath air cleaner—standard on all Chevrolet truck 
engines for added protection against dust and foreign matter 
that shorten engine life. 


6. High-capacity oil filters**—They remove dirt particles 
from Chevy engine oil to cut engine wear and maintenance. 


7. Easy-adjust distributor points—You can adjust this new 
Chevy V8 distributor with the engine running; it’s added 
insurance against costly down time. 


8. Multiple fuel filters—For clean fuel, all Chevy engines 
have fuel filters in the carburetor and fuel tank; in addition, 
V8’s provide an extra filter at the carburetor. 


9. Ball-Gear steering mechanism—lInside this steering gear 
scores of polished steel balls virtually eliminate friction. 
Less friction means less wear, less maintenance! 


10. Rugged manual transmission —Synchro- Mesh design 
eliminates the need for double-clutching, reduces costly 
wear. Gears are shot-peened for extra strength. 

11. 12-volt battery—provides sure starting, good ignition, 
long battery life in all Chevrolet trucks. 

And there are many more! See your Chevrolet dealer for all 
the dollar-saving facts. . . . Chevrolet Division of General 
Motors, Detroit 2, Michigan. 

*On Thriftmaster 6, Trademaster V8. 

**Standard on V8’s and Jobmaster, optional on Thriftmaster 6, 


1957 CHEVROLET TASK-FORCE TRUCKS 


PROVED ON THE ALCAN HIGHWAY... CHAMPS OF EVERY WEIGHT CLASS! 
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for any formula... 


AND TOPS AS A BUILDER, TOO- 


PENSAL 


SILICATED alkali—one of the 
active ingredients of PENSAL®— 
suspends more soil, conserves soap 
far better than caustic soda prod- 
ucts. In break or soap tank, on 
all types of soil, Pensal’s controlled 
detergency results in uniform, 
thorough washing of every piece— 
and that spells satisfied customers 
for you. 


COMPARE PENSAL with any 
other alkali! Pound for pound, 
Pensal goes farther—often more 


than twice as far. That’s one 
reason why Pensal has been used 
so long by progressive, profit- 
minded laundry operators. 


Call your Pennsalt Laundry 
Distributor for more facts about 
washroom savings with Pensal and 
other Pennsalt laundry supplies. 
Or write Laundry & Dry Clean- 
ing Dept. 288, Pennsylvania Salt 
Manufacturing Company, Three 
Penn Center Plaza, Phila. 2, Pa. 








IN ORDINARY 
DETERGENTS, 


particles may shift 
and settle while still 
in the drum, making 
for uncertainty from 
charge to charge in 
break or soak tank. 
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IN PENSAL, 


ingredients are fused 
into homogeneous, 
dust-free particles, 
uniform throughout 
the drum; this unifor- 
mity makes every 
break and suds oper- 
ation consistently 
thorough. 

















FROM FIBER... 
TO FABRIC... 
TO LAUNDERING— 
Pennsalt has the know-how! 


Technical service and products for 
Laundries Dye Houses 
Dry Cleaners Bleacheries 
Finishing Plants 


Textile Mills 


Institutions 


Pennsalt 
Chemicals 











Management and supervisory personnel at Consolidated Laundries’ eighth consecutive Management Forum hear keynote speaker, legal coun- 


sel Jacob Landau 


Consolidated Features Workshops 
At Eighth Annual Forum 


WORKSHOP SESSIONS instead of 
formal meetings set a new pace for 
this year’s Consolidated Laundries’ 
management forum. The company’s 
eighth annual forum was held January 
12 at the Hotel Biltmore in New York 
City. 

The meeting was opened by Mur- 
ray Cohen, president and chairman of 
the board, with an address based on 
this year’s management forum slogan, 


year!” It is mainly by hard selling, he 
said, that Consolidated Laundries has 
maintained its position as “Largest 
Launderers in the World” in spite of 
intense competition. He added that 
the firm’s employees have also bene- 
fited by increased security and the ad- 
vancements that will continue to ac- 
company increased growth. 

Jacob Landau, the company’s legal 
counsel, stressed the importance of 
planning in every job. He also ac- 
cented the importance of people treat- 
ing each other as fellow human beings 
as the first step toward achieving com- 
plete cooperation. Mr, Landau paid 
tribute to Jerome Andrews, general 
manager of the company’s Linen Divi- 
sion, who is shortly to retire after 50 
years of service to Consolidated and 
its predecessor companies. 
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Workshops of sales, production, ac- 
counting, maintenance and transporta- 
tion personnel met in separate rooms, 
in small groups, and discussed various 
problems pertaining to their particular 
divisions. At the end of the day the 
leader of each group reported to the 
combined workshop groups on the 
most important suggestions and points 
of discussion to come out of the indi- 
vidual sessions. 

At luncheon President Cohen pre- 
sented service awards of certificates 


and gem-studded buttons to the 25- 
year and 35-year “Old Timers” pres- 
ent, as well as certificates and 10 
shares of Consolidated Laundries stock 
to each of the 40-year veterans. 
Following dinner the 1956 Sales 
Achievement Awards were presented 
to the winners from all the company’s 
plants. In addition to their “Oscar” 
figures, the winners received shares of 
Consolidated Laundries stock as a 
more practical token of appreciation 
of their sales and service efforts. OO 


Four 40-year veterans receive stock certificates. Left to right: Charles Greenfader, Samuel 
Berlin, President Murray Cohen, Isidore Capitini and William Reuter 
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UNI-MAC TWIN 
Model 400 


COMBINATION 
Washer-Extractor 


Sell a New Service with UNI-MAC 


Yes... you can sell a new service! UNI-MAC Budget Fluff & Fold 
service is new .. . it attracts and holds new customers for you 
—your surest way of getting the bundle out of the home, into 


your plant. 





ti“ Anyone can operate. 


 Launders bundles individually . .. No mark- 
ing, detailed classification or netting. 


Eliminates customer loss claims. 
Processes complete family bundle. 


7 Washes and extracts up to 120 Ibs. per hour. 


ACCEPTED AND RECOMMENDED 
BY LAUNDRIES and DRY CLEANERS 
EVERYWHERE FOR ITS GREAT PERFORMANCE! 


The UNI-MAC Co. 


1917 S. Federal Highway, Ft. Lauderdale, Florida 


February 15, 1957 


Check These UNI-MAC Advantages 





M Exclusive positive Jetspray-ball rinsing. 


Exclusive brake with automatic stop; no 
pedals . . . Bock direct-drive extractor. 


Operates quietly and smoothly—no vibra- 
tion, no bolting down. 


Requires only 10 sq. ft. of space. 


Get All the Facts .. . Fill in and Mail Today! 


'The UNI-MAC Co. 


| 1917 S. Federal Highway—S-27, Fort Lauderdale, Fla. 


| Gentlemen: We're interested in Savings and Extra 


Profits. Tell us more about UNI-MAC. 
| NAME 


ADDRESS 


















































Small - plant layout 
capitalizes on display 
value of operating equip- 
ment. AIL Service Bulletin 
501 includes sheet of 
templates drawn to scale 
one-quarter inch to foot 
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Solving Small-Plant Layout Problems 


Plans for expansion of service and facilities 
should be outlined with profits first in mind 


By RUSSELL J. ROSE 


Staff Assistant, American Institute of Laundering 


MANY IN THE FIELD of quick- 
service, neighborhood laundry busi- 
ness are experiencing growing pains. 
This healthy condition has prompted 
some to expand services and facilities. 
Some at their present location, others 
at a new location. 

Some are adding or replacing equip- 
ment to handle an increased volume 
of existing services. Others are diver- 
sifying, adding equipment to permit it. 

Regardless of the circumstances, 
good planning for the proper physical 
arrangement of equipment is impor- 
tant. 

The preparation of a layout—re- 
gardless of the size or the type of 
operation—follows a pretty definite 
pattern. The steps to be taken are rel- 
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atively simple. As Henry Ford put it 
one time, “No job is too big—if you 
break it down into small parts.” Let’s 
look at it from that standpoint and 
check off the steps involved in the ac- 
tual preparation of a layout. 

In the early stages of the planning, 
we must plan our services, This re- 
quires that we do two things: 


1. Decide on services to be offered. 
2. Estimate volume of each service 
to be handled and planned for. 


These decisions determine the num- 
ber and types of units or pieces of 
equipment to be considered in plan- 
ning the layout. This permits us to 
select the right equipment. 


Next—we must prepare an over-all 
sketch of the building or store area 
that is to house the equipment. If in an 
existing building flexibility of move- 
ment in planning is limited, these 
limitations are less restraining if the 
building can be designed to “fit the 
business.” 

The sketch of the floor area should 
be prepared to a common scale, usu- 
ally one-quarter inch to the foot. It 
should show all obstructions, doors, 
windows, walls, stairs, etc. 

Referring now to our equipment 
list, the next step is to select and clip 
templates from the many available 
from your equipment manufacturers 
and AIL. 

At this point, the actual planning 
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Mr. J. M, Mitcham, Superintendent of Stoddard Cleaners, 
Inc., Atlanta, Georgia, is sold on this New Ad-Dri Bleach from 
the standpoints of economy, convenience and quality work. 


new AD-DRI BLEACH 
adds up to the best bleach yet 


Top grade results on more than $10,000 worth I’m convinced of its superiority over liquid bleach.” 
of laundry have proved that New Ad-Dri Bleach Find out for yourself—soon—how New Ad- 
hits the bullseye every time, reports Mr. J. M. Dri Bleach saves time and money by eliminating 
Mitcham on behalf of Stoddard Cleaners. the spillage and breakage, the bother and errors 

“T particularly like the consistency of strength of “do-it-yourself” bleach preparations. Find out 
and ease of handling of New Ad-Dri Bleach,” how this easy-to-use product turns out wash 
Mr. Stoddard continues. “New Ad-Dri has after wash with maximum whiteness retention 
given us a bleach that’s completely safe to use. and minimum tensile strength loss. 


Order from your supplier, or write to us directly. 





Packed in 100-Ib. Leverpak drums, New Ad-Dri Bleach... 


oa @ is added dry to the 
bleach suds 


is added dry—right from 
the drum 


is easily measured out in 
the handy Dri-Ader cup 


and that's all there is to it! 











OLIN MATHIESON CHEMICAL CORPORATION 


Ad-Dri® is a trademark 
INDUSTRIAL CHEMICALS DIVISION * BALTIMORE 3, MD. 


February 15, 1957 





All staffman Russell J. Rose reviews check points. Key letter for each point adds up to ‘Profits.’ This speech was presented at national All 


convention in Denver 


begins. Here we proceed to fit tem- 
plates into the sketch, moving them 
around to accomplish these things: 


1. Provide definite lines of travel for 
work in process. 


2. Assure only a minimum of work 
in process. 


3. Keep the over-all time to process 
a bundle to a minimum. 


4. Provide for easy, efficient main- 
tenance and management. 


5. Provide clean, pleasant surround- 
ings for both employees and customers. 


6. Provide maximum return from 
advertising value of displayed oper- 
ating equipment. 


As we move the equipment around 
on paper, we continually inspect the 
flow. When we have the arrangement 
far enough along that we feel we have 
most of the bugs out of it, the next 
step is to fasten the templates to the 
sketch. 

At this point we might even draw 
in flow lines showing the path that the 
work follows as it moves through the 
store. A simple method of doing this 
is to use a different colored pencil for 
sketching in a separate flow line for 
any flatwork ironed, tumbled work, 
shirts and other items that may be 
finished. 

Next we test the plan. We do this 
by studying the flow lines to eliminate 
any cross flows or backtracking. These 
produce confusion and usually result 
in unnecessary handling that fre- 
quently results in mixups. 

Part of the testing operation in- 
volves considering the arrangement 
for utilization of space: 


1. Has the space available been 
utilized efficiently? 


64 


2. Has provision been made for effi- 
cient, easy handling of work between 
units? 


3. Has sufficient area been allowed 
for easy maintenance? 


4. Has sufficient area been provided 
for the storage of both soiled and 
clean work—considering any that may 
be processed elsewhere? 


5. Has provision been made for the 
storage of work on hangers—if any is 
to be handled in this manner? 


6. Has adequate allowance been 
made for storage of supplies? 


7. Have the display windows been 
kept open for display—or are they 
crowded with “dead” materials? 


Also important in the testing of the 
layout before actually developing a 
plan of action is the consideration of 
these things that are sometimes over- 
looked and can prove troublesome 
later on: 


1. Aisles 

(a) Attempt to set up machines, 
units and tables so that people do 
not have to work in an aisle. 

(b) Whenever possible, outline 
aisles with painted stripes or wide 
colored tape available for this pur- 
pose. This will enhance the store 
appearance. 


. Services 

(a) Position machines and units 
so that necessary hot and cold water, 
steam and air (if required) are 
available without excessive addi- 
tional installation costs. 

(b) Calculate your pipe sizes on 
the basis not only of existing capac- 
ities but anticipated demands. This 
can save you considerable money in 


the future. The same applies in the 
calculation of equipment for water 
heating, steam and air producing 
equipment, Sometimes conservatism 
here has a tendency to backfire later 
on, 


. Expansion 

(a) Consider carefully the advis- 
ability of expansion. Our experience 
in working with quick-service oper- 
ators indicates that each presents 
an individual situation. There are no 
general rules as to methods of diver- 
sification or expansion that will 
prove profitable to all. 

(b) Keep in mind the matter of 
retaining flexibility to “shift with the 
times.” 


(c) If expansion appears advis- 
able, provide for it—within reason 
—depending upon trends, local con- 
ditions, and your own _ personal 
plans. 


. Personnel facilities 
(a) Have you provided sufficient 
rest rooms convenient to all? Check 
requirements as specified by state 
and local laws for your plant. 


(b) Do you have water fountains 
properly located? 


(c) Are first-aid facilities ample 
and properly located? 


A rearrangement of equipment can 
really prove profitable. A layout 
change affords an opportunity to get 
rid of bad habits. Unfortunately, or 
“better put” — fortunately — many 
quick-service operations have grown 
so rapidly that proper layout has been 
something to dream about, but impos- 
sible to keep pace with. As equipment 
is added and installed, it is placed in 
the most convenient spot in view of 
the urgency of the need. Little or no 


STARCHROOM LAUNDRY JOURNAL 





actual thought is given to the cost of 
improper placement. 

As a result, unnecessarily high costs 
continue to plague that type of ar- 
rangement day after day. The addi- 
tional outlay necessary to rearrange a 
poor layout frequently prohibits taking 
that course of action. Such a predica- 
ment is unfortunate, especially when a 
good layout costs little if any more to 
install than a poor layout. 


Create customer contact 


In the quick-service, neighborhood 
type of operation, the proper arrange- 
ment of equipment is important not 
only from management's views of the 
utilization of space and equipment. It 
is equally important that it appear 
efficient, clean, uncluttered, pleasant 
and comfortable to the customers who 
visit that store. Customer contact is so 
much closer here than in the large 
power laundry operation. 

This customer contact has been one 
of the greatest contributing factors in 
the tremendous growth of the quick- 
service stores, Of course, we must add 
the contributions of convenience, fast 
service, accessibility and store appear- 
ance but—although it is very difficult 
to describe—this “doing business with 
the boss” type of merchandising is one 
element we must never lose sight of. 

It appears to me this contact is 
maintained only through a feeling of 
confidence on the part of the customer 
that you are efficient and know your 
business. To a very large measure, 
this feeling can be an automatic reac- 
tion, if your layout speaks “efficiency.” 

Now—plans have to be hitched as 
well as hatched to be of any value. 
Here we check off the last point—and 
begin to start the plan. 


Schedule steps 


Here it is advisable to work out a 
“timetable” with a limit set for com- 
pletion of the job. This time limit and 
schedule of moves in correcting an 
existing layout or planning a new one 
is important. It should be developed 
to get the job done with as little in- 
convenience as possible to everyone 
concerned—especially the customers. 

Scheduling “moves” in rearranging 
an existing layout can reduce, if not 
entirely eliminate, costly errors, and 
the movement of the same piece or 
pieces of equipment more than once. 
Those of you that have gone through 
such a program know what I mean! 

Before you actually draw up this 
plan of action and put your new lay- 
out into motion—check it with others. 
The representatives of many firms that 
sell equipment and supplies, as well as 
those of the AIL, are always happy to 
assist you. DOO 
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HOW MACHINE TYING 
SERVES BUSINESS and INDUSTRY 


*3,700,000 bundles tied 
..., at minimum cost’”’ 


says Duane Lawrence, Manager, 
Portland Laundry & Dry Cleaners 


“Sixteen years of continuous service, tying approximately 4,500 
bundles per week . . . and operated by many people .. . have proved 
to me that the Bunn Tying Machine is sturdy and reliable. Mainte- 
nance and operating costs, as well as down time, are at a minimum. 

“T like the Bunn Machine,” continues Mr. Lawrence, who heads 
this Portland, Oregon firm, “because it is flexible. By making a 
larger table on the same stand and frame we are able to wrap our 
bundles by rolling them on the larger table. Then, with a touch 
of the treadle, it is just a moment before the bundle is neatly and 
tightly tied. 

“T would never hesitate to recommend Bunn Tying Machines when 
it comes to making tying a simple operation,” says Mr. Lawrence. 

The versatility and speed of Bunn Package Tying Machines is 
acclaimed by laundry operators everywhere. Whether the machine 
is used to tie towelling, shirt boxes, flatwork or bachelor bundles... 
all are tied in 1% seconds or less. The twine tie is never too tight, 
never too loose .. . and the slip-proof knot can’t come undone. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. SL-27 4 Chicago 20, Ill. 


Export Department: 10406 South Western Ave., Chicago 43, Ill. 
MAIL COUPON NOW FOR MORE FACTS 


B. H. BUNN CO., pept. si-27 


GET THE 7605 Vi 

incennes Ave., Chica , Ut. 
WHOLE STORY oe 20, 
Send today for 
this fact-packed 
booklet, which 
illustrates the 
many advantages Name 


() Please send me a copy of your free booklet. 
( Please have a Bunn Tying Engineer contact me. 





of Bunn Tying 
Machines. Company 





Or let a Bunn 
Tying Engineer Adiivees 





No obligati 
tion, 
lo obligatio: City 
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TOLEDO, ORE.—Mrs. Donna English 
has opened Arcadia Self Service Launder- 
ette, 845 A St. 


ELGIN, N. D.—New equipment has 
been installed at Elgin Laundry and Dry 
Cleaners. Roland Busch is the owner. 


PORTLAND, ORE.—A two-alarm 
blaze caused an estimated $65,000 dam- 
age at the American Linen Supply Co., 
1866 S. W. First Ave. 


HAILEY, IDAHO—A formal opening 
was held recently at Hailey Self Service 
Laundry, 14 Croy St., by Mrs. Ray 
Lietzke. 


ROGUE RIVER, ORE.—Snow White 
Laundry has reopened under the new 
management of Mr. and Mrs. Clarence 


SPRINGFIELD, OHIO—Donald H. 
Dolbeer, president of Springfield Laun- 
dry Co., was elected a vice-president of 
the Springfield Chamber of Commerce. 


CHESTER, ILL.—Donald L. and 
Arthur E. Diehl have purchased Hillside 
Laundry from Vernon Gerlach. 


INDIANAPOLIS, IND.—Progress 
Laundry and Dry Cleaners is celebrating 
its sixty-fifth anniversary. J. V. Stout is 
president and Lee E, Hocker is executive 
vice-president and general manager of 
the firm, which has its main plant at 428 
E. Market St. 


LIMA, OHTO—An $85,000 expansion 
program is under way at New Method 
Laundry and Cleaners, 321 W. High St., 
it was announced recently. 
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POPLAR BLUFF, MO.—Poplar Bluff 
Towel and Linen Supply Co. has been 
purchased from Robert Whitmer by 
Modern Steam Laundry and Dry Clean- 
ers, 110 N. Riverside Dr. 


FREEPORT, ILL.—Modern Laundry 
has moved its office to a new location at 
202 E. Main. The establishment, owned 
by Glen F. Kunkle, has also moved its 
plant to quarters at 1237 E, Shawnee St. 


COLUMBUS, OHIO—At the annual 
meeting of directors of Columbus Over- 
all Laundry Inc., 647 W. Mound St., 
Albert J. Shade was reelected president 
and general manager. Richard F. Ueltschy 
was renamed vice-president and treasurer, 
and Carlton S, Dargusch, Jr., attorney, 
was elected secretary. 


CARL JUNCTION, MO.—New equip- 
ment has been installed at Joplin Laun- 
dry and Dry Cleaners, Cowgill and Water 
Sts. Mr. and Mrs. Ray Lee are the oper- 
ators. 


BOWLING GREEN, OHIO—Ernest 
E. Snyder and J, Charles McKinnis were 
honored at a dinner party for the employ- 
ees of Home Laundry and Dry Cleaners, 
166 W. Wooster St., in recognition of 
their total 88 years of service. Mr. Snyder 
has been employed by the firm 56 years 
and Mr. McKinnis 32 years. 


NEW ULM, MINN.—Otto F. Oswald, 
president, New Ulm Laundry Co., was 
honored at a testimonial dinner recently, 
which was attended by approximately 
300 people, for 50 years of service to his 
community. Mr. Oswald was presented 
with a large plaque by the New Ulm 
Civic and Commerce Association, which 
sponsored the event. 


PALATKA, FLA.—A new shirt finish- 
ing unit has been installed at Ideal Laun- 
dry and Dry Cleaners, 501 Main St. 


DANVILLE, VA.—A permit has been 
filed for construction of new quarters on 
Riverside Dr. to house Star Laundry Co. 


WEST PALM BEACH, FLA.—A meet- 
ing of the Quick Service Laundry Asso- 
ciation of Palm Beach County was held 


at the home of Mr. and Mrs. Harry Dodd. 
The association was recently organized 
with the following officers: E. A. Zill- 
essen, president; Josh Truxton, vice- 
president; Mrs. Harry Dodd, recording 
secretary, and Tom Forbes, treasurer. 


NEW ORLEANS, LA.—Gray D. 
Morrison, III, is the new president of the 
New Orleans Laundry and Cleaners Asso- 
ciation. Other officers installed at the 
annual dinner-dance are J. T. Miceli, 
vice-president, and Louis F. Young, sec- 
retary-treasurer. Directors are: Vernile 
Bagert, Felix Chetta, Frank DeMarco, 
Albert Flucke, Gus LaNasa, Ignatius 
Liberto, James Livaudais, Julian Mistretta 
and Joseph Patrocinio. 


ROCKY MOUNT, N. C.—Earl Zirkle 
is the proprietor of the new Falls Road 
Laundry and Cleaners, Inc., 829 Falls Rd. 


MIAMI, FLA.—Jim and Mickie Smith 
have opened Spic’n Span Laundry at 
8535 S. Dixie Hwy. 


LEBANON, TENN.—W. M. Regen, 
operator of Modern Laundry & Dry 
Cleaners, has been elected to fill a va- 
cancy on the 10th Special School District 
board of directors. 


ORANGEBURG, S, C.—Dixie Laun- 
dry of Columbia has opened a branch on 
Boulevard. The concern is owned by 
R. P. Newton, Jr. 


CULLMAN, ALA.—T. H. and N, E. 
Lee are the new owners and operators of 
Burns Laundry. 


SUMTER, S. C.—James D. Harrelson, 
vice-president and manager of Sumter 
Laundry and Dry Cleaners, has been 
elected president of the Sumter YMCA 
for 1956-57. 


MEMPHIS, TENN.—George J. Lange- 
necker, president of Memphis Steam 
Laundry-Cleaners, has been elected a 
director of the Memphis Chamber of 
Commerce for a two-year term. 


NEW YORK, N. Y.—The newly elected 
officers of the Metropolitan Institutional 
Laundry Managers Association for 1957 
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}, st fest Het ever tested by the 
Laboratories! 


RIB, a net specially designed for 
3pplication. 


a is net is constructed of a heavy filament nylon which 


étands up under the most severe washwheel conditions for 
an amazingly long period. 


You'll cut replacement costs with ROK RIB. 

This exceptionally tough net has now been used with 
outstanding success by leading laundries in all parts of 
the country. If you haven't tried ROK RIB, 

ask your jobber for more information. 


CONTINUED LEADERSHIP THROUGH CONSTANT RESEARCH 





NYLON PRODUCTS 





WHITEHOUSE NYLON PRODUCTS + 360 FURMAN STREET + BROOKLYN 1, N. Y. 
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"BOOSTED MY 
PRODUCTION 
OVER 200%!" 


OVERALL 
SLEEVER 


Overall and coverall work can be 
profitable with a Leef Sleever. This 
expanding, steam heated ironing 
form dries and conditions sleeves 
ready for the press. It also cuts 
down the time involved in lays— 
sleeves are always open at the com- 
pletion of the lay. Finished with 
gray iron table and chrome plated 
arms, the Leef Sleever occupies 
only 23x23x58 inches of space. Ask 
Your Jobber or Write Us. 


Also makers of 
Leef Cylinder Bearings 


BROTHERS INC. 


205 IRVING AVENUE NORTH 


Minneapolis 5, Minnesota 





OVERALL 
SLEEVER 


TROUSER FORM 


POCKETEER 


bd 





are: Frank Sepkowski, Lebanon Hospitai, 
president; Frank Jacobson, V. A. Hospital, 
vice-president; Rubin R. Braun, Beth 
Israel Hospital, secretary, and Christine 
Murino, Abraham & Strauss, treasurer. 


WILLIMANTIC, CONN, — An- 
nouncement was made recently of the 
consolidation of Willimantic Wet Wash 
and Brick Top Laundry. Operations will 
be continued at the Brick Top plant, 
which was recently modernized. 


WORCESTER, MASS.—Hovey Laun- 
dry Co., started in 1900 by brothers G. 
Russell and Harry P. Hovey, has been 
closed. 


68 














COAT 
SLEEVER 
SCRANTON, PA. — Quality Cleaners 
& Dyers, 402 Race St., was destroyed by 
fire recently. 


FLORAL PARK, N. Y.—An open 
house was held recently by Mr. and Mrs. 
I. Bendetson to celebrate the official 
opening of their new Laundromat at 145 
Tulip Ave. 


WATERTOWN, N. Y.—R. Gibson, 
Inc., launderers and drycleaners, of which 
Edgar Hodge is president and secretary, 
and Varena D. Simonds, vice-president 
and treasurer, has increased its capitaliza- 
tion from $100,000 to $200,000, it was 
announced recently. 


HAVERHILL, MASS. — Lionel and 
Pauline Nichol and Eva V. Racine have 
filed a certificate as owners of Blue Star 
Laundry, 153 Washington St. 


BINGHAMTON, N. Y.—George J. 
Haines, operator of Johnson City Laun- 
dry, Inc., Olive and Burns Sts., has been 
appointed chairman of the village chapter 
of the National Federation of Independ- 
ent Business. 


PORT CREDIT, ONT., CAN.—A new 


| branch of Etobicoke Hand Laundry has 
| been opened by Antone Milkau. The 
| firm’s main store and plant is in Long 
| Branch, with another branch in Brampton. 


YONKERS, N. Y.—Yonkers Perfect 
Laundry, 300 Nepperhan Ave., has pur- 
chased Hygrade Laundry, 109 McLean 
Ave., and will merge the latter's facilities 
into its own. 


WANAMASSA, N. J.—Mayor James 
Garrity cut the ribbon marking the official 
opening of White Swan Laundry and 
Cleaners, Sunset Ave. near Route 35. 


TORONTO, ONT., CAN.—A branch 
has been opened by Toronto Launderers 
and Dry Cleaners Ltd. in the Cloverdale 
Shopping Centre. 


RAHWAY, N. J.—Morey LaRue Laun- 
dry Co. has opened its latest store in the 
Rahway Shopping Center at 888 St. 
Georges Ave. 


LITTLE FALLS, N. J.—The fifth an- 
nual banquet of the Twenty-Five-Year 
Club of the Little Falls Laundry Co. was 
held recently. Nicholas Vander May, 
general manager, presented diamond- 
studded pins and membership certificates 
to the employees who were admitted to 
membership for the current year. 


NEW BRUNSWICK, N. J.—New Sys- 
tem Laundry, 188 Townsend St., will be 
operated by Alex Sobel, Salvatore A. 
Pappalardo, Jr., Hyman Dechowitz and 
Harry Fleishman, it was announced re- 
cently, 


BURLINGTON, N. J.—Sale of the 
Burlington Laundramat, located on the 
City Parking Lot, was announced re- 
cently. The purchaser was Isadore Weiss. 


CHARLESTON, W. VA.—A new 
Laundromat has been opened at 151 
Summers St., under the management of 
Taylor Palmer. 


DALTON, MASS.—Big Bundle Laun- 
derette has been opened in the Center 
Block by Martin Pincus, operator of 
Modern Laundry and Easy Laundromat 
in Pittsfield. 


WHARTON, N. J.—The formal open- 
ing of Evan’s Laundromat was held re- 
cently at 7 S. Main St. 
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LOS BANOS, CALIF.—Mr. and Mrs. 
Joseph L. Toscano and Nicholas Caro- 
preso have purchased Crystal White 
Laundry from Mr. and Mrs. Paul Benz. 


CASA GRANDE, ARIZ.—Wilson 
Laundry was damaged by fire recently. 


GLENDALE, CALIF.—Anna M. and 
Donald R, Trozzi have announced that 
they are conducting D & V Launderette, 
1124 S. Adams St. 


WHITTIER, CALIF.—A $50,000 mod- 
ernization program has been completed 
at Blu-White Laundry and Cleaners, 526 
S. Greenleaf. 


LOS ANGELES, CALIF. — Kazuichi 
Hashimoto has given notice of intention 
to sell Ferris Launderette, 919 S. Ferris 
Ave., to Samuel H. Tanaka. 


RESEDA, CALIF.—James and Betty 
Stephenson have opened Three Nickel 
Wash, 18450 Vanowen St. The Stephen- 
sons also own C & J Laundromat, 1026 
Truman St, in San Fernando. 


TUCSON, ARIZ.—A launderette has 
been opened by Oliver Drachman in the 
new Wilmot Plaza Shopping Center, Wil- 
mot and Broadway. This marks the sixth 
in operation by the Unit Laundry and 
Dry Cleaning firm. 


PHOENIX, ARIZ.—A new drive-in is 
under construction on 27th Avenue for 
Paris Laundry and Dry Cleaners, oper- 
ated by Horace Fowler. 


SAN DIEGO, CALIF.—Bay View 
Plaza Launderette, 4364 Morega Ave., 
has been opened by H. W. Laynan. 


RIVERSIDE, CALIF.—Jack Thomp- 
son, operator of Jet Laundramatic and 
Dry Cleaners, located in the Lerner- 
Spiegel Shopping Center, was elected 
president of the center’s merchant asso- 
ciation. 


MOJAVE, CALIF.—Jet Laundry and 
Cleaners has been opened at 704 K St., 
under the management of Joe White. 


FAIRFAX, OKLA.—Mr. and Mrs. O. 
B. Wilson have opened Home Laundry 
on Main St. 


SAN DIEGO, CALIF.—American 
Linen Supply has opened a new 13,000- 
square-foot plant at 3410 Main St. The 
plant, previously located at 15th and G 
Sts., is owned by J. A. Landale, Sr. and 
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Interested in increasing your business 
with fast, automatic 25 and 50-pound 
open-end washers? Here are four 
Lever soaps which will give you a 
white, bright wash in this type of 
operation: 

LEVER FORMULA 880 — designed for 
delicate fabrics in lukewarm water. 
A built synthetic — spray-dried and 
granular — for difficult water condi- 
tions. Optical whitening agent is sta- 
ble to bleach. 

LEVER FORMULA 770 — simplifies high 
temperature washing of sturdier 





Special Soaps for 
Automatic Washers 


WRITE FOR SAMPLES OF THESE 


LEVER SOAPS 


Lever Brothers Company, 390 Park Avenue, New York 22, N. Y. 
Other Industrial Service Offices: Chicago ® Atlanta ® Los Angeles 


fabrics. Soap, alkalies and whitener, 
scientifically balanced, are spray- 
dried to small, homogeneous beads 
which flow freely. 


LEVER SPUNN DIAMOND 88% AND 
92% — pure, concentrated soaps for 
building your own high-temperature 
wash formulas. 


LEVER NEPTUNE CONTROLLED — gives 
low sudsing in hard or soft water. 
Highly desirable for automatic 
washers, where excessive foam will 
slow down machine action. 











Jr., and George A. Nelson, who also oper- 
ate Pullman Laundry, American Coverall 
Supply, Colonial Cleaners and San Diego 
Steam Laundry. 


EAGLE LAKE, TEX.—An open house 


was held recently at Simmons Laundry 


and Dry Cleaners. 


SANTA MARIA, CALIF. — Sanitary 
Laundry and Cleaners was completely 
destroyed by fire recently, causing dam- 
age estimated at $315,000. 


LAKEPORT, CALIF.— New equip- 
ment has been installed in Lakeport 
Electric Laundry, owned by John and 
Kobina De Waal. 


TUCSON, ARIZ.—A laundry will be 
opened in the new Wilmot Plaza Shop- 
ping Center, now under construction at 
E. Broadway and Wilmot Rd. 


LOS ANGELES, CALIF.—Marguerite 
and Frank W. Miller are now conducting 
Garry’s Launderette & Cleaners, 3569 W. 
Third St., it has been announced. 


COVINA, CALIF.—A site plan for 
construction of a drive-in laundry at 
1639-41 W. San Bernardino Rd. has been 
approved by the city. 


VALLEJO, CALIF.—New shirt finish- 


ing equipment has been installed in Val- 
lejo Steam Laundry, it was announced. 
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Rhapsody in Gellew 


JUST CAN’T GET OVER Las Vegas, 
Nevada. Never thought I'd find so 
many gadgets in a town of less than 
40,000. By the time this is published 
a lot of you will have returned from 
the AIL Management Conference held 
there and will agree you’ve never seen 
so many laundries and linen supply 
plants per square inch of city. 
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Individual Lint Traps 


Cal Liles, owner of City Laundry 
in Las Vegas, wouldn't take any credit 
for this idea; says he stole it from 
another plant. Instead of having a 
big lint trap on the roof to take care 
of all his tumblers, Cal has installed 
an easily cleaned lint trap on top of 
each of his tumblers. 

He’s used heavy metal strap to sup- 
port 24-by-36-inch garbage cans in a 
horizontal position about a foot above 
each tumbler. Open-bottom wire-mesh 
cylinders are soldered to the garbage- 
can lid and fit inside a 3-inch metal 
rim fastened to the bottom of the can. 
As shown in the drawing, the exhaust 
from the tumbler enters a hole in the 
bottom of the garbage can, is filtered 
through the screen-mesh cylinder and 
passes out a hole in the top side of 
the affair to exhaust out the roof. 

Nuts and bolts are used to fasten 
the metal strap supports to both the 
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can and the heat coil housing of the 
tumbler. Pull-latches, one on each side 
of the can, were added to hold the lid 
securely and keep it from being blown 
off. (Incidentally, Cal’s plant is 16 
years old . . . oldest in Las Vegas at 
that! ) 


Canvas Cover 








Rain Protection for Baskets 


With outdoor loading and unload- 
ing of trucks necessary at the big 
American Linen Supply Company in 
Las Vegas, some means had to be 
found to protect baskets of finished 
work from occasional rain showers. 
Ollie Gardner uses canvas covers that 
are tailored to fit over the top of the 
baskets and extend down about 20 
inches from the top, Wind doesn’t 
blow them off in transit, and the linens 
are completely protected from the 
moment they leave the plant until 
they are delivered at the account’s 
place of business. 


Electric 
Hoist _ 








Booket-Oart Rolls Back To Step’ 
Beside Extractor After Unloading 
Into Shake-Ovt Tom bler 


Loading Shake-Out Tumbler 


At the Nevada Laundry & Dry 
Cleaners they've made a lot of changes. 
For one thing the big shake-out tum- 
bler was moved back near the extrac- 


tor in order to open up the area be- 
hind the flatwork ironers, Then they 
went a step further and made loading 
of the shake-out tumbler a lot easier. 
They arranged for an overhead elec- 
tric hoist to pull the loading bucket up 
a little ramp to a proper height for 
tipping its contents into the tumbler. 

This little ramp is made out of a 
pair of 3-inch channel-iron tracks to 
guide the bucket’s wheels to the tum- 
bler. These tracks are about 6 feet 
long and have about a 2-inch rise by 
the time they reach the tumbler. 

As soon as the bucket is loaded 
from the extractor the hook of the 
chain-hoist is hooked to the lifting 
handle at the back of the bucket, pulls 
the bucket up the little ramp and 
dumps the contents into the shake-out 
tumbler, As soon as the electric motor 
is reversed the bucket rolls back down 
the ramp to automatically position it- 
self by the extractor for another load. 





Left-Hand Hoist Controls 


This has to do with the previous 
item and deals with the electric hoist 
that works the shake-out bucket. The 
controls on this type of electric hoist 
were constructed to work from the 
right side of the hoist, but in this case 
it is necessary for the extractor man to 
control it from the opposite side. 

To arrange this, the triangular- 
shaped metal plate and the two con- 
trol cords to it were removed from the 
right side of the hoist housing. In the 
control plate’s place a metal rod was 
fitted to the control in an upright posi- 
tion, and the control cords were tied 
to the upper end of the rod. Proper 
arrangement of four small pulleys, of 
the type used to steer outboard motors 

Continued on page 72 
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WATER COSTS CAN WASH OUT PROFITS! 


2»: Save 222,000 gallons per wheel 


Multiply 222,000 by the number of wheels you 
operate. That’s a fair estimate of how much water 
you can save this year using these Keever products 
together. 

Water costs keep going up . . . send profits down 
the drain. Your Keever Sales - Service Man can 
make a check-chart analysis in your plant in 10 
minutes . . . tell you what you save in dollars... 
how to increase poundage . . . maintain better qual- 
ity controls. Ask him in. 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, wheat and other grain products for 
industry since 1898 


SATINETTE —A balanced blend of wheat and corn 
for proper body and a smooth, pliable finish. Non- 
congealing. No waste. Use it hot or cold. 

ULTRA-LITE — Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 
48-minute formula running 8 hours per day, you can 
increase production 6,900 Ibs. and save 18,400 gal- 
lons of water per month—222,000 gallons per year. 


A BLEND OF WHEAT AND CORN 


15, 1957 
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Continued from page 70 
on boats, guides the control cords to 
the far side of the hoist motor so it can 
be controlled from the left side by the 
extractor man, as did the original tri- 
angular-shaped control plate, to con- 
trol the action of the electric motor. 


Pressure-Drop Signal 


Art Gustin and Doug Rather, who 
operate Nevada Laundry and Dry 
Cleaners in Las Vegas, take no 
chances on a drop in steam pressure 
interfering with production. Recently 
they installed a 100-watt electric 








FOLOER'S TABLE 
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bulb on the underside of a ceiling- 
support girder up near the front of 
the plant where it is visible from any 
part of the plant. It is hooked up to 
a pressure-control switch on a nearby 





No matter how you figure it, you’re way ahead with 


R/M REVOLITE LAUNDRY PADS AND COVERS 


More than 5000 cost-conscious laundry 
managers are saving up to 43% by using 
R/M Flatwork Ironer Covers exclusive- 
ly. Here’s why they like them: 


BETTER FINISH . . . REVOLITE Laundry 
Pads and Covers are made of fine-woven 
cloth that puts a smooth, better looking 
finish on all ironed goods. 


HIGHER PRODUCTION .. . REVOLITE Laun- 
dry Pads and Covers can take higher 
temperatures—permit faster machine 


speeds; their long life eliminates stop- 
pages for roll changing. 


LONGER LIFE—LOWER COST... . REVOLITE 
Laundry Pads and Covers outlast other 
covers several times over —and save 
power and labor through increased 
efficiency. 


Ask your R/M REVOLITE representative 
to tell you the true and exciting story of 
John Glad—it’s an eye-opener! 


RAYBESTOS-MANHATTAN, INC. 
REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 


RAYBESTOS-MANHATTAN, INC. Laundry Pads and Covers ¢ Asbestos Textiles 
Engineered Plastics ¢ Mechanical Packings ¢ Industrial Rubber ¢ Sintered Metal 
Products « Rubber Covered Equipment ¢ Abrasive and Diamond Wheels ¢ Brake 
Linings * Brake Blocks * Clutch Facings © Industrial Adhesives ¢ Bowling Balls 


steam line so the light will go out 
if the steam pressure drops to 100 
pounds, (It can be set to go out at 
any point below 120 pounds.) 

Every one of the employees is 
aware of the purpose of the bulb. In 
case Art or Doug fails immediately 
to hightail it for the boiler room, the 
employees quickly call their attention 
to it. It costs $15 for the pressure 
switch and $3 or $4 for the bulb and 
wire. 

Speaking of electrical hookups at 
Nevada Laundry & Dry Cleaners, the 
tumblers are lined up in a row along 
one wall. At the end of the row of 
tumblers is the folders’ table facing 
the same wall, where the same girls 
who operate the tumblers also take 
care of the folding. In case the girls 
fail to notice the warning lights on 
the tumbler timers, there is a small 
panel at eye level on the wall behind 
the folders’ table which also lights 
up to show which of the tumblers is 
ready for unloading. 





Spiral Conveyor for Shirts 


American Linen Supply Co. uses a 
revolving length of grooved pipe to 
carry finished work shirts away from 
the finishers. While this device is com- 
mon enough for transporting garments 
in a drycleaning plant where such 
spiral conveyors are used with hang- 
ered garments, this plant doesn’t use 
hangers to hold shirts. 

Short lengths of welding rod had 
been bent into the shape of a letter 
“J” so the curved end would fit over 
the spiral conveyor pipe. The lower 
end had been soldered onto a common 
battery clip for fastening to thie shirt. 

(I could be wrong on whether this 
conveyor idea was used on “finished” 
shirts . . . it might well have been for 
taking shirts to the repair station. At 
any rate, it certainly saves a lot of ex- 
tra handling. ) 
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Flatwork Feed Trough 


Also at American Linen Supply is 
an unusual feed trough from which 
small pieces are fed into the flatwork 
ironers. Heavy-duty springs under the 
wood bottom of the affair serve to 
keep the work within easy reach of 
the feeders at all times. 

A simple %4-inch pipe framework, 
with a solid bottom to support the 
heavy springs, is used, Along both 
sides are lengths of %4-inch angle iron 
welded to the underside of the upper 


Handy Sewing Table 


A very handy work table for the 
repair girls is the one in Royal's al- 
terations department. Small button- 
drawer cabinets along the outer edges 
of the back wall of the repair table 
afford support for several lengths of 
dowel pins on which are slipped 
spools of thread. This holds a wide 
variety of different kinds of thread 
within arm’s reach of the repair lady. 

Best feature of all, it seems, is the 
use of sheets of cork to cover the en- 


Weyer ~arele tire side of each of these back-wall- 


pipe crosspieces, The sides for the 


‘ts Hold Canvas Trough 
at tyre as Frame 
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trough are made of heavy canvas fas- 
tened to the aforementioned angle 
iron at the top, and also fastened to 
the angle-iron framework that supports 
the wood bottom, Nuts and bolts are 
used to secure the canvas to the angle 
iron. The ends of the trough are closed 
in similar fashion with canvas. 

At the moment there are a pair of 
springs at either end to support the 
trough, but another pair are to be 
added to the center to prevent sagging. 
For proper counterbalance, weights 
are fastened to the underside of the 
bottom as needed. Works well. 











Raised Platform For Repair cat Ml 


Repair-Table Shield 


As in many modern alterations de- 
partments, the regular repair lady at 
Royal Laundry in Pasadena works on 
a raised platform. The management 
has very thoughtfully draped the front 
and both sides of the sewing machine 
table with an unbleached muslin cur- 
tain. No more peeking at the trim 
knees of the repair ladies by the male 
employees at Royal. 
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mounted button-drawer cabinets, as 
handy parking places for the various 


sewing needles. 





Staley’s 


Put these money-saving 


to work for you! 
@ 5 Minute Cooking Time 


Non-congealing 
@ Bluing Added 
Transparent 
Scientifically Lubricated 
tains Sta-Fresh . - « 
kes finished laundry 
“Synshine-Fresh 


neg 
> 


\@ 


CG 


Se J) 


5 Oth ANNIVERSARY 


features 


YEGanrR 


| One of these Staley starches fits your needs... 


CROWN... The Economical 5-oz. Starch 
CREST... The New 8-oz. Starch 


—never mask colors. Pick the Staley starch that 
fits your needs best... then try it soon. Re- 
member: Crown (5 ounce) for tops in economy 
and quality; Crest for the best in 8 ounce 
starches. Get full details from your distributor 


| or Staley representative. 


A. E. Staley Mfg. Co., Decatur, Ill. 


| World’s Largest Starch Supplier to Professional Laundries 


| Both give you the famous features shown above! Both are easy to 
| handle . . . easy to use, give a velvety finish with no smears or high- 
lights. They penetrate fabrics smoothly, evenly 








Fig. 3. Oversized wrenches do as 
much to damage valves as any 
other factor. Avoid this pitfall 


Fig. 1. If the pipe enters the valve 
too far, as above, the movements 


of the valve are blocked 





Fig. 2. Improperiy made pipe 
threads or dirt-encrusted ones 
make good fit impossible. Check 
and clean 








12 Cheek Points 


For Better Valve Performance 


THE VALVE to the laundry plant is 
like water to a duck, Without one the 
other cannot function properly. 

Usually the valve you receive from 
your supplier is in A-1 condition. It 
has run the manufacturing gauntlet, It 
has been cast, machined, checked, 
gauged, inspected and tested. Pro- 
vided you have chosen the right valve 
for the job (and bear in mind that 
all valves do not suit all applications ) 
there should be a very satisfactory 
valve performance. 

Why, then, do valves present a 
problem? The answer, unfortunately, 
goes back too often to the user. Valves 
fail because of improper care or down- 
right negligence. 

There are certain major points that 
every operator should know about 
valves. These points are burdensome 
but they do need stressing. In each 
case there are certain precautions that 
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By JOSEPH C. McCABE 


should be observed. For better valve 
experience in the future check through 
the following list: 


1. Inspection. Before connecting any 
valve, make sure it is free of foreign 
materials. Dirt can find a way into 
the valve interior when it is left un- 
covered awaiting installation. Examine 
it carefully and clean it thoroughly. 

The valve will most likely be closed 
when you receive it. It should remain 
this way, except when testing stem ac- 
tion. This precaution not only pro- 
tects the valve seat while cleaning, 
but also makes the valve more rigid 
and less susceptible to wrenching 
strains. 


2. Pipe threads. Just because pipe 
is new is no guarantee that it is free 
of scale. It should be examined and 
blown out before a valve is connected. 


Pipe cutters leave a burr inside the 
pipe that must be reamed away. It is 
after the cutting operation that the 
danger of pipe chips, scale and dirt 
remaining in the pipe is greatest. 

Improperly made pipe threads can 
damage a valve beyond repair: Over- 
size threads can distort the pipe ends 
of the valve. Undersized threads (or 
threads cut too long) allow the pipe 
to enter the valve body too far, which 
can result in injury to the seat, Simi- 
larly, a build-up of dirt within the 
threads produces the same damage 
as improperly made threads (Figs, 1 
and 2), Gate valves and other full- 
opening types, because of their open- 
end construction, are most vulnerable 
if the threaded pipe end enters the 
valve body too deeply. 

Have the pipe threading dies set 
to the correct size, and when they be- 
come worn to a point that they can- 
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HOW TO TRAP LAUNDRY EQUIPMENT 
— PROFITABLY 


steam trap selector 


Write for your free large scale 


Laundry Piping Diagram and 


Steam Trap Selector 


aghiboon ~ 
“This Yarway Piping Diagram 


and Steam Trap Selector ’; 
is a real big help tous.” 1% 


aw 
—— a a 


When it comes to picking the right 
steam trap for the right job, 
this YARWAY bulletin is invaluable. 


Piping diagrams and selector tables 
for trapping 10 typical kinds 
of laundry equipment are shown. 


The selector will guide you in choosing the correct steam trap, 
and the piping diagrams will show you the proper installation. 


On all your steam trap requirements, the way to be sure 

of successful performance is to use YARWAY IMPULSE STEAM 
Traps—the impulse that revolutionized steam trapping 

20 years ago and has sold over a million traps since. 


Write for your FREE copy of this YArway Piping Diagram 
and Selector for Chemical Processing Equipment, or get one 
from the local Yarway Industrial Distributor— 

over 270 cover the country. 


YARNALL-WARING COMPANY 
Yarway Impulse Steam Trap. Gets equipment hot 
129 Mermaid Avenue, Philadelphia 18, Penna. in a hurry and keeps it hot! Stainless Steel. 


Good for all pressures. Only one moving part. 


IMPULSE STEAM TRAP 


The Impulse that revolutionized steam trapping 20 years ago. 





February 15, 1957 








Fig. 4. If thread is right, just a little 
lubricant on male thread is all that 
is needed 





Fig. 5. The hexagonal or monkey 
wrench is the only right tool to use 
in connecting valves 








not be resharpened, they should be 
discarded. Dull dies drag the metal 
of the pipe rather than cut a clean 
sharp thread, 


3. Replacement. When a new valve 
is installed in an existing system, extra 
precautions should be taken in remov- 
ing rust and scale that is loosened 
during the changing operation. Old 
piping is subjected to unusual twisting 
and straining when the old valve is 


being removed and all types of for- 
eign matter can settle on the valve 
seat if it is not blown out. 

Examine and clean old pipe care- 
fully. If it is badly lined or corroded, 
you will save money and grief by re- 
placing it then and there. 


4. Lubricant. Do not expect any mix- 
ture of thread cement, thread lubri- 
cant, pipe dope, etc., to compensate 
for poorly made threads. You might 
get away with it on some minor serv- 
ices but not when you are handling 
high pressures and severe conditions. 
Make good pipe threads and there 
will be no need to use anything to 
stop leaks. 

A lubricant applied on the male 
thread of a pipe will assist in making 
the screwed joint slide together more 
easily. Do not coat the female threads 
of a valve with any threading com- 
pound because it will be forced into 
the valve. Then when pressure is ap- 
plied it will be blown into the valve 
interior where it may harden on seat, 
disc holder, or even on the stem, to 
prevent correct operation of these 
parts. Greatest danger arises when it 
settles on the seat to prevent tight 
seating of the disc which eventually 
results in wire drawing. 


5. Wrenching. Generally, mechanics 
use a wrench far too big for the size 
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of valve being connected (Figs. 3 and 
4). If the threads are right to begin 
with, the lubricant will allow the 
valve to be turned by hand to very 
near its proper position. And very 
few turns with a wrench are required 
to snug it home, If the job requires 
a wrench right at the start of the 
threads, the threading job is not up 
to standard. The operation should be 
stopped and the pipe thread cut true 
to the exact size. 

Be careful of using extensions on 
the wrench when tightening a new 
valve. There is the temptation to give 
it the few extra turns that can force 
the pipe too far into the valve. It is 
not necessary to cover all the threads 
on the pipe end. The lead of the die 
always leaves a few imperfect and 
unusable male threads which should 
be left exposed. 

Always use a hexagonal or monkey 
wrench on valve ends, and use it on 
the end of the valve being screwed 
onto the pipe. If used on the far end 
of the valve, it causes the entire valve 
body to absorb the wrenching strains 
and may distort it permanently (Fig. 
5). 


6. Supporting. Proper valve installa- 
tion requires the piping system be cor- 
rectly aligned and permanently sup- 
ported to prevent sagging stresses and 
the weight of the line from imposing 
on the valve (Fig. 6). 

When erecting piping avoid screw- 
ing too long an unsupported length 
of piping into a valve. Because the 
weight of the pipe exerts consider- 
able leverage—often enough to strain 
the valve body. 

In supporting piping make allow- 
ance for expansion. Provide for 
changes which occur in pipe length 
through the use of expansion joints 
and pipe bends. Expansion and con- 


traction is frequently a cause of leak- 
age in valves. 


7. Vibration. Shock caused by vi- 
bration in general, and water hammer 
in particular, can burst valves made 
of cast iron. Those made of bronze, 
malleable iron or steel may be suffi- 
ciently distorted to cause leakage at 
the seat, bonnet or pipe joints. Quick 
closing of valves on liquid lines will 
cause water hammer. So will the sud- 
den admission of steam into lines con- 
taining water. 

When severe, water hammer should 
be eliminated or controlled with a 
suitable cushioning device or shock 
absorber placed as close to the source 
as possible. 


8. Frost protection. Elementary as it 
may be, many valves are reported 
“burst from freezing.” Common sense 
dictates that when located in exposed 
positions subject to freezing, valves 
should always be protected with 
proper insulation and provided with 
facilities for draining the line when 
not in use. 


9. Gasket joints. When steam is first 
turned into a line, the expansion may 
cause slight leakage in flanged joints. 
It is customary, therefore, to check 
and tighten the bolts on flanged valve 
bonnets and caps as well as pipe-con- 
necting flanges. 

Bolt strains will be avoided and 
pressure on the gasket joint will be 
better equalized by alternately tight- 
ening, a little at a time, each bolt in 
turn, in a zigzag manner, from one 
side to the other side of the bolt circle 
(Fig. 7). 

When flanged pipe connections do 
not join together tightly after tight- 
ening of bolts, in all probability the 
pipe is too short. Unless corrected 
with a metal shim of proper thickness, 
the valve will be subjected to exces- 
sive strain. 


10. Seating. If a valve does not seat 
properly, you should flush or blow out 
the obstruction. Do not apply exces- 
sive force (such as a wrench on the 
hand wheel) to force a tight closure. 
Remember, the manufacturer supplied 
the valve fitted with the correct size 
of hand wheel, Any additional lever- 
age can damage the valve seat and 
possibly the stem and bonnet (Fig. 7). 


11. Maintenance. Periodic _ inspec- 
tion and attention will help keep 
valves operating at the peak effici- 
ency. Tighten stuffing boxes and gas- 
ket joints when necessary. Valves not 
frequently operated or those always 
opened to a fixed position should be 
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STEAM-MIZERS 


Centrifugal action prevents lint or solids from entering reclaimer > 


P-K Reclaimers with 


exclusive new Roto-Screen* 


give maximum heat recovery. 


Heat recovered from waste water costs practically 
nothing. With P-K Closed Type Reclaimers, lead- 
ing laundries cut fuel costs up to 40 percent— 
increase the heating capacity of their boilers and 
save thousands of dollars a year. 

Many P-K Reclaimer installations have paid for 
themselves within a few months—and all have 
saved their first cost many times over! 

Where waste water is fouled with lint or solids, 
clear it with P-K’s exclusive new Roto-Screen— 
a centrifugal separator. Add a Roto-Screen to 


*Patent Pending 


Patterson 


HEAT RECLAIMERS ° 


BOILER RETURN SYSTEMS 
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your present or future P-K Reclaimer and assure 
better heat transfer from cleaner reclaimer tubes— 
with a greater saving in fuel costs. 

Write for Bulletin 2002 on P-K Roto-Screens— 
and Bulietin 301 on P-K Closed Type Heat Re- 
claimers. Ask, too, about P-K Field Engineering 
Service. Surveys of the heating efficiencies of any 
plant can be conveniently arranged by our engi- 
neers, without obligation. 


The Patterson-Kelley Company, Inc., 120 Wilson 
Avenue, East Stroudsburg, Pa. @ 200 


@) Kelley 


HEAT EXCHANGERS 


STORAGE HEATERS 
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Fig. 6. Be sure to support your piping 
properly so it does not sag and upset 
entire system 











Fig. 7. Pull up evenly on bolts for 
packing glands as well as joints to 
avoid bolt strain 











opened and closed to their full limits 
occasionally to free the stem and disc 
of any scale which in time may re- 
strict free operation. 

Gate valves with clean-out pockets 


or sediment drains should be cleaned 
or flushed out at regular intervals so 
that accumulated sediments do not in- 
terfere with proper seating. Globe or 
gate valves of the yoke type with ex- 
ternal threads will operate more easily 
if the threads are lubricated occasion- 
ally, A few drops of oil on the stem 
will help to reduce both friction and 
wear. 

Hand wheels or stems which may 
have suffered accidental damage 
should be replaced without delay. The 
use of a wrench or bar as a lever 
to operate faulty valves can cause ir- 
reparable damage. 


12. Repair. When a valve does not 
seat tightly after being in service, 
disassemble and clean or repair it im- 
mediately. Small leaks if unattended 
grow larger and soon score and wire- 
draw the seat beyond repair. 

Disc replacement in most types of 
valves is a simple matter especially 
if the disc holder may be quickly 
slipped off the stem and a new disc 
inserted. 

In valves of the regrinding type, 
new seating surfaces may be quickly 
obtained without removing the valve 
from the line, by temporarily pinning 
the disc to the stem (through the hole 
provided for the purpose) and ap- 


plying grinding compound. Leave the 
union ring partly unscrewed so that 
the bonnet may center and guide it- 
self within the body neck while the 
dise is being revolved against the seat. 
Clean out all traces of grinding com- 
pound before returning the valve to 
service. 

The foregoing refers to small valves, 
and should not be taken to include 
all sizes. Great care must be taken in 
grinding valves in sizes above 2-inch, 
and very few power laundries have 
the facilities for making a proper re- 
pair job. If you must send a large- 
scale valve out for repair send it to the 
original manufacturer. Do not entrust 
the job to a handyman. 

Do not delay a regrinding job. If 
a valve is not reground promptly, 
both disc and seat may be cut and 
scored so badly that only a new disc 
and reseating of the seat will restore 
it to its proper condition. 

When it is necessary to take a valve 
apart, it should be done carefully, 
with a full knowledge of its construc- 
tion. Always open the valve before 
breaking the bonnet joint and be sure 
the disc and stem are in the open po- 
sition when they are returned to the 
body. Reassembling in a closed posi- 
tion may result in a badly distorted 
seat and bent stem. [C0 


Engineering Zucstions and pbuawmenrs 


Water Waste in Air-Compressor Hookup 


Water is wasted in manually controlled operations, be- 
comes costly, and compressor efficiency drops. 

In places of high humidity or during summer, excess 
water causes sweating in cylinders, intercoolers and after- 


coolers. Continuous operation then may ruin cylinders by 
washing oil film off their walls, causing friction and over- 
heating. 

Condensation creates an oily emulsified sludge from cyl- 
inder walls, passes to traps, then the sludge gums the trap 
orifices. Air flow deposits oil-contaminated sludge in re- 
ceivers. Excess vapor or condensation passes to plant tools 
and processing, causing costly shutdowns. 

You can control this by using thermostatic control valves 
installed at strategic points, Temperatures are controlled by 
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Tips On Flatwork lroner Trapping 


for getting: 
>» Hotter Rolls > More Production 
> Lower Fuel Costs > Easier Maintenance 


1. Use one Steam Trap on Each Chest or Cylinder. 
This assures complete removal of air as well 
as condensate — keeps ironers at steam tem- 
perature — eliminates ‘“go-backs” and allows 
increased speeds for more production. 


2. Install correctly —see illustration. Put the 
traps where they are easy to get at for inspection 
and repair. Traps underneath the machine are 
often neglected, resulting in fuel waste. 


3. Use Armstrong Traps. Armstrongs are the long- 
life traps that cut maintenance costs. Condensate 
discharged at steam temperature assures 
maximum chest temperatures. Freedom from 
leakage saves fuel. 


4. Select the Right Body Style. This allows sim- 
plest connections for lowest installation cost. 
Often results in lower initial cosi, too. Four 
styles for every need. 


An example of good installation practice 
with Armstrong traps. 


A TRAP 
FOR EVERY NEED t Here's Proof: 


Temperatures up to 20%, able to run flatwork ironers at 
SIDE INLET - SIDE OUTLET STYLE higher speeds — Sanitary Laundry, Portsmouth, Virginia. 


Horizontal and opposite pipe connec: © 20 to 25% fuel savings, 20% production increase since 


tions. Five sizes to meet laundry and dry 


density plow needs. trapping with Armstrongs — Utopia Cleaners & Dyers, 


Birmingham, Alabama. 
“= 10% throw-back eliminated, production on two 8-roll flat- 
INTEGRAL STRAINER STYLE work ironers increased 25% by actual test —-Model Laundry, 
Four sizes available with built-in strainer. St. Paul, Minnesota. 
Cost less to buy and less to install than bo 30 to 40 degree temperature increase — on flatwork ironer 
separate trap and strainer. Particularly — Peter Bent Brigham Hospital, Boston, Massachusettes. 
desirable with old or scaled-up piping. Two hours less heating-up time and 10% fuel savings since 
installing Armstrongs on all steam heated equipment — 
Robertson’s Laundry & Cleaners, Sault Ste. Marie, Mich. 
: New machines not necessary — our boiler was turning out 
RIGHT- ANGLE STYLE s plenty of steam and we weren’t using it — capital expend- 
Side inlet-bottom outlet pipe connections. itures for new machines found not necessary — Soft Water 
Ideal with floor-line returns. Laundry and Cleaners, Long Beach, California. 


FREE HELPFUL BULLETIN 


BOTTOM INLET- TOP OUTLET STYLE <2 ” ; — prea: pt about oe traps and how 

. : . — 7 to figure their cost, effect on production, maintenance 
For vee vragen ager’ connections ; ; Z expense and sizes to use. Also gives Armstrong trap 
are simplest. vix sizes tor a equipment, : Eel prices, dimensions and construction features. Send 
including large storage-type hot water ———— for your free copy today — just write: 


heaters. bad 
ARMSTRONG MACHINE WORKS 
8321 Maple Street 
Three Rivers, Michigan 


ARMSTRONG STEAM TRAPS @ SATISFACTION GUARANTEED 
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HOW CAN YOU GET 
50% MORE FLOW 


soo frome your present Jeobdite softenor? 


EAS. y Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 
per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 





this means in both water and air, and water flow is main- 
tained. 

In one large plant where compressed-air capacity ran into 
millions of cubic feet per day, booster pumps had to be used 
for city water to boost pressure to the plant, The air load 
fluctuated, as did the water pressure in the jackets, That 
brought about conditions that made it necessary for com- 
pressor operators to be constantly on their toes. Temper- 
ature-control valves were installed, resulting in lower main- 
tenance and better efficiencies, besides saving city water. 

You can use water from compressors and aftercoolers for 
plant sanitary uses, or pump to fire-protection tanks. In one 
plant water was used twice for a battery of compressors after 
heat exchangers cooled the water. In another plant, water 
from compressors passed to the open feedwater heater, and 
was used in boilers, One plant used water to condense steam, 
the overflow being pumped to fire-protection tanks. 


Instrument Maintenance 
Engineering Editor: 

Is there any such thing as a maintenance check for plant 
instruments such as dial indicators?-—Brooklyn, N, Y. 


The subject of instrument maintenance is a large one, in- 
deed, and there is much material available. As a very brief 
set of suggestions we submit the following: 

Remember first that a dial indicator is a sensitive instru- 
ment and must be carefully handled. When using it, clamp 
it securely to a fixture or holding device. 

If clamped to the end of a bar, as a test set or height 
gauge, be sure the bar is clamped in the fixture as close to 
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the indicator as possible. This prevents deflection and allows 
for more accurate readings. 

Always wipe the rack spindle of the indicator before 
using, especially if used around abrasives. Abrasives collect 
in movement and cause excessive wear, Indicators contacting 
oil or congealing fluids should frequently be taken apart, 
washed and reoiled. Use solvents to clean. 

Never oil spindle bearings. A movement bearing rarely 
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(togthed) 
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Thumb screw to 
tighten bezel . 


Bezel ._ 
Rack pin, 


Rack slide ~ 
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(toothed) 


Pull-back ~~ 
spring 


\ 
Tension 
spring 











needs oil, but may be oiled with a good watch oil. Oil if 
used around heat, cleaning fluid, acids, etc. Be sure threads 
are clean before installing contact points, or adapters (see 
sketch), that screw into the ends of the rack spindle. Then 
they won’t cause the rack spindle to bulge, and the indicator 
won't stick. 

Don’t tighten points and adapters in the rack spindle too 
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much or the rack-spindle pin or guide pin will loosen or 
shear off. While the indicator is apart, examine the back 
teeth or rack bar and meshing bar. Check for bent bars, 
loose screws on the dial, loose needle on jewels. Inspect the 
pivot post that holds the spring. Check for chips in the case 
and rack slide. Examine the rackpin for burrs. Check gears 
for proper mesh and proper tension. Examine the dial for 
travel (AGD standard is 2% turns). 

A sticky indicator is found by placing the thumb under 
the contact point and pushing slowly up until the indicator 
hand reaches the limit. Repeat several times. If the indica- 
tor’s hand doesn’t return to the same point each time, the 
indicator is sticking. The trouble is improper mesh between 
rack bar and gear. Keep it in shape. 


Compressor Vibration 
Engineering Editor: 

Your recent articles on compressors brought back to mind 
an experience we had with severe vibration in the discharge 
piping of a newly installed air compressor. It was so bad that 
supporting hangers, brackets and foundation bolts always 
came loose. The anchor piping set in a brick wall actually 
shook bricks loose for a radius of 3 feet. 

After considerable “cut and try” we were told to remove 
the 6-inch, 90-degree elbow nearest the compressor and re- 
place it with a long sweep tee (see sketch). Then we installed 
a 10-foot length of 6-inch pipe and welded the outer end 
closed. That was the end of the vibration —San Francisco, 
Calif. 


While on this subject of compressor vibration, we ran 
across another case where the piping, machines and com- 





pressors vibrated badly. In this case it was two 750 c.f.m. 
units, The reasoning employed in this case was that the air 
receivers should dampen out any air pulsations in the piping 
and if the receivers were too small these pulsations could 
build up to where vibration had to follow. 

By checking on the receivers, which measured 224 cubic 
feet in volume, we found they should be able to handle an 

















air flow up to 1,900 c.f.m. and all the compressors were put- 
ting out was 1,500 c.f.m. The trouble point then had to be 
in the piping. 

The answer these people found was to increase the dis- 
charge pipe size close to the compressor hp. cylinders. They 
took the 6-inch pipe and substituted a run of 10-inch piping, 
7 feet 6 inches long, and then tapered back down to 6 
inches. The result was the discharge piping went through a 


USE A Yateo “VTanlless WATER HEATER FOR ABUNDANT HOT WATER 


. . . » AND A SEPARATE HIGH PRESSURE BOILER 
TO SUPPLY PROCESS STEAM 





-Yeolsroluivere| Mmait-tsalole mm -diluillaleli-s Mm sal-Mm oll] O 7 


Oil or gas-fired 
Thousands in 
use since 1946 


7 NATIONAL 4, ,,Guotion co, 


101-06 43rd AVE. 
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CORONA 68, NEW YORK 





St fEr PACKAGED BOILERS 


© Completely factory assembled and fire tested. 
©@ Fully automatic operation. 

© 4-pass down draft design. 

® Built-in induced draft. 

© 80% thermal efficiency guaranteed. 

© From 20 to 600 b.h.p. Burns oil, gas or both. 


for performance you can BA NK on 


SUPERIOR COMBUSTION INDUSTRIES INC. 
TIMES TOWER, TIMES SQUARE, NEW YORK 36, N.Y. 





chamberlike section and the air flow resonated at a different 
frequency from that of the compressor’s operating speed. 
Now they report no trouble. 


Nut Safety Spring 
Engineering Editor: 

Have you any suggestions other than a special nut to per- 
mit holding an adjustment nut secure?—Barrington, Vt. 


A nut often has to be adjusted several times a day, yet 
must “stay put” until the next adjustment. This can easily 














be assured with a spring safety (see sketch). In use, merely 
lift up the spring with a finger while adjusting the nut with 
an open-end wrench, Releasing the spring locks the nut 
again. 

Any spring material will do for the safety, Just make sure 
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the spring is long enough so it does not set when it is actu- 


ated. The design shown gives a positive and completely 


troublefree device. 


Handhole Scraper 


Engineering Editor: 
We always had trouble cleaning broken gaskets and scale 


| from the boiler header’s inside surface that handhole plates 


seat against. The job can be made easy by grinding a 1-inch- 














long slot about 5 inch deep near the end of an old mill file. 
Be sure to have the groove at least as deep as the width of 
the gasket. 
Before replacing the handhole plates, run this scraper 
around all holes so the inside is scraped. The job can be 


| done without standing on your ear because the scraper is 
| held at 90 degrees to the header—Boston, Mass. 


Hose Clamp 
Engineering Editor: 

Someone is always looking for a hose clamp around our 
plant. While we carry a stock, we also make up the handy 
gadget shown in the sketch for twisting wire around any size 
hose. 

This is a %-inch bolt that screws into a piece of flat stock 
used for a yoke. The yoke has two setscrews for holding the 














wire while it is wrapped around the hose. This draws the 
wire tight and folds the two ends back so the clamp can be 
released. Then the wire ends are twisted around, as shown, 
for holding permanently in place. This clamp has come to 
the rescue many times.—Newark, N. J. 


Maintenance of Traps 
Engineering Editor: 

This subject of traps and their upkeep is a never-ending 
one, I know. But how about a little information on the regu- 
lar, ordinary, run-of-the-mill heating-system trap? They suf- 
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CLEAN, HOT WATER 


Reclaim the heat from your hot waste water. 


Instead of running hot waste water to the sewer, use a 
Whitlock Preheater to heat up to about 30% of your hot 
water needs, and at no added expense for fuel. It relieves 
already overloaded boilers . . . permits you to add more 
machines without buying a new boiler. Designed and 
built for lifetime service. No appreciable expense for up- 
keep. Hundreds of laundries throughout the country are 
saving big money and increasing their profits with 
Whitlock Preheaters. 

Our engineers have a background of over sixty years of 
specialization in water heating systems for laundries. We'll 
gladly study your requirements and recommend the proper 
size Preheater. Or write for Bulletin 51. 


THE WHITLOCK MANUFACTURING COMPANY 
90 South Street * West Hartford 10, Conn. 


New York, Boston, Chicago, Philadelphia, Detroit, Richmond 
In Canada: Darling Bros., Ltd., Montreal 


4 PREHEATERS 
AND STORAGE 
HEATERS 





fer from faulty valve stems, frequently, especially if the 
trap is a slide fit. Any ideas?P—A.Y.E., Brooklyn, N. Y. 


Long-lasting, satisfactory valve~and trap performance 
owes its record as much to care in installation as it does to 
any other single factor. Grit in the general heating system 
not blown out before fitting valves or traps has a way of 
winding up at the valve or trap seat and preventing these 
devices from closing properly. We know of one instance 
where a large number of slide-fit traps developed heavy 
steam losses because the valve stem did not seat properly. 

This particular case did quite a job in overhauling the 
traps because there were so many units involved. They made 
a steel jig for screwing into the trap body in place of the 
cover (Fig. 1). Then they drilled and tapped the body for 
a seat insert. This jig assured the hole and tap being in line 
with the valve stem. One dozen traps were removed at a 


OPEN TYPE PREHEATER 


Out of sight below floor level, indoors or outdoors, the Whitlock 
Preheater keeps continually at work saving money for you. 


AT LOWEST COST! 


CLOSED TYPE PREHEATER 


A Whitlock Preheater of closed type can be hung from the 
ceiling or wall without occupying useful floor space and provides 
maximum heat recovery. 


time and taken to their maintenance shop. There the work 
was done at their leisure during summer while heat was off. 
They figure a total saving of about $1,800. 

If these traps leak again, they can be ground in, using 
the drill and tap jig as a guide, The trap body is cast bronze. 
The new seats are made of hexagon machine-steel stock. 

Still another idea that could be used is a cage-replace- 
ment unit, made by Barnes & Jones, Inc. (Fig. 2). 

This cage-replacement unit has its own seat and dia- 
phragm with attached valve stem. The trap body doesn’t 
have to be removed from the radiator to install the gauge 
unit, Close the radiator supply valve and remove the trap 
cover, then remove the diaphragm assembly from the trap 
body. Set the cage-replacement unit in place and secure 
it with trap cover. The trap is then in good working condi- 
tion. The cage units are made in many sizes to fit practically 
all traps. 
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Texel Towels Bear Red Cross Appeals 


Two new Texel shop towels 
have been designed to promote 
Red Cross in-plant campaigns 
aimed at gaining blood donors 
and financial support. The 
towels, a product of the Indus- 
trial Wiping Cloth Co., Inc., 
Long Island City, N. Y., carry 
imprinted slogans like those 
illustrated here, which are seen 
by workers while cleaning their 


hands, cleaning machinery, or 
engaged in general maintenance. 

Texel shop towels with Red 
Cross slogans are rented to 
plants throughout the country. 
They are also made with “Better 
Work” and “Safety” slogans 
which are used as aids in plant 
training programs and in pro- 
moting better labor-manage- 
ment relations. 


Piser Company Endorses Bunn Tying Machine 


ER 


a 


“We have found that our cut- 
tings are now being tied much 
more securely and that our ty- 
ing operation has been stepped 
up by more than 50 percent 
since we started using the Bunn 
machine,” reports Edwin Simon, 


84 


general manager of Lurrie Piser 
Company, Los Angeles, Calif. 
The firm manufactures  chil- 
dren’s play and sport clothes. 

The Bunn cross-tie machine 
speeds tying operations and re- 
duces bundle breakage, accord- 


ing to the manufacturer. The 
operator puts the garment bun- 
dle on the machine table and 
steps on a foot trip. The ma- 
chine wraps the twine around 
the package to the proper ten- 
sion, ties the twine into a non- 
slip knot, and then cuts the 
twine, An average bundle is tied 
in less than two seconds. 

For complete information on 
the Bunn cross-tie machine and 
entire tying machine line, write 
to B. H. Bunn Company, 7605 
Vincennes Ave., Chicago 20, Ill. 


Sterling Represents Ajax 


George Strike, sales manager 
of Ajax Pressing Machine Com- 
pany, Salt Lake City, Utah, has 
announced that the Sterling 
Supply Company, Philadelphia, 
Pa., has been appointed Ajax 
distributor for eastern Pennsyl- 
vania, southern New Jersey, 
Maryland, Delaware and Vir- 
ginia. 

Herbert Levine, president of 
Sterling, and Ted Chelis, in 
charge of machinery sales, have 
undertaken a complete program 
for the sales, service and parts 
for the entire line of Ajax laun- 
dry, linen supply and dryclean- 
ing presses. 


Braun Opens Canadian 
Branch 


A new manufacturing plant, 
G. A. Braun (Canada) Limited, 
Brantford, Ontario, was recently 
put into operation by G. A. 
Braun, Inc., Syracuse, N. Y. 

In making the announcement 
G. A. Braun, chairman of the 
board, named Richard McGil- 
livrey, Braun’s Canadian sales 
representative, as vice-president 
in charge of sales and manufac- 
ture. 

The Braun Unit Wash and 
Unit Kleen, combination wash- 
er-extractors for use in all types 
of laundry and drycleaning op- 
erations, will be manufactured 
at the new factory. The sales 
office is located at 10 Duke St., 
Toronto, Ontario. 


Sarco Moves Office 


The San Francisco branch of 
Sarco Company, Inc., and Sar- 
cotherm Controls, Inc., New 


York, N. Y., has transferred its 
office and warehouse to new and 
larger quarters at 1485 Bay- 
shore Blvd. J. Spear is manager 
of this branch office. 


Staley Advances Schwandt 


ROBERT SCHWANDT 


The promotion of Robert 
Schwandt has been announced 
by the A. E. Staley Manufactur- 
ing Co., Decatur, Ill. He has 
been made assistant superin- 
tendent in the dry starch depart- 
ment, according to F. J. Rogier, 
superintendent. 

Mr. Schwandt, who received 
his B.S. degree in chemical tech- 
nology from Iowa State, has 
been with the Staley Company 
since 1945. He formerly was a 
chemical engineer in the com- 
pany’s development engineering 
section, His last major project 
in that section was helping to 
plan and supervise installation 
of equipment in Staley’s new 
starch drier building. 


Cornell Names Brown 


Cornell Paperboard Products 
Co., Milwaukee, Wis., has an- 
nounced the appointment of J. 
F. Brown as sales manager of 
its stock box division, succeed- 
ing Russell E. Jupp, who re- 
tired January 1. Mr. Brown will 
be responsible for Cornell’s sales 
of “lock corner” and automatic 
styles of laundry boxes. 


Haertel Promotion Kit 


The Walter Haertel Company 
is now distributing its new 
P. A. C. (Packaged Advertising 
Campaign) kit in which there 
are numerous advertising aids 
for promotion of storage and 
cleaning business. 

Included is a special Box 
Storage Plan with all the ma- 
terials and promotional aids 
needed to place it in operation. 
Many new items have been 
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Button up more business 
with Diamond Ortholate 


Two—maybe more—wear the shirts in some families. Are you selling 
your laundry service to these housewives of the future? 

DIAMOND ORTHOLATE turns out work that brings back all kinds of 
customers—with bigger bundles. Washroom tests show this soap-saver 
boosts whiteness retention and chases dug-in soil from collars and cuffs. 

Only DIAMOND’s patented process could produce ORTHOLATE—a fusing 
of orthosilicate and complex phosphate into an integral, dustless flake. 
We recommend ORTHOLATE for laundries with average soil and high 
bicarbonate water or for heavy soil in medium bicarbonate areas. Phone 
your nearby DIAMOND distributor for a free test. No obligation. DIAMOND 
ALKALI COMPANY, 300 Union Commerce Building, Cleveland 14, Ohio. 
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Diamond Laundry Detergents - Sours + Blues 
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PUNISHMENT 


Strength & Endurance 
at low initial cost! 


Cotton 
LAUNDRY NETS 
by ANCHOR-ROME 


do the best job in your washer 


@ Stick to the wheel for thorough ‘washboard 
action’ 
Lower initial investment 
Do not snag easily 
Open LENO mesh allows greater penetration 
Proven by years of experience 
NYLON also available! 
Have you tried our nylon LENO net #803.. 


now in its second year of service to many 
satisfied customers. 


Ask your supplier today about our 8 |b. net 
#796, specially designed for diaper laundries. 


Iselin- Jefferson 
Company, Inc. 


Selling Agents 
MAIN OFFICE: 90 WORTH STREET, NEW YORK 13, N.Y. 
UPTOWN OFFICE: 1430 BROADWAY, NEW YORK 18, N. Y. 


ATLANTA BALTIMORE BOSTON CHICAGO CLEVELAND DALLAS DETROIT LOS ANGELES 
MONTREAL PHILADELPHIA ST.LOUIS SAN FRANCISCO TORONTO 








| tric broilers 


| added to the kit including spe- 
| cial signs, lapel: buttons, news- 


paper mats, etc. 
Free kits are available at no 


| charge upon request to Walter 
| Haertel Company, 2840 Fourth 
| Avenue S., Minneapolis 8, Minn. 


Forse Awards Shirt Units 


Winners of two Forse Ban- 
tam One-Girl Shirt Units were 
recently announced by H. Don 
Forse, president of Forse Cor- 
poration, Anderson, Ind. These 
units were awarded in conjunc- 
tion with “Your Big Profit Day” 
open houses held recently by 
Forse jobbers in approximately 
60 locations throughout the 
United States and Canada. 

The two grand prize winners 
were A. B. Smith & Sons, To- 
ronto, Canada, and C. B. Bush- 
nell, Minneapolis, Minn, In ad- 
dition to these two grand prize 


| winners, local winners at each 
| open house received $300 credit 
| on the purchase of two Forse 


machines. Television sets, elec- 
and automatic 
toasters were also given away. 


Caruso Heods Stuff-It Sales 


Donald EF, Caruso has been 
appointed national sales man- 
ager for Stuff-It Bag Plan, divi- 
sion of Salesmaker, Inc., Chi- 
cago, Ill, Mr. Caruso was 
formerly advertising manager 
for the Great Lakes Bearing 
Company. The novel Stuff-It 


Bag will be advertised in vari- 
ous local media to acquaint the 
housewife with this new way to 
use laundry service. 


Bunn Assigns Distributor 


Mailers Automatic Enclosing 
Service, Seattle, Wash., is now 
representing the B. H. Bunn 
Tying Machine Company, Chi- 
cago, Ill., in the state of Wash- 
ington, it was announced by the 
Bunn Company. 

C. Wendell Spencer, manager 
of the Seattle office, will pro- 
mote and sell the complete line 
of Bunn tying machines. His 
headquarters is at 2308 Fourth 
Ave., Seattle 8, Wash. 


Fry To Represent Callaway 


Arthur D. Fry, president of 
The Fry Brothers Co., Cincin- 
nati, Ohio, recently reported 
that under an exclusive arrange- 
ment with Callaway Mills, Inc., 
New York, N. Y., Fry Brothers 
has been selected as the direct 
mill seller of Rockweave Laun- 
dry Textiles in Indiana, Ohio, 
Kentucky and West Virginia. 
Callaway will also be repre- 
sented in Illinois by the Fry 
Brothers Co. 

Fry recently completed a new 
general office, manufacturing 
plant and warehouses in Cin- 
cinnati, Ohio. Other branches 
are located in Cleveland and 
Cincinnati, Ohio, and Louis- 
ville, Ky. 


Cowles Appoints Two New Representatives 


ALFRED N. HARRIS 


Two new Cowles technical 
men were recently assigned to 


| newly established territories by 
| Cowles 


Chemical Company, 
Cleveland, Ohio. Announcement 
of the two appointments came 


| from W. J. Schleicher, manager 
of Cowles’ laundry chemical de- 
| partment. 


F. WESLEY JENNINGS 


Alfred N. Harris will work 
out of Pittsburgh, Pa., and F. 
Wesley Jennings will headquar- 
ter in St. Louis, Mo. 

Mr. Harris attended Thomas 
Moore College, McGill Univer- 
sity and the University of To- 
ronto. Since coming to the 
United States in 1945, he has 
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served a number of laundries 
as a consulting engineer. Before 
joining Cowles, he managed a 
laundry in Geneva, N. Y. 

Mr. Jennings attended South- 
ern Illinois University and the 


laundry school at the American 
Institute of Laundering. For the 
past 20 years he has been man- 
aging his father’s plant in 
Murphysboro, Ill., and repre- 
senting laundry supply firms. 


Monarch Sales Posts for Howell, Arnett 


CHARLES HOWELL 


The Monarch Laundry Ma- 
chinery Corporation, Fort Lau- 
derdale, Fla., has named Charles 
Howell sales manager of the 
company and Marshall M. Ar- 
nett district manager of the 
Indiana area. 

Mr. Howell has been an out- 
standing sales representative for 
the corporation and has been 
noted as a “flying” salesman. 
He holds a pilot’s licence and 
will personally fly throughout 
the country in many cases in his 


MARSHALL M. ARNETT 


new position as sales manager. 
He has been instrumental in 
establishing many of the model 
Spic ’n Span laundries featuring 
Monarch quick-service equip- 
ment throughout the country. 

Mr. Arnett recently com- 
pleted a thorough training pro- 
gram at the firm’s factory and 
offices in Florida. He operates 
from Indianapolis, Ind. Mr. Ar- 
nett has had a varied back- 
ground in laundry and dryclean- 
ing sales and installation. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


claimed by the manufacturer 
for the new Smith-Grantham 
tumbler. In designing the unit, 
the T. L. Smith Company engi- 
neers kept the housing pivot 
point low and forward, making 
it possible for the basket to tilt 
back 23 degrees for loading by 
means of overhead conveyors, 
chutes or loaders. This pivot- 
point location also makes it pos- 
sible for the tumbler to dis- 
charge its entire contents in 
eight seconds, and to keep the 
over-all height of the unit below 
that of 8-foot doorways, the 
company says. 

The Smith-Grantham tumbler 
automatically dries or conditions 
all types of fabrics at any de- 
sired degree to 350° F, and can 
be set to operate for any length 
of time. 

Other features include a top- 
positioned burner said to save 
20 square feet of floor space 
and 12 feet of insulated duct, 
a perforated metal basket, a 
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door which glides up when 
opening and not out into the 





TARNELL 


> CASTERS AND WHEELS ~d 


Aig 


aisle, a lift-up window, and an | 
automatic control that protects | 
starched goods by allowing de- | 
sired shake-out time before heat 


enters the basket. 

Literature describing the ma- 
chine is available from The 
T. L. Smith Company, Laundry 
Division, 2835 N. 32nd St., Mil- 
waukee 1. Wis. 


Compressor Line Bulletin 


A new 16-page booklet show- | 


ing a complete line of small 
air-cooled compressors is being 
offered by Gardner-Denver 
Company. Both one- and two- 


stage compressors with working | 





pressures ranging from 85 to | 


175 p.s.i. are described. Models 


shown include bare compressors | 
and those with horizontal and | 
vertical tanks. The latter models 


are designed for, use in limited 


RUBBER TREADS . .. a wide choice of 
treads suited to all types of floors, includ- 
ing Darnelloprene oil, water and chemical- 
resistant treads, make Darnell Casters and 
Wheels highly adapted to rough usage. 


RUST-PROOFED .. . by zinc plating, 
Darnell Casters give longer, care-free life 
wherever water, steam and corroding chem- 
icals are freely used. 


LUBRICATION .. . all swivel and wheel 
bearings are factory packed with a high 
quality grease that "stands up" under at- 
tack by heat and water. Zerk fittings are 
provided for quick grease-gun lubrication. 


STRING GUARDS .. . Even though string 
and ravelings may wind around the hub, 
these string guards insure easy rolling at 
all times. 


DARNELL CORPORATION, 
hg + 5 


DS ANGELES COU 


> WALKER STREET, NEW YORK } 


4 NORTH CLINTON STREET, CHICAGO 











These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 


> Train new help 


> Make more money 


. “How To Clean Cotton Rugs” 


2. “Manual for Training Silk Finishers” . . 


. “The Laundry Primer”’ 
ABC’s of washroom operation 
4. “Storage for the Drycleaner” 
5. “Guide to Plant Layout" 
making the drycleaning plant more efficient 


. “How To Train Finishing and Folding 
Operators in the Laundry” 
. “Manual for Training Wool Finishers” ... 1.00 
the complete job on all types of garments 
. “Guide to Construction and Remodel- 
ing of Drycleaning Plants" 


. “How To Build a Greater Demand for 
Your Professional Laundry Services” 


. “Advertising That Builds and Holds 
Laundry Business” 


. “Fur Book’’ 


complete textbook on cleaning, repairing 
and remodeling furs. 


. “Legal Decisions for the Drycleaner” .. . 
. “The Charged-System Roundup” 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


SSeS SS SSS SSS SSS FSS aaeaeeseaes: 
$-2 
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space. Complete specifications 
for each model are given. 

Gardner-Denver compressors 
are offered with a wide selec- 
tion of controls for automatic 
starting and stopping, and for 
constant-speed installations. In 
addition weatherproof, explo- 
sion-resistant and gas-tight con- 
trols are available. 

Two handy charts, one for 
figuring compressor needs and 
another showing estimated free 
air consumption for 30 common 
shop jobs, are also printed. 

A copy of this bulletin, 
AC-15, is available upon re- 
quest to Gardner-Denver Com- 
pany, Gardner Dr., Quincy, Il. 


Haertel Fur Cleaning Aids 


The Walcer Haertel Com- 
pany, 2840 Fourth Ave., Min- 
neapolis 8, Minn., has an- 
nounced two new products for 
cleaning both furs and synthetic 


The new Forse Blouse-Master 
has been designed for finishing 


| blouses and boys’ shirts. Accord- 
| ing to a company spokesman, 


the one-girl operator of this unit 
can produce 20 to 30 blouses 


| per hour after a single day’s 


training. The unit occupies a 
6-by-7-foot area. 

Ray Solomon, sales manager 
firm, states that the 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
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coats, offered on a no-franchise 
basis. 

The new improved Fursheen 
Liquid enables cleaners to mix 
their own complete cleaning 
compound. Fursheen Liquid 
includes premixed _ solvents, 
glazing solution, antistatic, re- 
pellent and softening ingredi- 
ents—an all-in-one solvent. 

Polar Glaze is described as a 
penetrating glazing solution 
which leaves fur and synthetic 
coats with a natural softness, re- 
stores the lustrous sheen, elimi- 
nates the static problem, keeps 
the coats clean longer by its 
repellent properties. It is recom- 
mended for use in glazing furs 
and also for synthetic coats 
which have been drycleaned. 
Polar Glaze helps loosen the 
matted areas, thus permitting 
the fibers to become straight 
again, and restores the original 
luster to the garment. For best 
results Haertel advises its use 
with a rotary iron. 


| Forse Presents Blouse-Master Finisher 


Blouse-Master provides quality 
finishing for any size or style of 
blouse or shirt. 

For more detailed informa- 
tion write to Forse Corporation, 
P. O. Box 639, Anderson, Ind. 


New Packaging 
Device Shown 


The Specialty Bag-Pak, de- 
signed by Packaging Specialties 
Co., is made to simplify bag 
packaging and filling. The de- 
vice utilizes assorted sizes of 
bags and shells for two to 
eight shirts, is easily operated, 
cuts operator fatigue, increases 
operator production, gives faster 
production and lower labor 
costs, the manufacturer states. 
It saves storage space since the 
attached rack holds a full sup- 
ply of bags and shells. It pro- 
vides a neat and sturdy package 
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and there are no bulky boxes to 
dispose of. However, there is a 
reusable container. 

Made of solid oak frame, the 
Specialty Bag-Pak features 
stainless-steel chutes, precision- 
built mechanism, 16-gauge steel 
extended finish table, steel angle 
legs, shelf for tape machine and 
_rack for shell and bags. Specifi- 
cations are length 60 inches, 
width 28 inches, height 36 
inches. 

For more information write 
to Packaging Specialties Co., 
8220 Stony Island Ave., Chi- 
cago 17, Ill. 


New Monarch Guide Sheet 


The Monarch Laundry Ma- 
chinrey Corporation, P. O. Box 
620, Fort Lauderdale, Fla., has 
announced a new informative 
specification sheet describing 
the Monarch special 37-inch 
drier. 

The new drier features an in- 
terior light that goes on auto- 





matically when the door is 
open, an ultraviolet sanitizing 
light and a special all-fabric 
temperature control. 

For a copy of this guide sheet 
write direct to the company. 


Valex Rug Mothproofing 


Valex insured mothproofing 
(patent applied for), the new- 
est addition to the Signal Chem- 
ical Manufacturing line, enables 
simultaneous mothproofing and 
rug cleaning on location. 

Valex is a concentrated in- 
secticide which is added direct- 


ly to the stock shampoo 
solution in the on-location 
scrubber-soap tank. Included 


with the Valex mothproofing 
service is a one-year warranty. 

Supplied with each purchase 
is a promotion kit of sales aids. 

For additional information, 
write to Valex Division, Signal 
Chemical Mfg. Co., Bedford, 
Ohio. 


A.LL. To Eleet Two New Directors 


Members of the AIL Board of Directors from Districts 3 
and 10 will end their terms of office in June 1957 and will 


not be eligible for reelection. 








BULLDOG 2 X 2. 
WOVEN NETS 


PRINTED & SOLID COLORS 






Here’s the net that sets the standard in the industry for 


quality and service . . 


. Bulldog 2 x 2. Woven on modern 


looms of the finest heavy duty bright duPont high tenacity 
nylon, we guarantee it to be the finest net of its kind in the 


field, without exception. 


If your laundry is not among those using this long wearing 
net, call your jobber today and get set for a very pleasant 
surprise. For you will see in actual operation, in your own 
plant, how the engineered toughness and fine quality of our 
Bulldog 2 x 2 result in economies that make it the smartest 


net buy on the market. 








District No, 3, comprising New Mexico, Oklahoma and 
Texas, is under the direction of Denys R. Slater, Fishburn 
Cleaning-Ideal Laundry Company, Dallas, Tex. Arthur C. 
Stevens, New England Laundry Company, Hartford, Conn., 
is the present director of District 10, which includes Con- 
necticut, Maine, Massachusetts, New Hampshire, Rhode 
Island and Vermont. 

Nomination ballots will be mailed to all Class A and F 
(laundryowner) members in these districts, in good standing, 
by the independent auditors of the institute, Selection ballots 
will be sent on May 1, 1957. 


Massachusetts Raises 
Minimum Wage 


Effective January 4, 1957, the Massachusetts minimum 
wage increased to 80 cents an hour for all job classifications 
in laundries, linen supply companies and drycleaning estab- 
lishments. 


Bridgeport Plans Textile Forum 


A Textile Fibers Forum has been arranged under the joint 
sponsorship of the Connecticut Laundry and Dry Cleaners 
Association, the Retail Merchants Division, Bridgeport 


Chamber of Commerce, and the Connecticut State Depart- 
ment of Education. It will be held at the Central High 
School in Bridgeport, Connecticut, on four successive Tues- 
day evenings, February 5, 12, 19 and 26. 

Designed to acquaint all interested persons with the essen- 
tial facts about fabrics and their care, the forum is inviting 





_BULLDOG 


BAR-MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size of our Bulldog Bar-Master 
net . . . but only a trial, in your own washers will point up 
the many advantages inherent in the ‘slow-knit' method by 
which they are manufactured in our mill: Scientifically bal- 
anced; open knijted for free washing action; preshrunk, will 
not stretch or ‘hour glass’ in shape. Expands in width, handles 
all types of wash safely; Easy on hands and buttons; Easier 
loading, pinning, washing, loading and sorting. Longer wear- 
ing . . . Best dollar for dollar net value in the field. 

Your jobber has all sizes and colors in Bulldog Bar-Master 
nets. Order today. 
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for longer life on press and mangle 


insist on 


“PEERLESS” 
BRAND 


COTTON COVER DUCK 
eeohate), Meek ia -aakei.| 


in wanted sizes 
and weights 


Top quality, p 

expressly to give superior service for long 

periods. Perfected to produce a fine, smooth finish on all types 
of work. Also manufacturers of INDUSTRIAL TEXTILES such as: 
TIRE FABRICS » HOSE AND BELT DUCKS + SHEETINGS « CHAFERS 
YARNS + THREADS * COATING FABRICS « WRAPPING TWINES 

DIVERSIFIED COTTON FABRICS. 
Other Available Facilities: 
BLEACHING, DYEING, FINISHING, SEWING 


THOMASTON MILLS, THOMASTON, GA. 
New York Office: 40 Worth Street 
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MOUSETRAP, 
STEAM TRAP, 
SEWER TRAP 


... it makes no difference 


. . . the world won’t beat a path to the door of the 
man who builds a better one and then doesn’t adver- 
tise it so that people will know about his product, 
know where it can be bought and how much it costs. 
Advertising benefits the buyer, too. It tells you the 
product story, makes it easy for you to buy. Even 
more important to you, advertising leads to mass pro- 
duction and volume sales . . . which means lower costs 
and lower prices. 

Yes, “Advertising Benefits You” . . . ‘specially 


businesspaper advertising. 
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YES ADVERTISING BENEFITS YOu! 
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retailers, teacher coordinators of distributive education, 
teachers of home economics, sewing and tailoring instructors 
for adult education programs and vocational schools, as well 
as supervisors of drycleaning and laundering establishments. 

Each meeting will feature two speakers, experts in textiles 
or textile maintenance, and will finish with a discussion and 
question period. 


Canadian Labeling Regulation 


Canadian regulations respecting the labeling of textile 
materials have been approved by an order of Council. 

No dealer shall use any label purporting to describe the 
| material content of any textile material unless such label is 
| marked in accordance with these regulations; 
| Any label which purports to indicate the material content 
| (a) shall bear the correct names of all component fibers by 
| naming each in order of its predominance by weight, (b) 
| where percentages are used, shall show to the nearest 5 per- 
| cent the percentage of each textile fiber, (c) shall not con- 
| tain the name of any textile fiber that constitutes less than 
| 5 percent of the total moisture-free material content, unless 
| such textile fiber is incorporated in order to reinforce particu- 
| lar parts of the textile material to provide significantly in- 
| creased wearing quality, (d) shall be clearly and legibly 
marked, (e) shall not be designed in any manner that is 





| calculated or likely to mislead or deceive, and (f) shall not 


use the word “new” or any other word or words that convey 
a similar meaning in reference to material content where the 
textile material or part thereof has previously formed part of 
another textile material other than unused yarn, fiber, thread 


| or fabric; 
A label describing the material content of a textile mate- 


i | rial need not include a textile fiber or fabric incorporated for 


| elasticity, or contained in any lining, interlining, padding, 

| stiffening, facing, trimming or backing unless the label is 
specifically intended to relate to the fiber or fabric in such 
structural or functional part; 

| A label shall not indicate that the textile material was 
hand-knitted where it. was knitted by or partly knitted by a 

device or machine with moving parts; 

A label shall not indicate that the textile material was 
hand-spun or hand-woven where it was spun or woven or 
partly spun or woven by a device or machine that was not 
wholly manually or pedally operated; 

A label shall not indicate that the textile material was 
hand-printed unless the pattern was applied by means of 
manually operated screens, stencils or blocks. 


German Delegation Visits 


As part of its study of the laundry industry in the United 
States, a delegation of West German laundrymen recently 
visited American Institute of Laundering. During its tour 
| of the laundry trade association’s national headquarters in 
| Joliet, Illinois, the group viewed operations of the model 
| laundry and methods. While in the United States, the men 
also visited several laundries and laundry equipment manu- 
facturers in the East and Midwest. 

One of their stops was made at Consolidated Laundries 
Corporation, New York, N. Y. After meeting some of the 
general office executives, the group was taken to the Corpo- 
ration’s operating divisions in New Jersey. 

The visiting group included Theodor Testorp, Hamburg; 
Dr. Hermann Woehrl, Augsburg; Hans Haeusler, Messkirch 
in Baden; Walter Horst, Hamburg; Peter Bayer, Boppard/ 
Rhein; Wilhelm Hagspiel, Ludwigsburg; Gerhard Berndt, 
Berlin-Steglitz; Erwin Petrich, Dortmund; Franz Pluemer, 
| Hamburg. 
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Convention Calendar 









South Carolina Association of Launderers and Cleaners an t'Ne a B G 
Fort Sumter Hotel oni 


Charleston, South Carolina e 
February 22-23 | QUESTION 


A.I.L. Young Men’s Conference 

) Haddon Hall Hotel 

Atlantic City, New Jersey 
March 5-6, 1957 













We can supply all these 





; National Institute of Drycleaning 9 
Atlantic City, New Jersey 
March 7-10, 1957 





- time and labor saving 
£ = machines. 
a 








RS) 
New England Linen Supply Association se 
Hotel Biltmore Make th st feel y 
Providence, Rhode Island oS ae ‘ — ay adie ares 
March 8-9, 1957 can give him something 






EXTRA! It costs so little to 
Connecticut Launderers and Cleaners Association, Inc. ; : i 
Hotel Statler THREAD give these services with mod- 


Mapa 6, 1957 ern productive equipment. 


















Ohio Laundryowners Association Write to us for full details 
Van Cleve Hotel 
Dayton, Ohio CHANDLER MACHINE COMPANY 


April 25-26, 1957 















AYER, MASS. 
Linen Supply Association of America riers. cLcaz 
Ambassador Hotel THERMO-SEAL 
Atlantic City, New Jersey TEMPORARY IDENTIFICATION 
May 6-9, 1957 MACHINE FOR LAUNDRIES 















fei @ EASY TO USE @ QUICK SEAL @ 

Laundry Owners Association of Montana, THERMO-BEAL TAG 
Southern Alberta and Northern Wyoming IQA 5 LAGIUAL SIZE 
Billings, Montana BUNDLE NUMBER 

May 9-11, 1957 Precision placement of tags. Tags seal 

flat even over seams. Easy regulation 

for proper sealing pressure and timing. 

Streamline your identification with 
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‘ Pacific Northwest Launderers and Dry Cleaners 

















ei eo ] Thermo-Seal efficiency . . . wire or 
Senate: Wachbaaten write for full information. 
May 9-11, 1957 TEXTILE MARKING MACHINE CO., INC. 
2204 ERIE BOULEVARD, EAST 
North Carolina Association of Launderers and Cleaners, | — SYRACUSE 1 NEW YORK 
Inc 








Fiftieth Anniversary Convention 
O’Henry Hotel 
Greensboro, North Carolina 
May 15-16, 1957 














Idaho Launderers and Cleaners Association 
Idaho Falls, Idaho 
May 16-18, 1957 






Sometimes, it’s murder! Yet, 

the SIMCO “Midget” guarantees to 
eliminate all static from laundry room 
machinery ... completely, safely, and 
at low cost. Write for information. 











Midwest Cleaners and Launderers 
(Kansas Association of Launderers & Cleaners | 
and Associated Cleaning Services of Missouri) | 


| 
Robidoux Hotel + » 
St. Joseph, Missouri the S| Vii () company 
May 16-18, 1957 oa 920) Walnut Street, Lansdale, Pa. 


Continued on page 92 
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NEW DIMENSIONS OF DISTINCTION 


SEE THE BOCK-O-MATIC SERIES AT THE 
N.I.D. CONVENTION, ATLANTIC CITY, N. J., 
MARCH 7-10. BOOTHS 852-853-854. 


BOCK LAUNDRY MACHINE CO. 


Toledo 2, Ohio 





| 188 Tarrytown Rd., Elmsford, N. Y. 
| 1515 Gardena Ave., Glendale, Calif. 
| Canada- Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 











Continued from page 91 
California Laundry and Linen Supply Association 
Del Monte Lodge 
Pebble Beach, California 
May 16-19, 1957 


Oregon State Laundry Owners’ Association 
Gearhart, Oregon 
May 23-25, 1957 


Pennsylvania Laundryowners Association 
Shawnee on Delaware, Pennsylvania 
May 23-25, 1957 


Seymour |. Barowsky, vice-president in charge of sales of 
Adell Chemical Company, Holyoke, Massachusetts, died Decem- 
ber 28. 


Harry Boslow, 58, treasurer of Brighton Laundry, Brooklyn, 
New York, died after a short illness in Miami Beach, Florida, 
January 23. Mr. Boslow was co-founder of Brighton, which he 
established with his brother Herman in 1921. Survivors include 
his wife and three children. 


Edward Jacob Brucks, 72, editor and publisher of Texas 
Laundry and Cleaning Journal of San Antonio, died December 
31. His lifetime had been spent in the editorial and publishing 
field, starting in a country weekly newspaper at the turn of the 
century. Mr. Brucks had been connected with laundry and dry- 


mark 


The world’s finest 
temporary marking machine 


A complete and proven system to give you greatest economy, 


ACCURACY and speed in every laundry operation 
Polymark Division 


PINNACLE PRODUCTS CORP. Write for brochure and 
name of distributor 


neurest you. 





cleaning trade publication work since 1921, and held the post of 
editor on the Journal for almost two decades. He was a member 
of the Old Timers Club of LCATA and a Mason. Survivors in- 
clude a son and four daughters. 


William Hughes Cloney, 86, president of Dorn-Cloney Laun- 
dry and Dry Cleaners Corp., Sedalia, Missouri, died recently. Mr. 
Cloney was active in the business until the end of last year, and 
had been active in Sedalia civic affairs, Surviving are a son and 
two grandaughters. 


Frederick Eugene Gebhart, 59, owner and operator of Auto- 
matic Laundry, Greenfield, Ohio, died recently. Mr. Gebhart was 
a member of Fraternal Order of Eagles and Moose Lodge. Surviv- 
ing are his wife and five children. 


Samuel Gordon, 60, owner and operator of Windermere 
Laundry, Cleveland, Ohio, died recently. Mr. Gordon had oper- 
ated the establishment for 38 years. 


Abraham Papp, 76, a partner in Mechanics Apron and Towel 
Supply Company, Boston, Massachusetts, died recently. Mr. Papp 
was past president of the Linen Supply Association of America, 
New England Linen Supply Association, and former treasurer of 
the Boston Linen Club. He was a member of Shawmut and Ever- 
ett C. Benton Lodge of Masons and a Shriner. Surviving are his 
wife, two daughters and a son. 


Victor Schaffner, 56, vice-president of North Chicago (Illinois) 
Laundry Company, died recently. Mr. Schaffner was a member of 
the board of directors of the Chicago Laundry Owners Associa- 
tion. Surviving are his wife, father, a son and a daughter. 





FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-15 


FLAG CHECKING 


@ faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 








/ GHALLENGE 


Tumbler 


PRE-CONDITIONS FULLY-DRIES 
2400 Ibs. Per Hour 800 Ibs. Per Hour 


AUTOMATIC OPERATION 
CHALLENGE MANUFACTURING CO. 


7400 East Bandini Bivd., Los Angeles 22 
Telephone: RAymond 3-1301 
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CLASSIFIED DEPARTMENT 









10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








MACHINERY FOR SALE 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 








WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x54”, 42x72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 





30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 











8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 








48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press, Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 








AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 





TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 





CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 





Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 

















IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 





IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, ble prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 








ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5. N. J. 2940-4 





TILTOR SHIRT UNIT. Includes Tiltor front press, Super-Zarmo body and 
sleeve presses, Super-Zarmoette collar and cuff presses, sleeve condi- 
tioner, shirt folder, collar form, work box and two racks. All machines 
completely factory overhauled. A bargain buy. The American Laundry 
Machinery Co., Cincinnati 12, Ohio. 1452-4 
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HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-roll 120’ FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONER, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 42 x 96”, 3 pockets; 42 x 96”, 8 pockets; 30 x 30” 
American Cascade MONEL WASHERS; 24 x 36” American Cascade 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 3 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 voll, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to 
mention in this issue. WRITE, WIRE OR ‘PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
STILLWELL 6-6666. 790-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUM?. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 








30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
KF. 647-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





TROY 6-ROLL IRONER. 110” streamlined type, with new padding, aprons 
and ribbons; belted motor drive, 220-60-3 AC. Factory rebuilt for long 
service and priced at big saving. The American Laundry Machinery Co., 
Cincinnati 12, Ohio. 1451-4 
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MACHINERY FOR SALE (Cont'd) 


MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 








24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 31S Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, 
Ellis 54x 120” 9%-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses, Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers, Hoffman and American 48” and 60” extractors for laundries 
or cleaners, Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit, Columbia synthetic unit. 

1164-4 




















METAL WASHERS: 1 American Cascade 44 x 120”, 4-pocket, Monel, 
PRACTICALLY NEW. 4 Hoffman 42 x 96”, 3-pecket, Monel, recondi- 
tioned. All 220/440 volt. Bargain prices. GARDNER MACHINERY CORPO- 
RATION, Box 10001, Charlotte, N. C. 1321-4 


FLATWORK IRONERS: 1 American Standard Streamline 6-roll, 110” 
variable-speed drive. Excellent condition. 1 Watts Super 36 x 120”, hori- 
zontal, 2-cylinder, variable control. 1 Zephyr 24 x 100” cylinder, 2-girl 
ironer. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 1322-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim, also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 














Ten American air-driven 2-girl shirt units, reconditioned and complete, 
$1,000 each. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 
1412-4 








AMERICAN-SCHRAMM WOOLEN AND CURTAIN DRYER, 3-drawer. 
Myers Launderers, Ashland, Ohio. 


Excellent condition. 1427-4 





One American 2-roll 100” 2-girl return-type ironer. One Troy 16” x 100”, 
3 padded rolls, 2-girl ironer. GARDNER MACHINERY CORP., Box 10001, 
Charlotte, N. C. 1435-4 


44 x 120” MASTER CASCADE WASHER. Thevoughiy : rebuilt, ready for 
quick shipment. Monel tub and cylinder, 3 vertical partitions, 4 doors 
with single-handle latches; motor drive, 220-60-3 AC. A splendid ma- 
chine at bargain price. The American Laundry Machinery Co., Cincinnati 
12, Ohio. 1449-4 


48”PROSPERITY OPEN-TOP EXTRACTOR. Stee] curb, stainless-steel bas- 
ket, manual brake, V-belt motor drive, 220-60-3 AC. Your chance to get 
a completely factory reconditioned machine at a big saving. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1450-4 











32 x 25” COOK OPEN-END WASHER. Stainless- steal construction, 50 Ibs. 
capacity; motor-driven, 220-60-1 AC. Factory rebuilt. The American 
Laundry Machinery Co., Cincinnati 12, Ohio. 1446-4 


36 x 18” CASCADE END-LOADING WASHER. Two-speed, 50 lbs. capac- 
ity, with cone drive, 220-60-3 AC, manual control. Factory rebuilt, ready 
for quick shipment. The American Laundry Machinery Co., Cincinnati 
12, Ohio. 1447-4 








For sale: One used Forse 75-SL Double Master Sleever and one used 
Forse 20-MF Master shirt folding machine. Will accept $250 apiece for 
each machine. Harold Stegmiller, Moline, Illinois. 1413-4 





Detrex 2-bath Monarch cleaning unit complete with still, Hydro-extrac- 
tor, Synth-O-Saver, 42 x 64 Zephyr DC motor-driven washer, Model Z-3, 
Mercury 140° F unit, 5,000 Hoffman filter, two 5,000 g.p.h. Butler filters, 
36 x 54 motor-driven late model American Buckeye DC washer, 40” ex- 
tractor, 3,200 g.p.h. Butler filter, 200 g.p.h. Butler still, Perk synthetic 
unit, 36 x 64 American Buckeye washer—motor-driven, several 36 x 30 
late model drycleaning tumblers. Write BENSON EQUIPMENT CO., 1059 
Main St., Wheeling, W. Va. 1423-4 





Eight late model 42” Butler drycleaning presses; 2 Butler toppers; like 
new. 1 new Hoffman X pants legger. Very special prices. GARDNER 
MACHINERY CORP., Box 10001, Charlotte, N. C. 1370-4 


FORSE AUTOMATIC SLEEVER IN GOOD CONDITION. $250 F. O. B. 
CUMBERLAND, MARYLAND. CRYSTAL LAUNDRY, BOX 427. 1375-4 


FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 








UNLOADING WASHER, 42 x 54” Cascade, 2 compartments, 2 “doors, 225 
lbs. dry wt. capacity, with C de Full-Automatic Control. Thoroughly 
factory rebuilt with new electrical equipment. 220-60-3 AC or 110 volt 
DC. Price reduced more than one-third. The American Laundry Machin- 
ery Co., Cincinnati 12, Ohio. 1448-4 











REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 


INSTALLATION REBUILDING AND REPAIRS ON ALL TYPES OF LAUN- 
DRY AND DRYCLEANING EQUIPMENT, SAFETY DEVICES FOR ALL 
EXTRACTORS, INSTALLATION OF RECLAIMERS, HEAT EXCHANGERS 
AND BOILER SYSTEMS, HIGH-PRESSURE STEAM FITTING OF ALL TYPES. 
A. F. MACRINI, 383 East 143 Street, New York 54, N. Y. 1393-37 














Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 





MACHINERY WANTED 





PRICED FOR FAST SALE—1 American 8-roll 120” flatwork ironer—$3,300. 
1 Band E 6-roll 110” flatwork ironer—$2,300. RISLEY'S LAUNDRY, 
PLEASANTVILLE, NEW JERSEY. 1404-4 


FOR SALE: 1—American 120” flatwork ironer, 2-roll chest-type ribbon 
return feed varidrive motor and tachometer. 1—American 8-roll chest- 
type 100” with automatic folder. 1—American Norwood 42 x 54” stain- 
less-steel, 2-pocket, motor-driven washer. CHICAGO USED & NEW 
LAUNDRY EQUIPMENT CO., 3128 West Lake Street, Chicago 12, Ill. 
NEvada 8-7764. 1342-4 
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SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle. 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio. 1145-3 





WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 





54”, 50” and 48” Notrux extractors; 8- and 6-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. 3 


STARCHROOM LAUNDRY JOURNAL 











MACHINERY WANTED (Cont'd) 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





Late-model laundry washers and extractor wanted. ADDRESS, Box 1429, 
STARCHROOM LAUNDRY SOURMAL. “3 


Wanted—Two flatwork ironer canopies (hoods) for ‘eight- -roll "American 
ironers. American Linen Services, Inc., 1304 Hollywood Ave., Shreve- 
port, La. 1442-3 


Wanted—washing equipment, “roll | ironer, presses, ‘tumblers, or will 
purchase entire plant, for new operation, ADDRESS, Box 1457, STARCH- 
ROOM LAUNDRY JOURNAL. -3 


WANTED: MONEL OR STAINLESS-STEEL CYLINDERS OR COMPLETE 
WASHERS; ANY SIZE, ANY CONDITION. WILL PAY TOP PRICES. 
WRITE, WIRE OR CALL—ALL PURPOSE PLASTICS, INC., 650 39th AVE. 
N.E., MEMPHIS 21, TENN. PHONE SUNSET 8-3866. 1319-3 











POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil witi 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 


BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.; each guaranteed to excellent condition, sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 














LAUNDRIES and CLEANING PLANTS FOR SALE 


Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 








Complete small laundry in center of fast-growing Virginia town for sale. 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. -2 


ARIZONA OPPORTUNITY—PHOENIX AREA. Drycieaning and laundry 
—doing excellent business (cash-and-carry). Can pay for itself in two 
years. Only laundry in town of 10,000. Long lease, $8,500 will handle. 
Drive-in Laundry and Cleaners, 39 N. Arizona Place, Chandler, Arizona. 

1395-2 








A complete laundry and drycleaning plant located 25 miles south of 
San Francisco, California. Doing around $170,000 annually. Equipped to 
do twice this amount. Large cali business. Desire tc retire. Terms can 
be arranged. For further information counsel F. J. Walsh, 821 Market 
Street, San Francisco 3, California. Phone YUkon 6-6903. 1374-2 


THE OROVILLE LAUNDRY AND DRYCLEANERS. WELL ESTABLISHED 
IN FAST-GROWING NORTHERN CALIFORNIA COMMUNITY, LOCATED 
AT THE GATEWAY OF THE BEAUTIFUL FEATHER RIVER COUNTY 
AND SITE OF PROPOSED OROVILLE DAM. GOO DLAUNDRY AND 
CLEANING EQUIPMENT. NEW 1956 DELIVERY TRUCKS. GOOD STEADY 
VOLUME. FOR SALE WITH OR WITHOUT REAL ESTATE. P. O. Box 
#1410, OROVILLE, CALIF. 1202-2 


Laundry and drycleaning plant, Milwaukee, Wi Good clientel 
all family work, well-equipped plant, price $50,000. rd reason for sell- 
ing is to retire. Call or write—3100 West North Ave., Hi 5-2663. 1436-2 


ESTABLISHED LAUNDERETTE and DRYCLEANING STORE in busy shop- 
ping center in PHOENIX, ARIZONA. Ideal for man and wife. Bendix 
washers—complete pressing equipment. Excellent lease. Write 3228 E. 
Brill Street, Phoenix, Arizona. 1434-2 

















Laundry—modern, fully equipped commercial laundry. Ideally located 
in excellent southwestern Michigan, growing industrial and resort area. 
Gross over $29,000, $12,500 will handle, plus terms. ADDRESS, Box 1432, 
STARCHROOM LAUNDRY JOURNAL. -2 





Drycleaning, laundry and garment storage—one of Texas’ finest opera- 
tions, $265,000 volume and growing. Ideal for corporation or partnership. 
Owner retiring. Reasonable cash and terms to responsible party. AD- 
DRESS, Box 1430, STARCHROOM LAUNDRY JOURNAL. 2 





Combinati L dry and | dromat, fully equipped, with real estate. 
Consisting of the following: real estate 600’ long and about 125’ deep. 
Laundry building 30’ by 90’. Laundromat attached—24’ by 42’. Laundry 
P 1 drier, 120” ironer, 3,000-gallon hot-water 
heater, 4 woshwheols, 40 H.P. boiler, 2 compressors, 3 extractors. Laun- 
dromat equipment—10 Westinghouse washers, 3 driers, 1 extractor, 2- 
year-old 50 lb. Miller washer, Laundromat 1 year old. Price $40,000, half 
cash, Write Box 228, Madison, Connecticut. 1431-2 
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Laundry and drycleaning plant. Western Pennsylvania. Only laundry in 
county. Grossing $80,000. Priced for quick sale on account of owner's 
health. $16,000 cash, total price. ADDRESS, Box 1424, STARCHROOM 
LAUNDRY JOURNAL. 2 


Laundry, Central Pennsylvania, completely equipped for family washing. 
Over $125,000 gross. Can also handle linen supply work. Fine condition. 
Rebuilt in 1954. For sale, with or without real estate. Financing available. 
Cash required, at least $50,000. ADDRESS, Box 1428, STARCHROOM 
LAUNDRY JOURNAL. -2 





Southern Oklahoma—Complete laundry and drycleaning plant, now do- 
ing Air Force work. Will gross $95,000 this year, price $50,000 for equip- 
ment. Lease building. ADDRESS, Box 1415, STARCHROOM LAUNDRY 
JOURNAL, -2 


FOR SALE: LAUNDRY 3 AND DRYCLEANING PLANT IN FAST- GROWING 
MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW DO- 
ING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 
STARCHROOM LAUNDRY JOURNAL. -2 


PROFITABLE LINEN SUPPLY & FAMILY WORK PLANT at sacrifice price, 
due to owner’s illness. 3 routes. Grossing over $100,000 yearly. Present 
equipment can do double this volume. Only $25,000 cash needed to 
handle. Upper N. Y. State. ADDRESS, Box i401, STARCHROOM LAUN- 
DRY JOURNAL. 2 











SALESMEN-DISTRIBUTORS WANTED 


Sell laundry and drycleaning machinery and supplies on commission 
basis—guaranteed salary and expenses. Liberal commissions. Live in 
Charlotte, N. C. Applicants must have background in laundries and 
cleaning plants. Write giving last 15 years resume. Replies will be con- 
fidential. ADDRESS, Box 1345, STARCHROOM LAUNDRY JOURNAL. -14 











HELP WANTED 


Laundry superintendent—for well-established (33 years) laundry and 
drycleaning plant in Indianapolis with laundry sales volume of $7,000 
per week. Prefer AIL graduate 30 to 45 years old. Salary $5,500 to 
$8,000 per year with bonus for decreasing payroll and supply costs 
and increases in sales. Please state references. Write to Mr. William B. 
Calwell, c/o Pilgrim Laundry, Inc., 2179 N. Illinois St., Indianapolis, 
Ind. 1441-7 





30 employees. Must understand 


for 550-bed hospital. 
maintenance of equipment. Liberal salary. Write Administrative Assist- 


Lehindiey manager: 


ant, The Reading Hospital, West Reading, Pennsylvania. 


1454-7 


INDUSTRIAL LAUNDRY in Detroit has openings for men experienced 
in some phase of laundry. This is a good opportunity to learn industrial 
laundry work and advance in a good organization. ADDRESS, Box 1460, 
STARCEROOM LAUNDRY JOURNAL. 7 
LAUNDRY MANAGEMENT CONSULTANT. Well-known management 
consultants, expanding institutional laundry division, offers position as 
adviser to hospitals, hotels on laundry problems. Good salary, personnel 
benefits, progressive organization; we provide car. Make surveys, write 
reports, confer at high administrative levels, limited travel. Attractive 
career for allied tradesman or laundry manager with A.I.L. or college 
education. Replies confidential. Submit resume to: Box 1474, Broadway, 
New Vesk 36, N. ¥ 1461-7 
SALES REPRESENTATIVE. Have excellent opportunity for capable man to 
represent manufacturer selling laundry textiles to jobbers in Midwest. 
Knowledge of laundry and drycleaning procedure desired. Salary plus 
commission and bonus. Write summary of experience and employment 
record. ADDRESS, Box 1459, STARCHROOM LAUNDRY JOURNAL. -7 





Man to take charge of production of finishing department of medium- 
sized laundry situated in Midwest. ADDRESS, Box 1353, STARCHROOM 
LAUNDRY JOURNAL. 7 


MANAGER FOR INDUSTRIAL LAUNDRY. If you are managerial material 
and have had experience operating a linen supply, we have a real oppor- 
tunity for you in this fast-growing organization. NATIONAL INDUSTRIAL 
LAUNDRIES, 1100 Sherman Avenue, Elizabeth, N. J. 1406-7 





PROGRESSIVE MANAGER, for New England's most modern plant, who 
has proven ability in laundry, cleaning and sales. Salary commensurate 
with your ability, $8,000 up. J. A. Baggott, Country Club, Inc., Warren, 
Rhode Island. 1332-7 
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SITUATIONS WANTED 


Drycleaning or laundry superintendent, can assume full responsibility. 
Married, 17 years experience. Quality and production minded. NID 
graduate both general and management courses. ADDRESS, Box 1426, 
STARCHROOM LAUNDRY JOURNAL. 5 


SALES MANAGER and/or GENERAL MANAGER. Five years of industrial 
laundry and linen supply sales management, public relations and sales 


promotions. ADDRESS, Box 1425, STARCHROOM LAUNDRY JOURNAL. -5 





Linen supply, laundry and drycleaning manager or superintendent, 16 
years experience, government laundries, all classifications of work. Age 
38, retiring from U. S. Marine Corps June 30, 1957. Desire position with 
plant near South Miami, Florida. Available July 15, 1957. Good refer- 
ences. ADDRESS, Box 1453, STARCHROOM LAUNDRY JOURNAL. 5 


SALES MANAGER—with proven ability, excellent background and a 
college education, would like to affiliate himself with a growing laun- 
dry and drycleaning plant in or around the New Jersey area. ADDRESS, 
Box 1455, STARCHROOM LAUNDRY JOURNAL. 5 
ADMINISTRATOR-MANAGER (institutional preferred). Applicant has 25 
years broad experience (mostly commercial) in the laundry-drycleaning 
field (past seven years almost exclusively drycleaning). Background: 
executive assistant manager of $16,000 week business. Administrative 
supervision of building and operating multiple laundries (overseas), 
production engineering, sales promotion, and public relations work. 
Education: College (business administration and accounting). Age 50, 
family man. Christensen, Box 288, Greenlawn, N. Y. 1456-5 


PROGRESSIVE LAUNDRY and DRYCLEANING MANAGER with 20 years 
experience in all phases of the industry desires RESPONSIBLE POSI- 
TION with a MODERN PROGRESSIVE ORGANIZATION. AIL GRADUATE. 
ADDRESS, Box 1376, STARCHROOM LAUNDRY JOURNAL. 5 


SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try ow 
exclusive DAVOTEX process. You will become a regular customer 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 


























CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 


PROFESSIONAL NOTICES 














CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 


cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 








BUSINESS SERVICE 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost ““CLEANER TOONS” and verses. For FREE proofs write: LILLY 
CARTOONS, Box 167, Long Beach, California. 1392-10 
HAVE YOU TRIED OUR EXQUISITE, FRESH, HAWAIIAN ORCHIDS? 
OUR EXPERIENCE PROVES THAT YOU WILL SHOW INCREASED SALES 
AND EXCITED CUSTOMER INTEREST. CAPITALIZE ON THE HAWAIIAN 
TREND! USE OUR MAGIC FORMULA—GIVE—HAWAIIAN ORCHIDS— 





COST AS LITTLE AS 10¢ EACH. WRITE FOR FURTHER INFORMATION. | 


FLOWERS OF HAWAII, 670 S. LAFAYETTE PARK PLACE, LOS ANGELES 
57, CALIFORNIA. 1443-10 








MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 35 NYLON LAUNDRY 
NETS, $13.50 PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. 
SUPPLY COMPANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW 
YORK. 1350-45 











BUSINESS OPPORTUNITIES 





MODERN AND PROFITABLE LAUNDRY—metropolitan area. Interested in 
an experienced route sales manager to buy a 25° interest. Good salary 
to start and the future is up to you. Small investment required. Balance 


to be paid out of profits. Laundry grosses over $250,000 per year. Reply | 


in full detail. ADDRESS, Box 1433, STARCHROOM LAUNDRY JOURNAL. 
-11 


In Southeastern st states, complete laundry and drycleaning | machinery 
business, with or without accounts receivable, present owner will be 
available in advisory capacity for some time, if needed. ADDRESS, Box 
1458, STARCHROOM LAUNDRY JOURNAL, -11 
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THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AI! shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


STARCHROOM LAUNDRY JOURNAL 
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Iu “the Warsh... 


Back to Basics 


To the Editor: 

It seems to me that too much space, 
in yours and in all other publications 
in the laundry industry, is given to 
promoting sales and not enough at- 
tention is given to the elementary 
processes of laundering that are neces- 
sary to produce a good bundle of 
quality work. In the December issue, 
Harry Yeates’ article [“How Prespot- 
ting Helps Quality Production,” page 
42] seems to have the most meat in it 
along the line I am suggesting. 

It seems to me that laundryowners 
are buying experience in department 
heads and paying too little attention 
to the details of laundry operation and 
producing quality work. Each laun- 
dryowner looks for a different thing 
in the person he selects for a job, and 
in too many cases, fails to get what 
he actually needs, a thorough knowl- 
edge of laundering. . . . 

It is my opinion that each genera- 
tion finds us with a new group of de- 
partment heads and too large a 
percentage of these either do not have 
long practical experience or they have 
had superficial knowledge of launder- 
ing methods, mostly concerning pro- 
duction. 

Do they know how to classify fab- 
rics and colors? Do they know stain 
removal? Would they know what to 
do if everything went haywire? Could 
they start at the beginning and ex- 
plain everything about the production 
process through to the finished bun- 
dle? Or do they just know how to 
direct operations? 

Too little effort has been given to 
telling laundrymen how to improve 
the quality of their work to insure re- 
peats and continued patronage. .. . 
The laundry customer is lauded as the 
life’s blood of the industry but actu- 
ally it seems they are getting only lip 
service. 

This criticism is not made with a 
lack of knowledge of how the average 
laundry worker does his or her work. 
But where poor quality does exist it 
is the laundryowner’s own fault. A 
quality product depends on the atti- 
tude of the owner and what he re- 
quires. If the employees know more 
about actual laundry work than the 
management then it is difficult to de- 
mand improvement. 

Everyone knows that it is just as 
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easy, in fact easier, to do a quality 
job than any other. Quality work has 
one standard; sub-quality has none. 
There is more respect for a job where 
people are proud of the type of work 
they do. The laundry industry has 
only begun to realize this fact. 
Hereywoop M. WILEY 
Chairman, Educational Bureau 
National Association of Institutional 
Laundry Managers 
Philadelphia, Pa. 


’57 Sales Prospects 


To the Editor: 
It is possible that there will be a 
3 percent plus increase in the Dallas 
market, In my opinion it will take 
more customer education in order to 
achieve the above result. There is 
more and more material being offered 
to consumers that lends itself to home 
servicing. It seems to me that it is 
getting more difficult to get a satisfac- 
tory return on heavy capital expendi- 
tures. Witness the fact that there has 
been only one major laundry to open 
in the Dallas market since the early 

Forties. 

Denys R. SLATER, AIL Director 
District No. 3: New Mexico, 
Oklahoma, Texas 


To the Editor: 

I am very much pleased with Mr. 
Andrews’ report predicting 3.3 per- 
cent increase; however, I feel that 
District One will show considerably 
more, possibly as much as 7 or 8 
percent. You see, the migration trend 
is south and particularly to Florida. 

Retired people by the thousands are 
moving in buying homes and although 
retired people are not the best laundry 
customers because of their inactive 
basis and minimum budget, they are 
still very desirable. 





Let’s Hear From You... 


We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











There are many many resort areas 
here that always prosper when times 
are good, Vacation lands all over the 
United States are experiencing new 
highs in sales of all kinds. One other 
reason for my optimism in District 
One is that farming should be consid- 
erably better due to the unfortunate 
drought being experienced in the 
West. 

Joun H. Monanan, AIL Director 
District No. 1: Florida, 

Georgia, North Carolina, 

South Carolina 


Boiler Story Bouquet 


To the Editor: 

Our attention has been called to an 
article, “The Battle of the Boilers,” 
which appeared in your November 
issue. If it is possible to secure a tear 
sheet of this article, it would be very 
helpful to us. 

I note that the author of the article 
is Joseph C. McCabe. I couldn’t help 
wondering if he is the J. C. McCabe 
who edits the magazine Combustion. 
Our client found the article authora- 
tive and informative. 

Rosert M, DILLetTtT 
William Jenkins Advertising, Inc. 
Philadelphia, Pa. 

We'd be delighted. As you sus- 
pected, our Engineering Editor Joseph 
C. and J. C. McCabe of Combustion 
are one and the same. Good man. 

—EDITOR 


Facing the Problem 


To the Editor: 

Please send me a copy of your June 
1956 issue containing the article “Will 
You Soon Face This Problem?” (re- 
garding waste water disposal). Thank 
you. 

GarpDINER Hu tse, Sr., Manager 
Bellport Laundry 
Bellport, N. Y. 


To the Editor: 

I read in the December issue of the 
JournaL where you are forwarding 
copies of your June waste water story 
under the title “Will You Soon Face 
This Problem?” I anticipate your co- 
operation in this matter. 

RicHarp J. WHITE 
Holliston, Mass. 
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1956 MODEL 
OPEN TOP 
Basket Container 


INSPECTION 
POSITION 
showing Cover 
Open and Auto- 
matic Curb in 
locked position 


@ EASY LOADING 
@ COMPLETE SAFETY 


@® FULLY AUTOMATIC 


The basket curb is an integral part of the cover. 
When the loaded open-top type containers are placed 
in the extractor, the timer is set for the desired run. 
The cover now closes automatically, positions the 
curb over the containers and locks it to the basket. 
At the end of extraction cycle, when basket comes to 
a dead stop, the curb is unlocked and retrieved into 
the cover which then opens. 


we ELLIS 


2444 NORTH 


CRAWFORD 


OLD STYLE 
Fixed Curb Type 
of Basket Con- 
r tainer 


1949 MODEL 

Removable Curb 

Type of Basket 
Container 


The AUTOMATIC CURB is spectal, equipment 
that represents another outstanding example of 
Ellis development, engineering and design. 


It offers all the advantages of the removable curb 
type container . . . plus the feature that it is no 
longer necessary to rely on the operator to manu- 
ally put the curbs on, or take them off. 


It brings to full reality the complete, automatic 
operation of the Ellis pneumatically controlled 
Unloading Type Extractor 
Greater convenience faster operation 
higher efficiency . . . lower costs. 


AUTOMATIC BASKET CURB 


ELLIS Automatic Curb Type Extractors are de- 
signed to accommodate all types of containers, in- 
cluding the old style fixed curb, the removable 
curb type, and the new open type. 

Write for details of this time-saving equipment 


REIER CG 


A VG RR OE 


Cit ANAaT aad CHICAGO ESTE arr 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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“pRisupz “ESCOFOS 


in the bleach 


on the break 


Apply it once—get a rich, creamy, 
dirt-loosening break suds. 
Then—a carry-over suds to 


get the soil out of the wheel. 


ESCOFOS gives you an extra suds. 
Strips out a// the dead soap —both lime 
soap and acid soap. Makes a little 

bleach do a lot of whitening. 


Let your Cowles Technical Man show you 
how easy and simple it is to turn out 
premium quality on a quick service schedule 


with this DRISUDZ-ESCOFOS formula. 





